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America's  first  ski  lift,  1934. 

The  first  ski  lift  in  America.  Built  in  Wobdstock, 

Vermont  by  a  handful  of  ingenious  Yankees  who  rigged  an 
1800  foot  loop  of  rope  to  a  Model  T  truck  engine.  And  for 
the  first  time  skiers  could  face  down  Gilbert’s  Hill  without 
facing  an  uphill  battle. 

But  years  before  people  took  the  easy  way  to  the  top, 
they  stayed  on  top  of  things  by  reading  The  Boston  Globe. 

From  camping  in  Acadia  to  fishing  off  Fairhaven.  From 
birding  in  the  Berkshires  to  the  foliage  in  Franconia,  you 
could  find  out  all  about  it  in  the  Globe. 

Which  is  why  long  before  people  were  drawn  up  at 
an  angle,  they  were  inclined  to  read  The  Boston  Globe. 

Season’s  Greetings  from 

5:iit  Boston  (globe 

A  wholly  owned  subsidiary  of  Affiliated  Publications,  Inc. 


WHAT’S  IN  A  NAME? 
PLENTY. 
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Greater  Chicago  Newspapers  serve 
one  of  the  most  vital  areas  in  the  nation 
—  the  Chicago  market.  Yet  GCN  have 
always  been  “a  market  apart,”  reaching 
households  NOT  reached  by  the  Chicago 
Tribune  and  the  Chicago  Sun-Times. 

The  Beacon-News,  Herald-News, 
Courier  News,  Daily  Journal  and  News- 
Sun  have  long  served  readers  and  adver¬ 
tisers  in  Northern  Illnois.  As  members  of 
the  Copley  Press,  Inc.,  Greater  Chicago 
Newspapers  are  committed  to  being  the 
most  influential  newspapers  in  “the 
market  apart.” 

There’s  plenty  in  a  name  . . .  especially 
when  it  reflects  the  joint  effort  of 
Greater  Chicago  Newspapers  to  serve  a 
market  better  than  any  other  competing 
mediums.  That’s  GCN  —  a  name  to 
remember. 


A  Co|2lei[  Meu»pa(tMS 

Greater  Chicago  Newspapers 
Represented  Nationally  by 
Sawyer,  Ferguson,  Walker  Co.,  Inc. 


CHICAGO’S  AFFLUENT  OUTER  LOOP 


THE  BEACON-NEWS 

THE  HERALD-NEWS 

THE  COURIER  NEWS 

DAILY  JOURNAL 

THE  NEWS-SUN 

Aurora,  IL 

Joliet,  IL 

Elgin,  IL 

Wheaton,  IL 

Lake  County,  IL 

GREATER  CHICAGO 


NEWSPAPERS 


ii  Ernie  is  one  of 
the  first  strips 
I’ve  seen  that 
keeps  its  bite 
for  younger, 
hipper  readers 
while  still 
allowing  older 
readers  in  on 
its  joke.^>> 


Looks  to  me  like 
modern  humor 

and  an  art  style 
reminiscent  of 
.  some  old-time 
cartoons.^  >> 


hilarious. 

It’s  one  of 
the  funniest 
strips  I  have 
seen  in  a  long 
long  time.^JJ 


ii\ 

actually 

laughed  out 

loud.^*?^ 


1  feel  sorry 
for  Ernie,  but  j 
he  makes  me " 
laugh!^?^ 

4iHe’s 

hysterical 


44  it  is 
great 

artwork!^^> 


CALLNOV</*s^ 


A  Division  of  The  Hears!  Corporation 
235  E45  Street,  New  York,  N.Y.  10017 


Call  your  local  King  Features  Representative 
or  Lawrence  T.  Olsen,  Vice  President, 
Marketing  and  Sales, 
for  samples  and  rates  where  available. 

toll  free:  1-800-223-7383 
or  collect:  212-682-5600 


1-  Ralph  Looney,  Denver  Rocky  Mountain  News;  2-  LouHeldtnan,  Miami  Herald;  3-  Ralph  Langer,  Dallas  Morning  News; 
4-  Robert  Ingle,  San  Jose  Mercury  News;  5-  Jack  I^ftis,  Houston  Chronicle;  6-  Tim  Gallagher,  Albuquerque  Tribune; 

7-  Jim  Vesely,  Detroit  News  ©  >988  King  Features  Syndicate,  Inc. 
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JANUARY 

20- 22 — Idaho  Press  Association.  Winter  Convention,  Red  Lion  Hotel  Inn, 

Boise. 

21- 23 — Kentucky  Press  Association,  Winter  Convention,  Galt  House,  Louis¬ 

ville. 

21-23— North  Carolina  Press  Association,  64th  Newspaper  Institute,  Car¬ 
olina  Inn,  Chapel  Hill. 

21-23 — University  of  Tennessee-Tennessee  Press  Association,  Institute- 
Winter  Convention,  Sheraton  Music  City  Hotel,  Nashville. 

24-27— International  Newspaper  Advertising  and  Marketing  Executives, 
New  Orleans  Hilton. 

26 — National  Conference,  Campaign  ’88  and  the  Media.  Sponsored  by 
the  Gannett  Center  for  Media  Studies,  Kellogg  Center,  School  of 
International  Affairs,  Columbia  University,  New  York  City. 

28-29— Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 
American  Society  of  Newspaper  Editors,  University  Plaza  Hotel, 
Seattle. 

28-30— Mississippi  Press  Association,  Mid-Winter  Conference  and  Trade 
Show,  Holiday  Inn  Downtown,  Jackson. 

28- 30— Texas  Press  Association,  Mid-Winter  Convention  and  Trade  Show, 

Hyatt  Regency,  Dallas. 

29- 30 — Michigan  Press  Association,  Winter  Convention,  Amway  Grand 

Plaza,  Grand  Rapids. 

30- 2/4 — Newspaper  Advertising  Co-op  Network,  Semi-Annual  Sales  Confer¬ 

ence,  Scottsdale,  Ariz. 

31- 2/6— Suburban  Newspapers  of  America,  Publishers  Winter  Conference, 

Sheraton  Royal,  Waikoloa,  Hawaii. 


FEBRUARY 

5— Virginia  Press  Association,  Winter  Meeting,  Richmond. 

7-9— Letterflex  User  Group.  Winter  Meeting,  Biscayne  Bay  Marriott  Hotel, 
Miami. 

10- 11— Missouri  Associated  Dailies,  Meeting,  Holiday  Inn  Executive  Center, 

Columbia. 

11- 14 — California  Newspaper  Publishers  Association.  Hotel  del  Coronado, 

Coronado. 

11-14 — Oklahoma  Press  Association,  Mid-Winter  Convention  and  Exposi¬ 
tion,  Lincoln  Pleiza  Fonjm  and  Convention  Center,  Oklahoma  City. 

17- 19 — Ohio  Newspaper  Association,  Annual  Convention,  Hyatt  on  Capitol 

Square,  Columbus. 

18- 20— Arkansas  Press  Association,  Winter  Convention  and  Trade  Show, 

Arlington  Hotel,  Hot  Springs. 

25- 27— South  Carolina  Press  Association,  Winter  Meeting,  Hyatt  Regency. 

Greenville. 

26- 28— Alabama  Press  Association  Winter  Convention  and  Trade  Show, 

Marriott  Hotel,  Huntsville. 

27- 29— Great  Lakes/Midstates  Newspaper  Conference,  Holiday  Inn  City 

Center,  Chicago. 

28- 3/1 — Southern  Newspaper  Publishers  Association,  Key  Executives  Con- 

fence,  Four  Seasons  Hotel,  San  Antonio. 

28-3/3— Inland  Daily  Press  Assocation,  Rancho  Bernardo,  San  Diego. 

Seminars!  WorkshopsIClinics 

JANUARY 

25-27 — ANPA/ICMA/NPRA,  Managing  People  in  the  Circulation  Depart¬ 
ment,  Sir  Francis  Drake  Hotel,  San  Francisco. 

25-29— ANPA,  Newspaper  Quality  Control,  Reston,  Va. 

31-2/5— The  Poynter  Institute  for  Media  Studies,  Writing:  Writing  and  Editing, 
St.  Petersburg. 

31-2/12— The  Poynter  Institute  for  Media  Studies.  Management:  Media  Lead¬ 
ership,  St.  Petersburg. 

FEBRUARY 

7-9— Southern  Newspaper  Publishers  Association,  1988  Editorial  Clinic, 
Don  CeSar  Beach  Resort,  St.  Petersburg. 

7-13 — ANPA/INMA  Newspaper  Executives  Marketing  Seminar,  Houston. 
14-17— Newspaper  Personnel  Relations  Association,  Workshop,  Know  the 
Business:  Newspapering  for  Personnel  Professionals,  Marriott  Hotel 
Downtown,  Chicago. 
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The  4th  Estate 


By  Doug  Borgstedt 


About  Awards 


Lifetime  achievers  honored.  William  F.  Thomas,  editor 
and  executive  vice  president  of  the  Los  Angeles  Times, 
was  doubly  honored  at  a  recent  awards  dinner. 

The  Los  Angeles  chapter  of  the  Society  of  Professional 
Journalists,  Sigma  Delta  Chi,  gave  him  its  Professional 
Journalist  Award  for  lifetime  achievement. 

In  introducing  Thomas,  Otis  Chandler,  chairman  of  the 
executive  committee  of  Times  Mirror  Corp.,  called  him 
the  “best  editor”  in  the  Times’  106-year-old  history. 

Also  honored  by  SPJ,  SDX  for  professional  lifetime 
achievement  was  Alex  Sullivan,  political  editor  of  KNX- 
Radio  in  Los  Angeles. 


ACLU  honors  Page.  Chicago  Tribune  editorial  writer 
Clarence  Page  received  the  1987  American  Civil  Liberties 
Union  James  P.  McGuire  Award  for  his  columns  educat¬ 
ing  readers  on  constitutional  rights. 


Nurses’  award.  Jennifer  Brice,  a  feature  writer  for  the 
Fairbanks  (Alaska)  Daily  News  Miner,  won  the  best  print 
media  award  from  the  American  Association  of  Critical 
Care  Nurses  for  her  Sunday  Magazine  article  “Caring 
with  Intensity.”  The  article  was  about  the  intensive  care 
unit  at  Fairbanks  Memorial  Hospital. 


Bee  artist  selected.  An  illustration  by  Sacramento  Bee 
news  artist  Hatley  N.  Mason  III  has  been  chosen  by  the 
Society  of  Illustrators  to  be  one  of  the  works  appearing  in 
its  1988  annual  publication. 


Rhodes  Scholar.  Sarah  E.  Crosby,  a  senior  in  the  Medill 
School  of  Journalism  at  Northwestern  University,  has 
been  awarded  a  Rhodes  Scholarship  for  study  at  Oxford 
University.  She  plans  to  study  politics,  philosophy  and 
economics. 
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First  Place  First  Place  First  Place 

Joan  Brookwell  Craig  Barnes  Fred  Schulte 

Garden  Editor  Sports  Specialty  Writer  Investigative  Team  Leader 


Fort  LauderdalelPalm  Beach 

Nen^/Sun-Sentinel 


Outstanding  journalism  should  be  recognized. 
Announcing  the  1988  Fred  Pettijohn  Awards. 


Each  year,  distinguished  News /Sun- 
Sentinel  journalists  are  presented  with  the 
Fred  Pettijohn  Award  to  honor  their 
personal  dedication,  professional  expertise 
and  continuing  contributions  to  their 
profession. 

Winners  were  presented  with  $1,000 


and  a  Fred  Pettijohn  Award  statue, 
specially  designed  for  the  News/Sun- 
Sentinel  by  Pulitzer  Prize-winning  editorial 
cartoonist  Pat  Oliphant. 

We  congratulate  our  winners, 
acknowledge  their  achievements,  and 
appreciate  their  commitment  to  excellence. 


IN  BRIEF 


Dow  Jones  sells 
textbook  company 
to  Times  Mirror 

Dow  Jones  &  Co.  has  agreed  to  sell 
its  college  textbook  publishing  sub¬ 
sidiary,  Richard  D.  Irwin,  Inc.,  to 
Times  Mirror  Co.  for  $135  million. 

Dow  Jones  wants  to  focus  its 
resources  on  its  core  operations  of 
newspapers,  including  the  Wall  Street 
Journal,  the  Ottaway  Newspaper 
group  and  electronic  business  infor¬ 
mation  services,  said  chairman  War¬ 
ren  Phillips. 

Times  Mirror  chairman  Robert  F. 
Erburu  said  his  company  wanted  to 
“build  a  position  in  college  publishing 
to  supplement  our  strengths  in  profes¬ 
sional  publishing.” 

Times  Mirror’s  properties  include 
Mathew  Bender  —  legal  book 
publishers. 

Women  to  head  two 
Brit  Sunday  papers 

The  UK  Press  Gazette  recently 
reported  that  Britain's  two  biggest 
circulation  Sunday  newspapers  will 
both  be  edited  by  women. 

Eve  Pollard  will  move  from  the 
color  magazine  of  the  Mail  on  Sunday 
to  the  chair  of  Robert  Maxwell's  Sun¬ 
day  Mirror  in  early  February.  Wendy 
Henry  is  already  well-established  at 
the  rival  News  of  the  World,  owned 
by  Rupert  Murdoch.  Henry  has  been 
at  her  post  since  last  July,  when  she 
took  over  from  her  position  as  editor 
of  the  paper’s  Sunday  magazine. 

Courant  to  buy  land 
for  future  buildings 

The  Hartford  (Conn.)  Courant  has 
reached  an  agreement  with  the  Hart¬ 
ford  Redevelopment  Agency  for 
acquisition  of  a  3.4-acre  tract  in  the 
city’s  Colt  Park  South  industrial  area 
at  terms  to  be  disclosed  later. 

Courant  senior  vice  president  Ray¬ 
mond  A.  Jansen  Jr.  said  the  acquisi¬ 
tion  will  allow  the  paper  to  stay  in 
Hartford.  He  pointed  out  that  last 
summer’s  HRA  refusal  to  sell  the 
paper  6.4  acres  in  the  industrial  area 
might  have  forced  the  Courant  to 
move  from  the  city. 

Jansen  added  that  the  newspaper  is 
negotiating  for  another  parcel  of  land 
in  the  same  industrial  area.  With  this 
acquisition,  he  said  the  Courant 
would  own  some  18.9  acres,  which 


would  be  sufficient  for  future  needs. 

The  newspaper’s  plans  for  the  site 
submitted  to  the  HRA  call  for  the 
construction  of  a  25,()()0-square-foot 
distribution  facility  by  August  1989, 
construction  of  a  137,200-square-foot 
pressroom  within  six  years  after  that, 
and  construction  of  a  204,8(X)-square- 
foot  office  building/ 1 , 1 00-car  capacity 
garage  by  2005.  All  of  this  is  to  be 
followed  by  the  sale  of  the  current 
Courant  building. 

New  York  Observer 
to  cut  staff  by  25% 

The  New  York  Observer,  a  Manhat¬ 
tan  weekly,  has  dismissed  five  people 
from  its  20-person  news  staff  and 
three  other  full-time  staffers  now 
work  free  lance. 

Arthur  L.  Carter,  owner  and 
publisher  of  the  paper  that  bowed  on 
Sept.  22,  said  the  moves  are  an 
attempt  to  cut  costs.  Carter,  who  also 
owns  the  Nation  magazine,  said 
advertisers  have  been  more  resistant 
since  the  stock  market  plunge  on  Oct. 
19. 

DOL  investigates 
Conn,  media  owner 

The  Connecticut  Department  of 
Labor’s  Wage  Regulations  Division 
has  disclosed  the  start  of  an  investiga¬ 
tion  into  complaints  alleging  failure  to 
pay  employees  about  $1 ,000  in  wages 
on  the  part  of  the  weekly  Hartford 
Sentinel  and  the  Connecticut  State 
News  Bureau,  which  provides  news 
matter  for  state  newspapers. 

Richard  Ficks,  state  DOL  chief  of 
public  information,  said  that  Vincent 
Valvo,  owner  of  both  news  organiza¬ 
tions,  was  being  questioned  in  con¬ 
nection  with  complaints  involving 
non-payment  of  wages  for  two  people 
and  a  stop-payment  applied  to  a  check 
for  a  third  person. 

Refund  promotion 
will  run  nationally 

Stratmar  Systems  of  Port  Chester, 
N.Y.,  will  run  its  Shoppers  PayDay 
cooperative  refund  event  nationally 
for  the  first  time  during  the  week  of 
Sept.  25. 

The  program  will  be  promoted  via 
15  million  four-color  flyers  in  super¬ 
market  floor  displays  and  33  million 
four-color  inserts  delivered  to  con¬ 
sumers  via  a  center  spread  in  Advo- 


System’s  Mailbox  Values. 

An  additional  three  million  con¬ 
sumers  will  be  reached  through  ROP 
newspaper  ads  in  markets  which  are 
largely  unserved  by  Advo. 

In  addition,  Stratmar  Systems  has 
named  John  B.  Cunningham  as  senior 
account  director.  He  will  be  responsi¬ 
ble  for  consumer  packaged  goods 
advertising  in  such  programs  as  the 
Shoppers  PayDay. 

Miami  Times  now  in 
broadsheet  format 

The  Miami  (Fla.'  Times  became  a 
broadsheet  publication  with  its  Jan.  7 
edition. 

The  former  tabloid  is  now  pub¬ 
lished  in  two  sections  and  is  larger 
overall.  A  special  focus  will  be  on 
young  black  professionals. 

The  management  team  is  also 
working  on  all-round  improvements 
to  the  paper,  such  as  a  bigger  point 
size,  different  type  faces  and  a  crisper 
layout. 

Colleges  celebrate 
freedom  of  speech 

The  fifth  annual  celebration  of 
Freedom  of  the  College  Student  Press 
Day  was  slated  to  be  noted  on  Jan.  19. 
The  day  is  set  aside  to  heighten  the 
awareness  of  First  Amendment  issues 
on  campuses  around  the  country. 

Activities  and  events  in  connection 
with  the  celebration,  sponsored  by 
College  Media  Advisers,  traditionally 
take  place  throughout  January 
because  of  varied  college  break 
schedules.  They  will  include  semi¬ 
nars,  speakers,  special  publications 
and  other  projects  designed  to  pro¬ 
mote  discussion  of  free  expression. 

In  addition,  members  of  the  jour¬ 
nalism  community  can  mark  the  day 
by  making  a  donation  to  the  Student 
Press  Law  Center,  which  provides 
free  legal  advice  to  student  journalists 
and  their  advisers  on  issues  of  impor¬ 
tance  to  campus  media.  SPLC  also 
publishes  SPLC  Report,  a  magazine 
which  offers  preventive  advice  as 
well  as  information  on  censorship  and 
open  government  controversies  on 
campus. 

Switch  to  a.m. 

The  Marietta  (Ga.)  Daily  Journal 
will  become  a  morning  newspaper  on 
April  1,  1988,  according  to  publisher 
Otis  A.  Brumby  Jr. 
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TO  MAXIMIZE 
PRODUCTIVITY. 


For  100  years,  we  have  been  designing  web 
presses  to  improve  print  productivity  and 
quality. 

The  Gk)ss  Gjinmunity®  family-With 
over  15,000  units  installed,  it  is  the  most  pop' 
ular  web  offset  press  in  the  world.  Depending 
on  your  choice  of  folder,  the  Community  press 
prints  at  speeds  up  to  18,500  or  25,000  cph. 

Available  in  a  wide  range  of  cutoffs,  Commu' 
nity  units  can  be  floormounted  and  stacked  up 
to  fourhigh.  Web  lead  versatility  and,  with 
auxiliaries,  heatset  capacity. 

The  flexible  Goss  Urbanite®  press- 
Printing  up  to  50,000  cph,  the  Urbanite  press 
has  a  worldwide  reputation  for  delivering 
award'winning  color  and  performance.  Over 
5,000  installed  units  in  floor-mounted  or 
stacked-unit  arrangements  testify  to  its  flexibil¬ 
ity  for  the  black-and-white  or  color  printing 
required  by  newspapers  and  contract  printers. 

Goss  presses  are  backed  by  reliable,  respon¬ 
sive  Goss  service  and  support,  from  installa¬ 
tion  through  the  life  of  the  press.  Contact 
Goss  Single-Width  Products,  Graphic 
Systems  Division,  Rockwell  International, 

3100  South  Central  Ave.,  Chicago,  IL  60650. 
312-656-8600. 


Rockwell  International 


...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


G05S*SINGLE-WIDTH  PRESSES 


/lie 
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Photographing  arrest  victims 

If  the  police  of  Chula  Vista,  Calif.,  had  denied  photographers  for 
the  Star-News  the  right  to  take  photographs  of  people  being  arrested 
on  suspicion  of  assorted  crimes,  every  newspaper  in  the  state,  and 
probably  elsewhere,  would  have  protested  the  restraint.  But  when 
the  police  permit  photographers  to  accompany  them  for  the  purpose 
of  taking  such  pictures  the  newspaper  has  come  under  some  criticism 
from  its  contemporaries  for  somehow  becoming  a  part  of  the  police 
system  (E&P,  Jan.  9,  page  11). 

With  or  without  police  cooperation,  isn’t  it  a  problem  of  what 
happens  to  those  pictures  after  they  are  taken?  Every  editor  knows, 
or  should  know,  the  legal  hazards  of  publishing  pictures  of  people 
charged  with  minor  crimes  that  turn  out  to  be  unsubstantiated.  It’s  a 
matter  of  editorial  judgment.  If  the  editor  guesses  wrong,  he  may  be 
in  trouble.  The  same  could  be  true  of  the  police  in  a  case  of  false 
arrest. 

The  technique  may  prove  to  be  a  deterrent  to  petty  crime,  as  the 
Chula  Vista  editor  hopes,  even  though  the  pictures  are  never  used.  It 
may  also  prove  to  be  a  short-lived  experiment  when  the  expense  of 
the  photographer’s  time  and  all  those  unusable  photographs  are 
added  up. 

A  dream  come  true 

A  little  over  a  year  ago,  in  the  fall  of  1986,  AD/SAT  successfully 
transmitted  advertising  copy  via  satellite  to  12  newspapers.  It  took 
only  about  two  years  after  formation  of  the  company  to  prove  it  could 
be  done.  E&P  called  it  “from  dream  to  reality.” 

Another  milestone  was  passed  Jan.  6  when  AD/SAT  transmitted 
an  ad  for  Radio  Shack  simultaneously  to  the  complete  list  of  112 
newspapers  on  the  network  across  the  country.  Although  satellite 
transmission  of  news  has  been  going  on  for  some  time,  this  is  a 
technological  breakthrough  because  for  the  first  time  newspapers, 
advertisers,  agencies  and  newspaper  representatives  are  being  link¬ 
ed  electronically. 

This  is  a  true  newspaper  advertising  network  in  an  electronic 
world. 


Buiiish  ad  forecasts 

In  our  first  January  issue  E&P  reported  that  representatives  of 
media  companies  were  bullish  in  their  anticipation  for  advertising 
and  circulation  revenues  in  ’88  prompting  our  editorial  comment; 
“What  recession?” 

Since  then  top  advertising  agency  executives  have  been  adding 
their  optimistic  comments  with  bullish  forecasts  for  national  ad 
volume  this  year. 

Advertising  provides  the  basic  fuel  for  our  industrial  production 
and  retail  sales  which  must  perpetuate  a  healthy  economy. 
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Letters  to  the  Editor 


In  defense  of  publishing  paid  ietters 


After  reading  your  editorial 
“Charging  for  letters”  in  the  Dec.  26 
issue  of  E&P,  I  thought  some  clarifi¬ 
cations  were  in  order. 

The  Yakima  (Wash.)  Herald- 
Republic  was  the  first  daily  newspa¬ 
per  in  the  country  to  go  to  “paid  let¬ 
ters,”  though  several  have  since  fol¬ 
lowed  suit. 

The  paid  letters  feature  is  only 
implemented  at  election  time  and  then 
only  for  letters  that  either  promote  or 
oppose  candidates  or  issues.  The 
“paid  letters”  do  not  appear  on  the 
editorial  or  opposite  editorial  page; 
they  appear  elsewhere  in  the  same 
section  under  a  heading  that  clearly 
labels  them  as  paid  space.  They  are 
booked  and  processed  by  our  classi¬ 
fied  advertising  department. 

At  no  time  do  we  charge  for  edito¬ 
rial  page  letters  to  the  editor,  which 
run  free  at  the  same  time  paid  letters 
are  appearing  elsewhere  in  the  paper. 

I  was  pleased  to  note  that  in  the  1984 
presidential  election,  when  we 
launched  the  paid  letters  feature,  that 
my  regular  (free)  letters  to  the  editor 
column  continued  to  attract  reader 
commentary  on  various  issues  of  the 
day.  Those  prone  to  political  rhetoric 
at  election  time  had  the  opportunity  to 
pay  for  their  say  elsewhere  with  paid 
letters. 

To  me  this  is  the  main  advantage  of 
this  approach.  Any  editorial  page  edi¬ 
tor  knows  of  the  inevitable  flood  of 
letters  at  election  time  —  often  from 
people  actually  assigned  to  write  the 
letters  as  part  of  the  campaign 
strategy.  Why  should  a  newspaper 
give  away  valuable  editorial  page 
space  for  something  that  by  any  other 
standard  should  be  paid  political 
advertising? 

The  paid  letters  features  does  not 

Clarification 

The  Nov.  14  Editor  &  Publisher, 
citing  incorrect  information  from  the 
Freedom  of  Expression  Foundation, 
lists  the  Gannett  Foundation  as  a 
financial  contributor  to  FEF. 

Although  the  Gannett  Foundation 
has  made  two  grants  to  the  Institute 
for  Freedom  of  Communication,  with 
which  FEF  is  affiliated,  we  have  not 
provided  any  support  to  FEF. 

Eugene  C.  Dorsey 

(Dorsey  is  president  of  the  Gannett 
Foundation.) 
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shut  off  debate,  it  encourages  it. 
Those  who  want  to  promote  or 
oppose  their  candidates  as  part  of  the 
political  campaign  process  now  have 
the  option,  and  a  forum,  elsewhere  in 
the  newspaper.  At  the  same  time,  the 
editorial  page  letters  column  in  our 
newspaper  is  no  longer  cluttered  up 
with  political  rhetoric  at  election 
time,  freeing  that  valuable  space  for 
our  readers  to  comment  on  other 
issues. 

If  we  have  erred  in  the  paid  letters 


experiment,  it  probably  was  retaining 
“letters”  in  the  title  of  this  new  fea¬ 
ture.  It  might  have  cleared  up  any 
confusion  between  paid  letters  and 
editorial  page  letters  if  we  had  called 
the  former  something  else  —  “paid 
political  commentary”  perhaps. 

Bill  Lee 


(Lee  is  editorial  page  editor  of  the 
Yakima  [Wash.]  Herald-Republic.) 


A  plea  for  better  wages  at  newspapers 


A  heartfelt  thanks  to  William 
Bridges’  “A  plea  for  ‘decent’  wages 
for  young  journalists,”  Dec.  12,  for 
pointing  out  the  plight  of  beginning 
journalists. 

If  newspapers  want  “quality”  peo¬ 
ple,  they  need  to  pay  decent  wages. 
When  I  entered  journalism  schoci,  I 
knew  that  I  wouldn’t  get  rich  but, 
since  I  will  probably  work  for  most  of 
my  life,  I  wanted  a  career  that  would 
make  me  happy.  Journalism  does  that 
and  I’m  extremely  fortunate  to  have  a 
job  that  pays  fairly  well. 

My  first  job  offer  after  graduation 
two  years  ago  came  from  a  small 
weekly.  The  reportingjob  would  have 
meant  50-60  hours  a  week  and  a  lot  of 
travel.  The  pay  —  $650  a  month! 
(This  included  the  extra  $50  they 


threw  in  for  travel  expenses.)  Bene¬ 
fits  were  nonexistent. 

Happy  is  one  thing;  stupid  is 
another.  One  requirement  of  the  job 
was  to  have  a  dependable  car.  That 
means  a  car  payment.  Add  that  to 
basic  living  expenses  and  student  loan 
repayment.  No  matter  how  much  you 
love  your  job,  happiness  is  hard  to 
find  if  the  bill  collectors  are  on  your 
trail. 

I  ended  up  taking  a  public  relations 
job  for  twice  that  amount,  with  good 
benefits.  It  wasn’t  exactly  a  dream 
job,  but  it  paid  the  bills. 

Now  I’ve  got  a  great  job  as  editor  of 
a  biweekly  tabloid  with  a  circulation 
of  40,000  and  the  pay  and  benefits  are 
good,  but  I  consider  myself  to  be 
(Continued  on  page  41) 


On  any  given  weekday  or  Sunday, 
about  7  out  off  10  people  age  50  and  over 
read  at  least  one  daily  newspaper. 

Are  they  reading  yours? 


Be  certain  with  MATURITY  NEWS  SERVICE, 
a  weekly  package  of  news,  features 
and  columns  on  topics  such  as 
investments,  travel,  consumerism, 
legislative  issues  and  personalities. 


Call  Dan  Barber  at  The  New  York 
Times  Syndication  Sales  Corp., 
800-972-3550,  for  a  free 
month’s  trial  and  details 
about  availability. 

MATURITY 

National  Press  Building,  Washington,  D.C. 

Reaching  Out  To  Your  Most  Loyal  Readers 
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Robots  and  Wolverines 


call  Ann  Arbor  home 


J  Author  John  Naisbitt  says  this  dynamic, 

j  fast-paced,  community  is  one  of  the  ten  best- 

in  which  to  start  a  business. 

n  [/  Recognized  as  “The  Research  Center  of 

(Q  O  the  Midwest”  for  its  high-tech  and  medical 

^  research,  the  Ann  Arbor  area's  cosmopoli- 

tan  mix  of  265,000  people  has  made  it  a  city 
of  contrasts. 

The  University  of  Michigan  provides  a  rich  cultural  tradition  and  its 
Wolverines  a  high-profile  sport  life  that  make  Ann  Arbor  the  envy  of 
much  larger  cities. 

Chronicling  this  ever-changing  environment  is  The  Ann  Arbor 
News,  one  of  eight  award  winning  Booth  newspapers  in  Michigan. 
From  covering  robots  on  the  prowl  to  a  pizza  king  buying  Frank  Lloyd 
Wright's  furniture,  a  Big  Ten  football  game  or  the  Detroit  Tigers  winning 
the  World  Series,  The  News  dominates  the  market. 

Member  of  the  Newhouse  family  of  newspapers. 


The  Ann  Arbor  News  The  Bay  City  Times  The  Flint  Journal  The  Grand  Rapids  Press  Jackson  Citizen  Patriot  Kalamazoo  Gazette  The  Muskegon  Chronicle  The  Saginaw  News 
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Scaling  it  down 


United  Press  international  retreats  from  direct  competition  with  AP 
in  some  markets;  lays  off  workers,  shuts  bureaus  in  an  effort  to  stay  open 


By  George  Garneau 

United  Press  International,  aban¬ 
doning  its  80-year  tradition,  has  in 
many  markets  retreated  from  direct 
competition  with  the  Associated 
Press  as  a  comprehensive,  general- 
interest  news  service. 

UPI,  losing  clients  and  money  to 
the  tune  of  over  $1  million  a  month, 
has  begun  cutting  staff  and  abandon¬ 
ing  bureaus,  with  bigger  cuts  looming 
in  a  last-ditch  effort  to  save  the  news 
service. 

The  massive  layoffs  renewed  spec¬ 
ulation  that  the  perennially  money¬ 
losing  international  news  agency  is 
for  sale. 

However,  UPI  management 
spokesmen  deny  the  service  is  up  for 
sale  and  say  whatever  layoffs  and 
bureau  closings  occur  are  part  of  an 
overall  plan  that  will  ultimately 
strengthen  the  service  —  at  least 
financially. 


“My  impression  is  that 
what  we  are  going  to 
end  up  with  is  a 
supplemental  service. 
That’s  it” 


Since  November  UPI  has  dis¬ 
missed  about  100  workers,  mostly 
journalists,  from  the  payroll,  effec¬ 
tively  closing  13  small  bureaus, 
according  to  UPI’s  union,  the  Wire 
Service  Guild. 

Reporters  and  editors  are  bracing 
for  more  layoffs  as  top  managers  for¬ 
mulate  plans  that  could  cut  300 
jobs  —  a  quarter  of  U.S.  staffing  — 
and  end  UPI  reports  in  30  states, 
according  to  one  staffer. 

“We’re  not  going  to  be  trying  to 
compete  with  the  AP  in  reporting 


every  little  fact  and  figure  anymore. 
We’ll  leave  the  traffic  accidents  and 
the  court  cases  to  the  AP,’’  UPI 
spokesman  Christopher  Smith  was 
quoted  in  the  Washington  Post. 

Smith  told  E&P  that  UPI  would 
remain  competitive  with  AP  in  more 
populated,  urban  areas  and  cut  back 
efforts  in  less  populated  areas  — 
essentially  where  it  loses  money. 

Reacting  to  inquiries,  UPI 
announced  interim  plans  to  scale  back 
reporting  from  14  less  populated 
states,  maintaining  unstaffed  bureaus 
in  some. 

UPI  executive  vice  president 
Claude  Hippeau  said  in  a  release  that 
plans  were  designed  to  create  a  “mar¬ 
ket-oriented”  operation  offering  ser¬ 
vices  “more  targeted  and  market-sen¬ 
sitive”  than  before. 

UPI  chief  editor  A1  RossiterJr.  said 
in  a  memo  to  staffers  that  the  restruc¬ 
turing  will  allow  UPI  to  compete 
“more  effectively”  with  AP  in 
selected  “competitive  areas.” 

He  said  UPI  will  not  compete  on 
“every  minor  story”  in  the  14  “low- 
revenue”  states,  but  would  compete 
on  important  stories  and  would  con¬ 
tinue  direct  competition  with  AP  in 
other  areas. 

The  states  were  identified  as  Wyo¬ 
ming,  New  Mexico,  North  Dakota, 
South  Dakota,  Idaho,  Mississippi, 
Vermont,  Maine,  New  Hampshire, 
South  Carolina,  Hawaii,  Kentucky, 
Kansas  and  Arkansas. 

It  is  widely  believed  the  reorganiza¬ 
tion  will  involve  further  amputation, 
ultimately  creating  what  will  be 
essentially  a  supplemental  service. 

Saying  80%  of  UPI’s  revenue  stems 
from  20  states,  one  staffer  fears  30 
states  will  eventually  be  sacrificed 
and  noted,  “My  impression  is  that 
what  we  are  going  to  end  up  with  is  a 
supplemental  service.  That’s  it.” 

“I  think  the  traditional  wire  service 
concept  just  doesn’t  fit  anymore,” 


UPI  spokesman  Smith  stated,  adding 
that  “significant  changes”  are  pend¬ 
ing. 

Restructuring  proposals  have  been 
submitted  to  UPI’s  chairman  and 
principal  owner,  Mexican  publisher 
Mario  Vazquez  Raha,  who  was 
expected  this  month  to  decide  a  new 
course  for  the  news  agency. 


Claude  Hippeau,  UPI 
executive  vice  president, 
said  Vazquez  “has  not 
ever  indicated  to  me 
he’s  ready  to  sell.” 


UPI  officials  explained  that  one- 
person  bureaus  whose  staffers  were 
laid  off  were  not  closed  but  would  be 
“partially”  used. 

“The  decision  to  close  any  bureaus 
hasn’t  been  made  yet,  which  isn’t  to 
say  we  aren’t  going  to,”  Smith  said. 

Smith  numbered  recent  layoffs  at 
about  30,  saying  other  work  force 
reductions  came  from  temporary  and 
probational  employees.  He  said  he 
was  not  aware  of  cancellations  of  ser¬ 
vice  due  to  staff  cuts. 

Rossiter  observed,  “I’m  not  sure 
the  layoffs  had  any  effect.  Our  play 
has  continued  to  be  good,  which  is  not 
to  say  you  can  continue  to  cut  staff 
and  have  no  effect.” 

Guild  secretary-treasurer  Dan  Car¬ 
michael,  warning  the  holiday  layoffs 
were  “only  the  beginning,”  pre¬ 
dicted,  “There  are  many  more  to 
come.” 

UPI  said  it  employed  about  1,550 
people  worldwide,  1,250  of  those 
domestically. 

In  other  developments: 

•  Sources  said  Vazquez  is  seeking 
to  sell  the  troubled  company  he 
(Continued  on  page  10) 
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bought  from  bankruptcy  for  $41  mil¬ 
lion.  UPI  executives  say  it  is  not  for 
sale. 

•  To  cut  costs,  UPI  is  considering 
moving  the  20-person  Latin  American 
news  desk  from  its  Washington, 
D.C.,  headquarters  to  Mexico  City, 
home  of  Vazquez’  El  Sol  newspapers. 
UPI  officials  said  only  the  “transla¬ 
tion  function”  might  be  moved, 
despite  ads  in  a  Mexican  newspaper 
seeking  bilingual  “reporters  and  edi¬ 
tors.” 

•  The  public  perception  of  UPI 
being  unstable  —  its  top  management 
has  turned  over  four  times  since  Vaz¬ 
quez  took  over  less  than  two  years 
ago — has  become  a  “major  issue,’’ 
according  to  Smith. 

•  The  Guild,  representing  about  800 
UPI  workers,  said  some  senior  pho¬ 
tographers  had  been  offered  buyouts 
in  an  effort  to  reduce  staff.  UPI  offi¬ 
cials  denied  the  assertion. 

•  Vazquez  “wants  to  get  out,”  a 
source  close  to  the  company  said, 
adding  the  publisher  and  international 
athletic  organizer  has  begun  talks  on 
becoming  a  silent  partner  in  UPI  with 
Financial  News  Network  —  which 
had  lost  a  bid  to  take  over  UPI  —  as 
main  owner. 

“They’ve  talked  once  and  they’ll 
talk  again,”  the  source  asserted. 

A  former  UPI  executive  speculated 
that  the  layoffs  were  an  attempt  “to 
cut  losses  as  much  as  they  can  in 
preparation  for  a  sale.” 

Mippeau,  said  Vazquez,  “has  not 
ever  indicated  to  me  he’s  ready  to 
sell.” 

Earl  Brian,  FNN  chairman,  said  he 


Claude  Hippeau 
UPI  executive  v.p. 


UPI  to  offer 
stand-alone 
services 

United  Press  International  is  plan¬ 
ning  to  offer  a  “menu”  of  specific 
services  in  hopes  of  increasing  sub¬ 
scriber  interest  by  making  UPI  ser¬ 
vice  more  affordable. 

The  new  marketing  strategy,  part  of 
a  major  overhaul  of  the  troubled  news 
agency,  would  reverse  long-standing 
policies,  which  hold,  basically,  that 
clients  must  purchase  all  or  nothing  at 
all  of  the  service. 

It  represents  UPI’s  efforts  to  make 
its  services  more  “price  competi¬ 
tive,”  especially  for  mid-sized  news¬ 
papers,  many  of  which  have  dropped 
UPI  in  favor  of  the  Associated  Press, 
and  to  make  the  service  easier  to  use 
than  the  huge  amounts  of  information 
on  all  subjects  that  currently  pours 
from  wire  service  receivers,  accord¬ 
ing  to  company  spokesman  Christo¬ 
pher  Smith. 

Such  a  menu  would  make  available 
to  clients  such  services  as  pictures, 
sports,  business  and  international 
news,  alone  or  in  combination. 

Specifics  on  the  new  marketing 
plan  are  expected  to  be  announced  in 
several  weeks  as  part  of  a  restructur¬ 
ing  designed  to  make  the  money-los¬ 
ing  service  profitable. 

—  George  Garneau 


has  met  with  Vazquez  in  Washington, 
but  denied  they  talked  about  selling 
UPI.  He  said  talks  involved  plans, 
through  FNN  subsidiary  Data  Broad¬ 
casting  Corp.,  “to  share  communica¬ 
tions  facilities”  in  an  attempt  to  cut 
costs. 

“FNN  has  no  interest  in  getting 
into  the  wire  service  business.  We’ve 
got  our  hands  full  with  television,” 
Brian  commented. 

Vazquez  was  in  Mexico  and 
unavailable  for  comment. 

In  the  most  recent  holiday  layoffs, 
at  least  40  full-time,  permanent 
staffers  —  mostly  reporters  —  were 
dismissed,  the  union  said.  A  handful 
were  notified  three  days  before 
Christmas,  others  on  New  Year’s 
Eve. 

The  layoffs  closed  at  least  10  of 
UPI’s  one-person  bureaus  and  in  sev¬ 
eral  states  ended  UPI’s  presence 
altogether. 

In  some  cases,  the  layoffs  reversed 
staff  increases  and  bureau  openings 


made  in  publicized  attempts  to 
rebuild  the  service. 

For  example,  UPI’s  one-person 
Wichita,  Kan.,  bureau  shut  down 
again.  It  reopened  in  June  after  being 
closed  since  the  news  agency’s  near 
collapse  two  years  ago. 

Reporters  such  as  Jeff  Necessary 
spent  the  holidays  looking  for  work. 
He  was  laid  off  Dec.  22  —  three 
months  after  joining  UPI’s  bureau  in 
Little  Rock,  Ark.,  where  he  had  relo¬ 
cated  from  a  job  in  Tulsa,  Okla. 

Bureaus  without  staff  included 
West  Palm  Beach,  Fla.;  Morgantown, 
W.  Va.;  Sioux  Falls,  S.D.;  Portland, 
Maine;  Reno,  Nev.;  Rockford,  III.; 
Helena,  Mont.;  Albuquerque,  N.M.; 
Harlingen,  Texas. 

The  firing  of  a  15-year  veteran  in 
Helena,  Mont.,  left  UPI  with  no  pres¬ 
ence  in  that  state,  according  to  the 
Guild’s  Carmichael. 

The  layoffs  support  earlier  rumors 
UPI  would  bail  out  of  states  where 
newspapers  and  broadcasters  do  not 
buy  the  service. 

Earlier  in  December,  UPI  cut  more 
than  30  people  from  the  payroll,  most 
of  them  probational  and  temporary, 
the  Guild  reported. 

UPI  officials,  including  vice  presi¬ 
dent  Hippeau  and  spokesman  Smith 
denied  Christmas  week  that  any  full¬ 
time  staffers  had  been  laid  off,  despite 
several  employees  telling  E&P  they 
were  notified  verbally. 

Smith,  who  had  maintained  earlier 
that  no  layoffs  were  planned,  said  his 
statements  were  correct  at  the  time. 
He  conceded  UPI  was  retaining  fewer 
probationary  employees  than  before 
and  called  layoffs  of  probationary  and 
temporary  employees  “nothing  out  of 

(Continued  on  page  20) 


Al  Rossiter  Jr. 
UPI  chief  editor 
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Restructuring  a  sale 

An  inside  iook  at  how  the  agreement  that  ied  to  the  saie  of  the 
Morristown  Record  is  being  modified  in  iight  of  the  stock  market  piunge 


By  Andrew  Radolf 

Goodson  Newspaper  Group,  which 
restructured  its  agreement  to  acquire 
the  Morristown  (N.J.)  Daily  Record 
from  an  all-cash  deal  to  one  involving 
cash  and  notes,  did  not  make  the  $40- 
million  payment  that  was  due  on  Dec. 
23. 

Goodson  now  has  until  Jan.  23  to 
make  that  payment  or  the  sellers  have 
the  right  to  take  back  the  newspaper. . 
However,  GNG  officials  were  confi¬ 
dent  they  would  meet  the  deadline. 

The  sale  of  the  Morristown  (N.J.) 
Daily  Record  is  the  second  newspa¬ 
per  sale  known  to  have  been  refi¬ 
nanced  because  of  the  stock  market 
meltdown  on  Oct.  19. 

The  other  restructuring  involved 
the  Houston  Post. 

Media  News  Group  of  Dallas  had 
agreed  to  pay  Toronto  Sun  Publishing 
$150  million  in  cash  at  closing  plus 
$1.25  for  every  $1  increase  in 
revenues  over  a  five-year  period,  with 
1987  the  base  year.  The  restructured 
deal  involved  a  $50-million  cash  pay¬ 
ment  and  Toronto  Sun  taking  back 
$100  million  in  notes.  The  $1.25-for- 
every-$l  agreement  remained 
unchanged. 

The  parties  in  the  Morristown  sale 
agreed  to  a  slightly  higher  price  of 
$162  million,  and  restructured  the 
deal  to  be  a  combination  of  $50  million 
in  cash  and  $  1 1 2  million  in  notes  taken 
back  by  the  sellers. 

The  original  agreement  reached  last 
August  called  for  GNG,  headed  by 
noted  tv  game  show  producer  Mark 
Goodson,  to  pay  $155  million  in  cash 
for  the  60,000  daily  circulation  news¬ 
paper  to  parent  company  Aylesworth 
Communications  and  the  family  of 
Norman  Tomlinson  Jr. 

(The  sale  announcement  stated 
Ingersoll  Publications  Co.  of  Prince¬ 
ton,  N.J.,  was  acquiring  the  Daily 
Record.  IPCo.,  headed  by  Ralph 
Ingersoll  II,  manages  all  of  Goodson 
Newspaper  Group’s  newspapers  and 
initiates  acquisitions  for  GNG.) 

“It’s  not  unusual  for  sellers  to 
make  concessions  to  close  deals  after 
Oct.  19  that  were  negotiated  before 
Oct.  19,’’  said  Bruce  Raben,  a  Los 
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Mark  Goodson 

He  has  hod  to  restructure  the  origi¬ 
nal  purchase  agreement 

Angeles-based  managing  director  of 
Drexel  Burnham. 

However,  problems  in  obtaining 
senior  debt  financing  resulted  in  GNG 
deciding  not  to  make  the  $40-million 
payment  that  was  scheduled  under 
the  restructured  deal  for  Dec.  23. 

Instead,  GNG  paid  a  $2-million 
penalty  and  is  negotiating  to  restruc¬ 
ture  the  financing  a  second  time. 

The  $40  million  that’s  due  consists 
of  $34  million  to  the  selling  company 
and  $6  million  to  Norman  Tomlinson 
as  part  of  his  non-competing  and  con¬ 
sulting  agreements. 

According  to  sources  familiar  with 
the  transaction,  Tomlinson  has  the 
right  to  take  back  the  newspaper  if  the 
Jan.  23  payment  is  not  made.  He  also 
would  keep  the  $2-million  penalty 
payment  plus  the  $  10-million  down 
payment  made  by  GNG  on  Nov.  23 
when  title  to  the  newspaper  was 
legally  transferred. 

The  deal  was  refinanced  because 
the  stock  market’s  plunge  on  Oct.  19, 
when  the  Dow  Jones  Industrial  Aver¬ 
age  fell  508  points,  led  to  a  “historic 
spread’’  between  the  interest  rates  on 
30-year  Treasury  notes  and  junk 
bonds. 

Before  Oct.  19,  the  junk  bond 
financing  being  offered  to  Goodson 
by  First  Boston  carried  a  “high  but 
tolerable”  interest  rate  of  13'/4%,  said 


GNG  president  David  Hurwitz.  After 
the  meltdown,  “the  market  dried 
up,”  and  GNG  was  looking  at  junk 
bond  interest  rates  in  the  16%  to  18% 
range,  he  said. 

In  addition,  there  was  “call  protec¬ 
tion,”  Hurwitz  remarked,  meaning 
the  junk  bonds  could  not  be  prepaid. 
“1  was  locked  into  those  rates.” 

As  a  result,  of  the  “chaotic  mar¬ 
kets,”  Hurwitz  turned  to  a  syndicate 
of  commercial  banks,  headed  by  the 
Bank  of  Boston,  for  senior  debt  and 
asked  Tomlinson  “to  take  back  some 
of  his  own  paper.” 

Tomlinson  agreed  to  take  back  two- 
year  notes,  including  $100  million  to 
the  selling  company  and  another  $12 
million  to  him  in  non-competing  and 
consulting  agreements. 

Including  the  $6  million  that  is  now 
due  Jan.  23,  Tomlinson  will  receive  a 
total  of  $18  million  for  his  non-com¬ 
peting  and  consulting  agreements. 

The  $112  million  in  two-year  notes 
carry  initial  interest  rates  of  12% 
which  go  up  1%  every  six  months  to  a 
maximum  of  16%.  Half  of  that 
amount,  or  $66  million,  is  in  zero-cou¬ 
pon  notes,  with  interest  and  principal 
due  at  maturity.  The  other  $^  million 
is  in  notes  that  pay  interest  currently 

The  restructured  deal  also  required 
GNG  to  make  the  aforementioned 
down  payment  of  $10  million  and  the 
$40-million  payment  that  was  due  on 
Dec.  23. 

But  the  commercial  banks  lined  up 
to  provide  GNG  with  $50  million  in 
new  senior  debt  financing  —  $40  mil¬ 
lion  for  the  Daily  Record  deal  plus  $10 
million  for  general  purposes  —  were 
skittish  in  the  wake  of  Oct.  19.  They 
asked  GNG  to  put  up  either  a  lot  more 
of  its  own  cash  or  a  guarantee  backed 
by  a  $25-million  letter  of  credit, 
according  to  sources  familiar  with  the 
transaction. 

GNG,  with  its  market  value  greatly 
in  excess  of  its  existing  debt,  balked  at 
those  requirements. 

Instead,  Goodson  turned  to  Drexel 
and  asked  if  it  could  provide  the  guar¬ 
antee.  Drexel  agreed,  but  only  if 
Goodson  gave  them  strong  controls. 

The  guarantees  to  be  provided  by 
(Continued  on  page  13) 


A  ‘First  Amendment  disaster’ 


Journalism  groups  and  media  attorneys  decry  this  week’s  High  Court 
ruling  allowing  high  school  officials  to  censor  a  student  newspaper 


By  George  Garneau 

School  officials  may  censor  school- 
sponsored  student  publications  if  the 
censorship  has  a  “valid  educational 
purpose,”  a  divided  U.S.  Supreme 
Court  has  ruled  in  a  decision  limiting 
student  press  freedom. 

In  a  5-3  decision,  the  High  Court 
said  high  school  officials  in  St.  Louis 
did  not  violate  students’  First  Amend¬ 
ment  rights  when  they  censored  two 
pages  from  a  newspaper  in  which 
journalism  students  had  written  about 
student  pregnancy  and  children  of 
divorced  parents. 

Writing  for  the  majority  in  Haz.el- 
wood  School  District  v.  Kiihlmeier, 
Justice  Byron  White  said,  “Educa¬ 
tors  do  not  offend  the  First  Amend¬ 
ment  by  exercising  editorial  control 
over  the  style  and  content  of  student 
speech  in  school-sponsored  expres¬ 
sive  activities  so  long  as  their  actions 
are  reasonably  related  to  legitimate 
pedagogical  concerns.” 

White  said  only  when  the  decision 
to  censor  school-sponsored  publica¬ 
tions,  theatrical  productions,  or  other 
student  forums  “has  no  valid  educa¬ 
tional  purpose”  must  courts 
intervene  to  protect  student  freedom 
of  speech. 


The  court  said  the  principal  who 
censored  the  Spectrum,  which  was 
written  by  a  journalislm  class,  “rea¬ 
sonably”  feared:  The  pregnant  girls 
might  be  identified,  the  articles  were 
insensitive  to  others’  privacy  and 
“inappropriate”  for  the  school. 

One  of  the  most  important  student 
press  cases  to  date,  it  was  condemned 
by  press  advocates  and  praised  by 
school  authorities. 

“It  certainly  impairs  the  rights  we 
thought  students  had  under  previous 
decisions,”  said  press  advocate 
Richard  Schmidt  Jr.  “In  effect,  it  says 
you  can  learn  about  the  First  Amend¬ 


ment  in  school  but  you  can’t  practice 
it.  You  can  only  practice  it  when  you 
get  out  of  school,”  Schmidt  said. 

He  predicted  the  decision  would 
increase  censorship  of  student  publi¬ 
cations  by  school  officials  trying  to 
squelch  aritcles  on  sensitive  subjects 
that  might  cause  them  problems  in 
some  communities  by  saying  they 
were  bad  journalism. 

“It’s  a  terrible  decision,  it’s  really  a 
disaster,”  said  Jane  Kirtley,  director 
of  the  Reporters  Committee  for  Free¬ 
dom  of  the  Press.  “It  sends  a  very  clear 
message  to  students  that  they  are  sec¬ 
ond-class  citizens  when  it  comes  to 
First  Amendment  rights.  It  sends  a 
message  that  First  Amendment  rights 
can  be  taken  away  at  the  whim  of  a 
court.” 

Kirtley  criticized  the  opinion  for 
being  overly  broad  by  extending 
“blank  check”  censorship  over  any 
school-sponsored  communications 
by  leaving  discretion  to  school  offi¬ 
cials. 

“For  the  high  school  press  this  is  a 
very  dark  day,”  Kirtley  said  of  the 
Jan.  13  ruling. 

Jonathan  T.  Howe,  president  of 
National  School  Boards  Association, 
praised  the  decision  for  giving  school 
districts  responsibility  as  publishers. 


“no  different  from  the  publisher  of 
any  other  newspaper.” 

“It  is  not  the  student  who  would  be 
sued,  it  is  the  school  district  because 
the  board  of  education  is  viewed  as 
responsible  for  the  publication,” 
Howe  said,  denying  the  decision 
limits  press  freedom  for  students  any 
more  than  others. 

Howe  called  it  a  “knee-jerk  reac¬ 
tion”  to  suggest  that  school  prinicpals 
will  be  more  arbitrary  or  capricious 
than  other  publishers  across  country. 

“I’m  not  aware  of  any  newspaper 
in  the  country  in  which  reporters 
decide  what  goes  into  the  newspa¬ 


per,”  Howe  said. 

Paul  McMasters  of  the  Society  of 
Professional  Journalists,  Sigma  Delta 
Chi  said  the  decision  “cuts  First 
Amendment  legs  off  the  student 
press.” 

“It  seems  the  Supreme  Court 
thinks  that  while  students  don’t  leave 
their  First  Amendment  rights  at  the 
school  door,  student  journalists  do,” 
McMasters  said. 

He  called  it  “particularly  distress¬ 
ing”  that  the  censored  stories  were 
well-written  and  of  great  interest,  and 
the  court  “bent  over  backward  to  jus¬ 
tify  censorship.” 

First  Amendment  attorney  Bruce 
Sanford  said  the  case  shows  the 
“great  deference”  the  High  Court  has 
given  to  restrictions  on  speech. 

Donrey  has  sold 
two  radio  stations 

Donrey  Media  Group  has  sold  radio 
stations  KEXO-AM  and  KLDR-FM 
to  a  Grand  Junction,  Colo. -based 
partnership  headed  by  Jim  Spehar. 

The  sale  will  allow  Donrey  to  con¬ 
centrate  on  its  holdings  in  the  newspa¬ 
per,  television,  cable  television  and 
outdoor  advertising  fields,  Spehar 
said. 

Spehar,  who  will  be  general  man¬ 
ager,  identified  his  partners  in  the  pur¬ 
chase  as  his  brother,  R.  Gerard  Spe¬ 
har,  Douglas  Kienitz,  Robert  Dalton, 
Gerald  Jackson  and  John  Harris. 

Ogden  paper  has 
new  look  and  name 

The  Ogden  (Utah)  Standard- 
Examiner  began  the  new  year  with  a 
new  name  and  a  new  look. 

Beginning  Jan.  1,  the  paper, 
founded  in  1888  as  the  Ogden  Stan¬ 
dard,  became  the  Standard-Exam¬ 
iner.  In  addition,  the  Old  English- 
style  nameplate  across  the  top  of  the 
front  page  was  replaced  with  one  in  a 
“fresher-looking”  style,  and  other 
design  changes  will  make  the  first 
page  more  attractive  and  easier  to 
read,  general  manager  William  L. 
Johnson  commented. 


“In  effect,  it  says  you  can  learn  about  the  First 
A»r‘  ''ndment  in  school  but  you  can’t  practice  it.  You  can 
oniy  practice  it  when  you  get  out  of  schooi,”  Schmidt 
said. 
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Chicago  Tribune  union  leaders  call  off  ratification  vote 


Leaders  of  a  union  at  the  Chicago 
Tribune  called  off  a  Jan.  10  ratifica¬ 
tion  vote  as  a  proposed  settlement  of 
the  2 '/’-year  strike  collapsed  for  the 
second  time. 

Since  Sept.  29,  when  a  tentative 
settlement  of  the  strike  was  first 
announced,  efforts  by  the  Tribune 
and  Chicago  Typographical  Union 
Local  16  to  reach  a  final  accord  have 
been  unavailing.  Three  separate  pro¬ 
duction  unions  representing  more 
than  1,000  workers  are  on  strike. 

Steve  Berman,  acting  head  of  the 
typographical  division  of  the  Commu¬ 
nications  Workers  of  America,  told 
the  Tribune  that  the  latest  tentative 

settlement  was  sidetracked  by  dis¬ 
putes  over  when  striking  members 
would  begin  receiving  a  lifetime 
annuity. 

According  to  the  broad  outlines  of 
the  strike  settlement,  most  of  the  183 
printers  who  struck  July  18,  1985  will 
not  return  to  work.  Instead,  they  were 
to  receive  a  lifetime  annuity  of  $500  a 
month. 

Under  those  terms,  57  striking 
printers  who  returned  to  work  in  the 
winter  of  1986,  after  the  union  agreed 
to  an  unconditional  end  to  the  dis¬ 
pute,  will  continue  working.  “Scab” 
workers  who  replaced  strikers  during 
the  dispute  would  become  union 

members. 

Union  president  Berman  told  a  Tri¬ 
bune  reporter  he  had  withdrawn  the 
union  from  mediation  talks  conducted 
by  former  U.S.  Labor  Secretary  W.J. 
Usery  Jr.  He  said  the  union  was  ready 
to  go  to  trial  in  a  lawsuit  over  the 
strike. 

The  main  issue  in  the  strike  has 
been  management  efforts  to  assign 
workers  to  different  work  inside  and 
outside  the  traditional  union  area. 

For  their  part,  the  three  striking 
production  unions  maintain  that  vio¬ 
lates  a  1975  contract  guaranteeing 
them  lifetime  jobs. 

IM  RDIPE 

IN  DnlCr 

Editor  shot  in  Aug. 
files  $500,000  suit 

A  newspaper  editor  who  was 
wounded  by  a  shotgun  blast  last 
August  while  photographing  county 
employees  allegedly  working  on  a  pri¬ 
vate  driveway  has  filed  a  $500,000 
lawsuit  against  her  alleged  assailant, 
his  boss  and  two  county  officials. 

Debbie  Chaney  Montgomery,  edi¬ 
tor  of  the  Yazoo  (Miss.)  Herald,  filed 
the  civil  suit  Dec.  29  in  U.S.  District 
Court  in  Jackson,  Miss.  Named  as 
defendants  are  James  D.  Hughes  of 
Benton,  Leroy  Ellis  and  Yazoo 
County  supervisors  Sam  Fisher  and 
A.B.  Hogue. 

The  four  men  either  had  no  com¬ 
ment  or  could  not  be  reached  for  com¬ 
ment. 

Montgomery  alleges  in  the  suit  that 
the  men  violated  her  civil  rights.  The 
suit  recounts  Montgomery’s 
documentation  of  reports  that  Yazoo 
County  employees  were  being  used 
for  work  on  private  property  in  the 
county. 

Beginning  last  July,  Montgomery, 

who  also  serves  as  photographer  and 
reporter  for  the  biweekly  newspaper, 
photographed  projects  where  she 
believed  such  violations  were  occur¬ 
ring. 

The  suit  says  she  was  subsequently 
threatened  and  alleges  that  on  Aug. 
14,  while  Montgomery  photographed 
another  project,  Hughes  took  a  20- 
gauge  shotgun  out  of  a  Yazoo  County- 
owned  truck  and  shot  her  once,  strik¬ 
ing  her  in  the  left  hip  and  upper  leg. 

She  charges  that  Ellis,  Fisher  and 
Hogue  knew  or  should  have  known 
that  Hughes  had  a  shotgun  and  shells 
in  the  truck. 

—  AP 

Former  publishers 
to  direct  foundation 

Jonathan  and  Maxine  Marshall, 
former  publishers  of  the  Scottsdale 
(Ariz.)  Progress,  have  announced  the 
creation  of  a  non-profit  foundation 
which  they  will  direct. 

The  Marshall  Fund  of  Arizona  will 
specialize  in  projects  concerned  with 
improving  the  environment,  the  First 
Amendment  and  civil  liberties,  the 

arts,  social  programs  and  world 
peace. 

Tausch  succeeds 
Corradi  at  Bureau 

William  J.  Tausch  has  succeeded 
Val  Corradi,  who  has  retired,  as  vice 
president/automotive  marketing,  and 
manager  of  the  Detroit  office,  for  the 
Newspaper  Advertising  Bureau. 

Tausch  joined  the  bureau  from  the 
Campbell-Ewald  agency  in  Detroit, 
now  Lintas:  Campbell-Ewald,  where 
he  was  executive  vice  president  and 
general  accounts  director. 

He  started  at  Campbell-Ewald  in 
1964  as  a  copywriter,  becoming  a 
copy  supervisor,  an  account  rep¬ 
resentative  and  then  an  account 
supervisor  on  North  American  Rock¬ 
well  accounts. 

From  1970-73  he  was  at  McCann 
Erickson  as  an  account  executive  on 
the  Buick  account,  and  then  was 
made  vice  president/account  supervi¬ 
sor  on  GMC  Truck  and  Coach. 

He  returned  to  Campbell-Ewald  in 
1973  as  vice  president/director  of 
retail  services. 

“Investment  banks  are  not  in  the 
business  of  guaranteeing  other  peo¬ 
ple’s  bank  loans,”  Raben  explained. 
“We’re  in  the  business  of  raising 
money  by  selling  securities.” 

However,  Hurwitz  chose  not  to 
accept  what  Drexel  was  offering. 

“I  said,  ‘No,’  knowing  I  had  30 
days  with  a  penalty  of  $2  million,” 
Hurwitz  commented.  “Drexel  would 
have  the  ability  to  restructure  the  debt 
on  their  own.  I  wouldn’t  have  had 

control.  I  didn’t  want  anyone  to  have 
a  gun  at  my  head.” 

After  another  round  of  negotia¬ 
tions,  Drexel  and  GNG  agreed  on  a 
new  restructuring  plan. 

“Now  Drexel  is  going  to  raise  $25 
million  through  a  private  placement 
on  terms  I  can  live  with,”  Hurwitz 
said. 

The  remaining  $25  million  will 
come  from  an  increase  in  GNG’s  bank 
loans,  he  asserted. 

Restructuring 

(Continued  from  page  II) 

Drexel  were  to  be  collateralized  by  a 
letter  of  credit  or  treasury  securities. 

Drexel  wanted  in  return  the  uni¬ 
lateral  right  to  refinance  GNG’s  bank 
loans  in  such  a  way  that  the  guaran¬ 
tees  would  no  longer  be  required. 
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Murdoch  to  keep  Boston  Herald 

Will  sell  his  Boston  tv  station;  he  is  also  searching  for  buyers 
for  the  New  York  Post  and  has  set  a  Jan.  20  deadline  for  bids 


By  Andrew  Radolf 

Publisher  Rupert  Murdoch,  in  a 
move  of  defiance  toward  Sen. 
Edward  Kennedy  (D-Mass.),  stated 
he  will  keep  the  Boston  Herald  and 
sell  his  television  station  in  that  city. 

Murdoch  said  that  he  is  continuing 
to  seek  a  buyer  for  the  New  York 
Post,  but  will  close  the  financially 
ailing  tabloid  if  it  cannot  be  sold. 
Allen  &  Co.,  the  financial  firm  han¬ 
dling  the  sale,  has  set  Jan.  20  as  the 
deadline  for  serious  bids  for  the  Post. 

Murdoch  also  said  he  will  also  be 
“going  through  the  courts  to  chal¬ 
lenge”  the  legislation,  as  well  as  sup¬ 
porting  efforts  in  Congress  to  repeal 
it. 

Sen.  Kennedy  was  behind  the 
eleventh-hour  inclusion  in  the  1988 
catchall  spending  bill,  since  signed 
into  law,  of  an  amendment  that  essen¬ 
tially  would  force  Murdoch  to  sell 
either  his  newspapers  or  his  television 
stations  in  New  York  and  Boston. 

The  amendment,  which  was 
inserted  during  the  House-Senate 
reconciliation  conference  by  Sen. 
Ernest  Hollings  (D-S.C.)  at  Ken¬ 
nedy's  request,  stated  that  the  Fed¬ 
eral  Communications  Commission 
could  not  alter  or  rescind  its  cross¬ 
ownership  policy  barring  newspaper- 
broadcast  combinations  in  a  single 
market.  The  amendment  also  said 
that  the  FCC  could  not  extend  any 
temporary  waivers  of  the  rule  which 
were  in  effect. 

Murdoch  has  the  only  existing  tem¬ 
porary  waivers. 

The  FCC  has  given  Murdoch  until 
March  6  to  sell  the  Post  if  he  wants  to 
keep  WNYW.  He  has  until  June  30  to 
divest  either  the  Herald  or  his  Boston 
station. 

His  New  York  City  station, 
WNYW-tv,  Channel  5,  is  a  central 
part  of  his  plan  to  establish  a  fourth 
television  network.  The  Boston  sta¬ 
tion,  WFXT,  on  UHF  Channel  25,  is 
not  central  to  those  plans  and  is  con¬ 
sidered  a  less  attractive  property  than 
the  Herald  which  is  both  moderately 
profitable  and  located  on  valuable 
downtown  real  estate. 

Estimates  of  the  Post’s  losses  have 


ranged  from  $10  million  to  $20  million 
a  year.  The  Herald  earned  $700,000  in 
1986  and  $1.4  million  in  1987,  accord¬ 
ing  to  publisher  Pat  Purcell. 

“We’re  keeping  the  Boston  Herald 
in  spite  of  Sen.  Kennedy,”  Murdoch 
said  on  CNN’s  Crossfire  interview 
program.  “I  think  he’d  like  us  to  get 
out  of  Boston  and  have  a  more  com¬ 
pliant  owner  in  there.” 

Kennedy’s  liberal  positions  have 
often  been  attacked  by  the  conserva¬ 
tive  Herald. 

Kennedy  denied  he  was  engaged  in 
a  vendetta  against  Murdoch.  He  said 
the  amendment  was  merely  enacting 
into  law  what  was  already  a  “wise 
policy.” 

Kennedy,  in  interviews  with  the 
Herald,  said  the  legislation  was 
necessary  because  Murdoch  was 
working  behind  the  scenes  to  have  the 
FCC  change  its  cross-ownership  rules 
so  he  could  keep  both  his  stations  and 
newspapers  in  New  York  and  Boston. 

Kennedy  said  only  Congress 
should  be  allowed  to  change  the  reg¬ 
ulations.  He  said  that  while  his  posi¬ 
tion  remained  unchanged,  he  was 
amenable  to  a  congressional  debate  of 
the  cross-ownership  policy. 

Both  New  York  senators.  Republi¬ 
can  Alfonse  D’ Amato  and  Democrat 
Daniel  Moynihan,  have  said  they  will 
introduce  legislation  to  have  the  law 
changed,  particularly  with  regard  to 
Murdoch’s  efforts  to  keep  the  Post. 

Moynihan,  who  held  hearings  Jan. 


7  in  New  York  to  discuss  the  Post’s 
future,  said  his  effort  will  be  aimed 
not  at  repealing  the  cross-ownership 
rule  itself  but  at  restoring  to  the  FCC 
the  authority  to  grant  waivers  on  a 
case-by-case  basis. 

Moynihan  told  reporters  at  the 
meeting  that  changing  the  legislation 
to  allow  Murdoch  a  waiver  to  keep  the 
Post  would  be  difficult. 

“If  one  person  in  the  Senate  really 
doesn’t  want  this  to  be  repealed,  it 
won’t  be  repealed,”  he  said. 

Murdoch  said  on  Crossfire  that  he 
is  “fighting  hard”  to  find  a  buyer  for 
the  Post,  bi  t  he  charged  that  the 
amendment  “has  greatly  damaged  the 
Post  and  our  ability  to  sell  it.  I’m  not 
optimistic  it  can  be  sold.  If  we  cannot 
sell  it,  then  we  are  talking  about  clos¬ 
ing  it.” 

Martin  Singerman,  president  of 
News  America  Publishing,  the  Mur¬ 
doch  subsidiary  which  owns  the  Post, 
said  several  potential  buyers  “walked 
away”  after  examining  the  tabloid’s 
sale  prospectus. 

Theodore  Kheel,  an  attorney  who 
advises  New  York’s  newspaper 
unions,  said  the  unions  want  to  create 
an  Employee  Stock  Ownership  Trust 
which  would  be  a  “buyer  of  last 
resort”  for  the  Post.  Kheel  first  pro¬ 
posed  an  ESOT  for  the  New  York 
Daily  News  when  it  was  put  up  for 
sale  in  December  1981.  The  Tribune 
Co.  of  Chicago  ultimately  kept  the 
(Continued  on  page  20) 
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Circulation  flap  in  Seattle 

Tv  report  of  a  lapse  of  newspaper  delivery  in  low-income  housing  project 
creates  stir;  paper  says  fear  of  injury  to  carriers  is  why  it  stopped  delivery 


By  M.L.  Stein 

The  Seattle  Times  is  again  deliver¬ 
ing  papers  to  a  public  housing  project 
after  a  television  station  disclosed  the 
lapse  of  service  there,  setting  off  a 
civic  flap. 

The  broadcast  aroused  the  ire  of  the 
Seattle  Housing  Authority  and  com¬ 
munity  activists,  who  condemned  the 
newspaper  for  neglecting  the  project, 
which  is  populated  mainly  by  low- 
income  minorities. 

Also  joining  in  the  criticism  of  the 
Times  was  its  own  ombudsman, 
Frank  Wetzel,  who  termed  the  lack  of 
delivery  at  Yesler  Terrace,  a  607-unit 
housing  project  “unpardonable.” 

There  also  was  disagreement  on 
how  KING-tv  obtained  the  story. 

Times  circulation  director  John 
McCall  told  E&P  that  when  KING 
reporter  Jack  Hamann  first  ques¬ 
tioned  him,  McCall  was  under  the 
impression  the  television  station  was 
doing  a  story  on  the  disappearance  of 
old-time  services  like  home  milk 
delivery. 

Not  so  said  Hamann. 

“Mr.  McCall  could  not  have  rea¬ 
sonably  misinterpreted  the  purpose 
or  nature  of  our  interview  in  his 
office,”  he  remarked. 

His  approach  was  specifically 
about  Times  circulation  practices,  the 
tv  reporter  added. 

However,  Hamann  did  acknowl¬ 
edge  there  was  some  discussion 
between  them  on  the  declimi  of  tradi¬ 
tional  services. 

According  to  Hamann,  McCall  at 
first  denied  the  Times  failed  to  deliver 
anywhere  in  the  city. 

Later,  the  tv  reporter  said,  KING 
was  tipped  that  Yesler  Terrace  was 
not  served  by  the  Times,  although  it 
was  by  the  Seattle  Post-Intelligencer. 
The  two  papers  have  a  joint  operating 
agreement  by  which  the  Seattle  Times 
Co.  handles  circulation,  advertising, 
production  and  business  operations 
for  both. 

When  Hamann  questioned  McCall 
again,  the  circulation  manager  con¬ 
ceded  the  newspaper  was  not  taking 
papers  into  Yesler  Terrace,  Hamann 
recalled. 


“I  don’t  want  to  call  him  a  liar,” 
Hamann  stated.  “He  was  probably 
misinformed  when  1  first  spoke  to  him 
about  deliveries.” 

Hamann  said  McCall  at  first 
refused  a  second  interview,  but 
invited  him  into  his  office  while  a 
KING  camera  crew  was  filming  the 
Times  loading  dock  during  a  delivery 
period. 

“I  really  got  in  fast  when  they 
noticed  the  cameras  out  there,” 
Hamann  said. 

McCall,  however,  asserted  that 
Hamann,  in  his  second  request  for  an 
interview,  stated  that  “the  housing 
project  delivery  was  part  of  an  update 
on  the  JOA  they  were  going  to  broad¬ 
cast.” 


available  at  the  entrances  to  the  proj¬ 
ect,  he  noted. 

Moreover,  McCall  continued,  the 
circulation  office  had  not  received  a 
single  request  for  service  from  Yesler 
tenants. 

“Carriers  there  had  been  harassed 
and  were  fearful  of  going  in  there  after 
dark,”  McCall  said.  “There  also  was 
trouble  with  collections.” 

“I  have  heard  no  reports  of  carriers 
being  hurt,”  Murphy  observed. 

McCall  said  the  housing  agency 
located  a  youth  carrier,  who  began  a 
Yesler  route  on  Jan.  1  with  six  daily 
and  1 1  Sunday  subscribers. 

“This  could  be  a  problem  later  on, 
but  we  will  give  him  [the  carrier]  a 
reasonable  chance  to  get  more  cus¬ 


“We  are  in  the  business  to  deiiver  papers.  There  is 
no  sinister  piot.  This  is  sometimes  a  Catch  22 
situation,  if  a  carrier  is  injured,  we  are  criticized,  if  we 
don’t  deiiver,  we  are  criticized.” 


According  to  McCall,  the  KING 
broadcast  “tried  to  portray  the  JOA 
as  not  needed  and  not  a  good  thing  for 
the  city  of  Seattle.” 

In  any  event,  the  “top  story” 
report  on  the  station’s  5  o’clock  news 
broadcast  brought  quick  reaction. 

“This  is  one  more  indignity  that 
low-income  people  have  to  endure. 
And  there  is  no  reason  for  it,”  said 
Theresa  Murphy,  a  spokeswoman  for 
the  Seattle  Housing  Agency. 

Elliott  Bronstein,  editor  of  a 
monthly  newspaper  distributed  by  a 
social  service  agency  to  public  hous¬ 
ing  tenants,  termed  the  Times’  bypass 
of  Yesler  “disgusting.” 

The  newspaper’s  ombudsman  Wet¬ 
zel  was  not  much  kinder. 

“During  these  times  of  delicate 
race  relations  that’s  unpardonable,” 
he  wrote.  “The  fact  that  it  was  not  a 
deliberate  racial  slight  doesn’t  matter. 
Lack  of  sensitivity  is  no  excuse.” 

McCall  said  deliveries  were  discon¬ 
tinued  at  Yesler  several  years  ago 
because  of  a  problem  in  finding  car¬ 
riers.  Vending  machines  have  been 


tomers,”  McCall  said. 

Interviewed  by  Wetzel,  Times 
publisher  Frank  Blethen,  who  once 
worked  in  the  circulation  department, 
said  the  paper’s  failure  to  serve 
Yesler  was  not  racial,  but  one  that  is 
common  to  transient  areas  with  many 
apartments,  where  papers  often  are 
stolen  and  collection  difficult. 

Wetzel  described  Blethen  as  “irri¬ 
tated”  by  king’s  presentation,  but 
quoted  the  publisher  as  pointing  out 
that  the  Yesler  incident  had  a  “silver 
lining”  in  that  it  challenged  the  Times 
to  ask  itself,  “Are  we  being  sensi¬ 
tive?” 

McCall  told  Wetzel:  “We  are  in  the 
business  to  deliver  papers.  There  is 
no  sinister  plot.  This  is  sometimes  a 
Catch  22  situation.  If  a  carrier  is 
injured,  we  are  criticized.  If  we  don’t 
deliver,  we  are  criticized.” 

Gannett  grants 

The  Gannett  Foundation  approved 
18  grants  in  December  totaling 
$253,750  in  15  communites. 
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Journalism  in  Cuba 

Study  says  there  is  not  much  censorship  because  most  media  managers 
are  also  members  of  President  Castro’s  Communist  political  inner  circle 


By  Debra  Gersh 

Censorship,  as  generally  practiced 
in  totalitarian  countries,  does  not 
exist  in  Cuba  since  many  top  media 
managers  are  also  members  of  the 
political  inner  circle  who  toe  the  party 
line  and  require  no  regulation, 
according  to  a  new  study. 

The  report,  “Journalism  in  Cuba,” 
penned  by  John  D.  Harbron,  foreign 
affairs  columnist  for  the  Thomson 
Newspapers  in  Canada,  was  con¬ 
ducted  under  the  auspices  of  the 
Research  Institute  for  Cuban  Studies 
of  the  Graduate  School  of  Interna¬ 
tional  Studies  at  the  University  of 
Miami. 

“The  question  ...  is  not  whether 
controls  exist  over  Cuba’s  substantial 
newspaper,  radio  and  television 
facilities,  and  their  journalists,  but 
which  affiliate  of  the  PCC 
[Communist  Party  of  Cuba]  exercises 
control  over  them  and  how  these  are 
implemented,”  Harbron  wrote. 

“The  chief  state  agencies  with  their 
own  media  outlets  include  not  only 
the  Communist  Party  of  Cuba  and  its 
major  affiliates,  the  trade  union, 
women’s  and  youth  organizations, 
but  [Fidel]  Castro’s  own  office  as 
prime  minister  and  first  secretary  of 
the  PCC  as  well  as  the  ministries  of 
communicaaons,  education,  foreign 
affairs  and  the  Revolutionary  Armed 
Forces  (FAR),”  according  to  the 
report. 

“Other  controlling  agencies  over 
the  media  include  the  central  adminis¬ 
tration  of  the  Union  of  Cuban  Jour¬ 
nalists  (UPEC),  the  Cuban  Institute 
of  Radio  and  Television  (ICRT)  and 
the  .  .  .  Department  of  Revolution¬ 
ary  Orientation  (DOR).” 

According  to  Harbron,  “The  DOR 
has  been  defined  as  Cuba’s  ‘censor¬ 
ship  board’  because  it  is  a  division  of 
the  Central  Committee  of  the  Com¬ 
munist  Party  of  Cuba  to  which  belong 
some  of  the  most  influential  of  the 
Cuban  newspaper  managers. 

“The  DOR  probably  can  and  does 
set  general  media  policies,”  Harbron 
continued.  “But  when  these  already 
are  being  established  for  a  particular 
publication  or  chain  of  radio  stations 


by  the  central  committee  of  the  Com¬ 
munist  Party  of  Cuba,  the  education 
ministry  or  by  the  UPEC,  for  the  jour¬ 
nalistic  rank-and-file,  the  role  of  the 
DOR  appears  to  be  diffuse.” 

Harbron  explained  that  the  basic 
function  of  the  DOR  “is  to  coordinate 
ideological  policy  among  the  editors, 
publishers,  television  and  radio  sta¬ 
tion  managers  as  promulgated  by  the 
central  committee  of  the  party.” 

There  are  three  factors  responsible 
for  control  of  the  newspapers  and 
electronic  media,  the  report  stated. 
They  are:  the  senior  managers  at 
newspapers,  “old  comrades  of  Castro 
from  before  the  revolution,”  whose 
long-term  loyalty  guarantees 
“  ‘ideological  purity’  for  the  major 
print  and  electronic  press  outlets  they 
have  managed  in  addition  to  their 
positions  as  cabinet  ministers  and  in 
other  senior  posts  of  the  Cuban  gov¬ 
ernment  and  party”;  the  high  percen¬ 
tage  of  staff  and  managers  of  Cuban 
newspapers  and  radio  stations  who 
are  also  PCC  members;  and  the  con¬ 
trol  maintained  by  the  UPEC  over 
both  working  and  future  journalists. 


Citing  a  study  of  the  Cuban  media 
in  the  early  1980s  by  John  Spicer 
Nichols,  Harbron  noted,  “Nichols 
makes  a  very  important  observation 
that  censorship,  as  it  is  generally 
practiced  in  totalitarian  countries, 
does  not  exist  in  Cuba  because 
‘  .  .  .  it  is,  of  course,  unlikely  that  the 
Cuban  government  would  find  the 
need  to  censor  such  members  of  the 
inner  circle  of  power.’  ” 

Harbron  observed  that  the  Union 
of  Cuban  Journalists  (UPEC),  of 
which  all  Cuban  journalists  must  be 
members,  “appears  to  exercise  more 
direct  control  over  Cuba’s  journalists 
than  do  such  large  state  entities  as  the 
separate  ministries  or  even  the  central 


committee’s  DOR.  Not  only  can  the 
UPEC  withdraw  a  journalist’s 
accreditation,  but  ii  can  and  does  allo¬ 
cate  its  members  to  selected  publica¬ 
tions,  as  well  as  remove  them  from 
prestigious  positions  if  it  is  deemed 
they  are  wavering  from  party 
doctrine  .  .  .  The  UPEC  can  approve 
pay  increases  and  evaluate  workers’ 
performance.” 

In  addition,  in  conjunction  with  the 
education  ministry  and  the  only  two 
accredited  journalism  schools,  the 
UPEC  controls  journalism  newcom¬ 
ers,  as  “Students,  staff  and  the 
schools’  directors  are  all  chosen  with 
the  UPEC  approval,”  according  to 
Harbron. 

“The  general  course  content  of 
Cuba’s  two  journalism  schools 
appears  to  be  the  same  as  those  of 
most  American  journalism  school 
programs  at  the  academic  level,”  the 
report  noted.  “For  example,  there  is 
an  almost  equal  division  between 
craft  courses  in  journalism  and 
academic  ones  in  the  humanities  and 
social  sciences.  However,  unlike  the 
U.S.  journalism  programs,  about  10% 


of  the  Cuban  courses  are  on  aspects  of 
Marxist-Leninist  theory.” 

Many  Cuban  newspapers  are  still 
produced  on  old-fashioned  hand-set 
linotype  machines  and  letterpress 
equipment,  although  there  has  been  a 
recent  expansion  and  modernization 
of  all  newspaper  and  magazine  pro¬ 
duction  facilities,  Harbron  continued. 

“This  extensive  and  much-needed 
modernization  of  the  publishing  oper¬ 
ations  of  Cuban  newspapers,  to  be 
completed  in  1988,  centers  around 
Granma,  the  official  paper  of  the 
Communist  Party  of  Cuba,”  the 
report  noted. 

“Unlike  all  other  totalitarian 
regimes  of  our  era,  including  those  of 


“The  general  course  content  of  Cuba’s  two 
journalism  schools  appears  to  be  the  same  as  those 
of  most  American  journalism  school  programs  at  the 
academic  level,”  the  report  noted. 
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the  Soviet  bloc,  Castro’s  Cuba  does 
not  possess  a  single  ministry  of  infor¬ 
mation  and  propaganda. 

“And  though  Castro  personally 
does  not  exercise  control  singlehan- 
dedly  on  a  day-by-day  or  week-by- 
week  basis  over  all  Cuban  newspa¬ 
pers,  Granma  is,  in  effect,  the  substi¬ 
tute  for  the  information  ministry,” 
Harbron  explained. 

“Granma  does  not  print  verbatim 
Castro’s  major  and  almost  always 
lengthy  speeches  .  .  .  Rather,  the 
paper  will  print  a  ‘version’  of  his 
speeches  in  the  form  of  a  report  on  his 
major  public  addresses,”  the  report 
said.  “Granma  can  be  critical  of  the 
activities  of  state  agencies  when 
Castro  and  the  party  brass  decide  it 
must  be  so.  The  paper  continues  not 
to  publish  any  information  about 
Cuba’s  military  and  economic 
involvement  in  Marxist  Angola. 

“Granma  is  essential  reading  for  all 
bureaucrats,  senior  party  function¬ 
aries  and  the  Cuban  populace  in  gen¬ 
eral.  It  is  also  necessary  reading  for 
the  editors  and  publishers  (directores) 
of  the  major  Cuban  newspapers  and 
magazines  ....  Their  publications 
are  duty-bound  to  republish  Gran- 
ma’s  (and  Castro’s)  directions  for 
Cuban  society,”  according  to  Har¬ 
bron. 

Granma,  named  for  the  U.S. -built 
yacht  that  carried  Castro  and  other 
revolutionaries  to  Cuba  in  late  July 
1956,  “can  be  ‘counted  on’  to  be 
ideologically  correct  because  its 
publishers  have  been  Castro’s  cronies 
from  the  years  before  the  revolu¬ 
tion,”  Harbron  maintained.  “This  is  a 
strong  pattern  that  will  persist  until 
age  compels  both  Castro  and  his  asso¬ 
ciates  in  the  media  to  give  up  control 
to  others.” 

In  the  case  of  the  five  next  impor¬ 
tant  newspapers  and  magazines  after 
Granma,  “the  director  and  editor 
must  be  members  of  the  Communist 
Party  of  Cuba,  with  each  publication 
the  spokesman  for  a  major  institution 
in  the  Cuban  Marxist  revolutionary 
system,”  the  report  continued,  noting 
that  each  has  its  own  captive  audi¬ 
ence. 

“Next  in  importance  to  Granma 
and  the  five  major  Cuban  newspapers 
and  magazines  are  the  10  provincial 
papers,  all  with  tiny  daily  circulations 
compared  to  Granma,”  Harbron 
noted.  “Girdn,  the  daily  paper  of 
Matanzas  province,  has  an  estimated 
20,000  readers  with  about  25,000  for 
Adelante,  the  daily  journal  of  Cama- 
guey  province. 

“The  total  press  run  of  Cuba’s  10 
regional  dailies  now  is  150,000  daily, 
or  about  one-quarter  of  the  present 
Havana  and  national  daily  circulation 


“Like  Granma,  the  ICRT’s  direc- 
tors-general  have  been  close  to 
Castro,”  Harbron  explained.  “And, 
as  with  Granma’s  publishers,  such 
individuals  have  held  other  Cuban 
government  and  party  positions  dur¬ 
ing  their  careers.” 

Harbron  further  noted  that 
“Because  of  the  appearance  of  the  so- 
called  poder  popular,  the  political 
process  established  in  the  new  consti¬ 
tution  of  1976  and  ‘approved’  by  a 
national  referendum  of  the  Cuban 
people,  the  mass  media  were  assigned 
a  new  role  as  feedback  mechanism 
about  the  activities  of  the  regime. 

“Since  the  National  Assembly  of 
People’s  Power  now  is  allowed  to 
criticize  and  discuss  local  issues  (but 
never  international  ones),  then  the 
media  too  is  allowed  to  print 
approved  public  complaints  and  sug¬ 
gestions.  These  cannot  be  made 


the  difficulty  in  obtaining  parts  for  the 
largest  rotary  presses  that  were  built 
years  ago  in  the  United  States,”  Har¬ 
bron  continued. 

“Granma,  Juventud  Rebelde  and 
Trabajadores,  the  three  major  daily 
newspapers  with  a  national  circula¬ 
tion  and  delivery  system,  are  printed 
on  U.S.  and  West  German  rotary 
presses  that  are  29,  34  and  53  years 
old  respectively. 

“Incredibly,  the  provincial  papers 
in  Las  Tunas  and  Matanzas  have  been 
printed  on  U.S.  equipment  that  in 
each  case  was  built  in  1893,  as 
reported  in  Granma  of  Jan.  31,  1986,” 
the  report  said.  “However,  Granma 
also  reports  that  modern  Soviet  and 
East  German  rotary  presses  already 
are  replacing  the  ancient  printing 
equipment  used  by  the  10  regional 
dailies.” 

(Continued  on  page  41) 


of  Granma,  which  has  an  estimated 
700,000  readers.” 

Cuba’s  television  and  radio  stations 
all  come  under  the  direct  control  of 
the  ICRT,  the  Cuban  Institute  of 
Radio  and  Television,  which  in  turn  is 
a  division  of  the  ministry  of  communi¬ 
cations. 


against  the  systerr  or  the  ideology  of 
Marxist-Leninism,  only  against,  say, 
badly  run  state-supplied  services,” 
the  report  said. 

“The  regime  admits  openly  to  the 
poor  appearance  of  Cuban  newspa¬ 
pers,  the  high  energy  costs  in  operat¬ 
ing  very  old  printing  machinery  and 


Shortly  after  his  provisional  government  reinstated  freedom  of  the 
press  in  January  1959,  Fidel  Castro  talked  with  Associated  Press  news¬ 
man  Ben  Funk  and  photagrapher  Harold  L.  Valentine.  Today,  while 
there  is  little  government  censorship  in  Cuban  journalism,  there  is  really 
no  need  for  it  because  most  of  the  media  managers  are  members  of 
Castro's  Communist  regime. 

AP  Photo 
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Arizona  hotline  is  hot 

Media  coalition  says  cails  from  lournaiists  denied  access  to  pubiic 
meetings  and  records  have  increased  since  Gov.  Mecham  took  office 


By  M.L.  Stein 

Four  members  of  the  Bullhead  City 
Council  held  an  “emergency”  meet¬ 
ing  at  11:15  p..m.  after  a  high  school 
football  game. 

No  notice  of  the  meeting  was 
posted,  nor  were  the  three  other 
council  members  notified  of  it. 

*  *  * 

Gov.  Evan  Mecham  met  with  his 
“Black  Community  Leaders 
Advisory  Group”  in  closed  session 
even  though  the  governor’s  office  had 
vowed  the  meeting  would  be  open  to 
the  public. 

*  *  * 

The  attorney  for  the  town  of  Sur¬ 
prise  refused  to  release  telephone 
bills  incurred  by  the  mayor,  who 
allegedly  made  personal  calls  to 
places  as  far  away  as  Saudi  Arabia. 

*  ♦  ♦ 

These  were  some  of  the  record 
number  of  freedom-of-information 
problems  handled  in  1987  by  the 
Media  Hotline  of  the  First  Amend¬ 
ment  Coalition  of  Arizona  Inc.,  a 
resource  for  journalists  denied  access 
to  public  meetings,  records  and  court 
proceedings. 


Hotline  lawyers  also  involve  them¬ 
selves  in  such  matters  as  gag  orders, 
search  warrants,  cameras  in  the 
courtroom  and  attempts  at  prior 
restraint. 

Brown  and  Bain,  the  Phoenix  law 
firm  that  monitors  and  acts  on  access 
complaints,  reported  that  a  record 
number  of  101  media  inquiries  came 
from  around  the  state  in  the  third 
quarter  alone  of  last  year. 

It  also  noted  that  its  attorneys 
fielded  more  calls  in  the  first  nine 
months  of  1987  —  287  —  than  in  all 
of  1986  —  245. 

David  Bodney,  the  lead  attorney 
for  15  Brown  &  Bain  lawyers  who 


deal  with  hotline  calls,  attributed  a 
“major”  part  of  the  increase  to  the 
secrecy  embedded  in  the  administra¬ 
tion  of  embattled  Gov.  Mecham,  who 
has  been  feuding  with  the  press  for 
months. 

“However,”  Bodney  noted, 
“there  is  a  growing  awareness  on  the 
part  of  reporters  and  editors  that  they 
can  utilize  legal  assistance  through 
the  hotline.” 

According  to  Bodney,  newspapers 
and  broadcast  stations  are  told  spe¬ 
cifically  what  subjects  Brown  &  Bain 
will  take  on  and  those  it  will  not. 

“We  will  not  get  into  prepublica¬ 
tion  counseling  on  libel  and  privacy,” 
he  explained. 

Two-thirds  of  the  hotline  calls 
involve  access  to  public  records, 
Bodney  disclosed. 

In  the  case  of  the  secret  Bullhead 
City  Council  meeting  in  which  the  city 
attorney  was  suspended,  a  hotline 
attorney  sent  a  protest  letter  to  the 
town’s  mayor  and  city  council,  with 
copies  to  the  state  attorney  general 
and  the  county  attorney’s  office, 
each  of  which  initiated  investigations 
into  the  meeting. 

The  State  Supreme  Court  subse¬ 


quently  launched  its  own  probe  into 
the  issues  discussed  at  the  meeting. 

The  original  call  to  the  hotline  had 
come  from  Tim  Dewar,  a  reporter  for 
the  Mohave  Valley  News. 

A  hotline  attorney  also  stirred  up 
things  following  a  tv  reporter’s  call 
about  Mecham’s  black  leaders  group. 
The  governor  has  been  accused  of 
insensitivity  to  minorities. 

Informed  of  the  executive  session, 
the  state  attorney  general  advised 
Mecham  the  action  violated  Arizo¬ 
na’s  open  meetings  law.  The  advice 
apparently  did  not  impress  the  gover¬ 
nor.  That  same  day,  according  to 
Brown  &  Bain,  he  kept  reporters  out 


of  another  meeting  with  Hispanic 
community  leaders. 

A  hotline  attorney  had  better  luck 
in  the  matter  of  the  mayor  of  Suprise’s 
phone  calls,  which  had  been  reported 
to  the  hotline  by  reporters  David 
Rossmiler  and  Victoria  Stevens  of  the 
Phoenix  Gazette  and  Arizona 
Republic  respectively. 

After  Coalition  attorneys 
exchanged  dozens  of  phone  calls  with 
the  town  attorney  and  sent  six  letters 
demanding  release  of  the  records, 
they  were  finally  shown  to  the  media. 

Bodney  claims  the  hotline  is  effec¬ 
tive  even  when  its  lawyers  cannot 
achieve  immediate  results  for  media 
clients. 

“Even  if  we  don’t  get  action  at  the 
time,  the  Coalition  makes  public  offi¬ 
cials  aware  that  we  will  go  after  them 
on  violations,”  he  pointed  out. 

He  noted  that  Gov.  Mecham  has 
not  called  any  meetings  with  minority 
groups  since  the  disclosure  of  the 
closed  session  with  the  black  leaders. 

On  occasion.  Brown  &  Bain  will  go 
to  court  against  stonewalling  public 
officials  or  agencies. 

“We  pick  and  choose  the  cases  we 
want  to  litigate,”  Bodney  stated. 

Recently,  the  firm  filed  suit  against 
the  Tempe  school  board,  which  held  a 
non-posted  meeting  in  which  adminis¬ 
trators  were  given  salary  increases 
and  a  principal  was  hired. 

Not  only  did  Brown  &  Bain  win, 
but  the  court  ordered  the  defendants 
to  pay  the  firm  $29,000  in  lawyers’ 
fees  and  $800  in  costs. 

The  First  Amendment  Coalition  is 
supported  by  the  Arizona  Newspa¬ 
pers  Association,  Arizona  Broadcast¬ 
ers  Association,  Arizona  Cable  Tele¬ 
vision  Association  and  the  three  state 
chapters  of  the  Society  of  Profes¬ 
sional  Journalists,  Sigma  Delta  Chi. 

New  guide 

The  St.  Petersburg  (Fla.)  Times  has 
started  a  new  entertainment  guide 
called  “Weekend.”  Published  each 
Friday  in  a  tabloid  format.  Weekend 
covers  the  many  entertainment 
options  available  throughout  Tampa 
Bay. 


It  also  noted  that  its  attorneys  fielded  more  calls  in 
the  first  nine  months  of  1987  —  287  —  than  in  all  of 
1986  —  245. 
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QMA'5  5L5-1000  HIGH  SPEED  IMSERTER  - 


Pack^  Monitoring  System  including  Product 
Repair  and  Zone  Control 


From  large  metropolitan  newspapers  to  medium 
size  and  small  dailies,  theSLS-1000  is  in  production 
and  dramatically  increasing  inserting  speeds.  In 
fact,  this  twenty-one  hopper  system  is  currently 
satisfying  the  inserting  requirements  of  the  New 
York  Daily  News  and  the  Pittsburgh  Press  while 
running  three  shifts  a  day  at  speeds  up  to  25,000 
cph.  That’s  productivity! 

The  high  speed  SLS-1000  offers  the  newest 
technology  for  the  mailroom  including  a  micro¬ 
processor  based  PACKAGE  MONITORING 
SYSTEM  (PMS)  with  Product  Repair  and  Zone 
Control. 


So,  as  your  insert  market  grows,  the  need  to 
expand  will  be  inexpensive  and  easy.  Because  of 
modular  expandability  from  two  to  over  twenty 
insert  hoppers,  you  can  implement  your  future 
system  NOW...! 


GMA’S  SLS-1000 

•  Micro-processor  based  PACKAGE 
MONITORING  SYSTEM  (PMS) 

•  Product  Repair  and  Zone  Control  System 

•  Speeds  up  to  25,000  cph 

•  Main  jacket  center  opening  -  without  lap 

•  Modular  expandability  -  from  two  to  over 
twenty  insert  hoppers. 

•  Gripper  delivery  system 

•  Quarter  fold  capability 

•  Multiple  jacket  hoppers  and  drop  points 

•  Electric  clutch  feature 

•  Efficient  use  of  floor  space  and  skidding 

•  Ease  of  operation,  maintenance  and 
installation 


For  a  complete  professional  approach  to  satisfy 
your  mailroom  needs,  call  Graphic  Management 
Associates,  Inc. 


3BM£ 


Graphic 
Management 
Associates^  Inc. 

The  Inserter  Company 


Manufacturing  and  Engineering 
934  Marcon  Blvd. 

Allentown,  PA  18103 
215-264-2460 
FAX  215-264-3325 


Headquarters  and  Sales 
1 1  Main  Street 
Southboro,  MA  01 772 
617-481-8562 
FAX  617-485-2060 


.  1 


Scaling  down 

(Continued  from  page  10) 


the  ordinary.” 

The  Guild  vowed  to  fight  staff  cuts, 
which  it  claims  violated  no-layoff  pro¬ 
visions  of  the  definitive  agreement 
Vazquez  signed  in  exchange  for  union 
support  for  his  takeover. 

The  layoffs  came  amid  the  Guild’s 
stepped-up  legal  efforts  against  UPI’s 
imposition  of  terms  of  employment 
after  declaring  an  impasse  in  contract 
negotiations. 

The  Guild  has  accused  UPI  of 
unfair  labor  practices  in  a  complaint 
filed  with  the  National  Labor  Rela¬ 
tions  Board.  It  is  seeking  binding  arbi¬ 
tration  to  resolve  whether  UPI  legally 
ended  the  previous  Guild  contract, 
which  the  union  argues  is  protected 
by  an  “evergreen  clause.” 

The  Guild  also  claimed  that  moving 
the  Latin  American  desk  would  vio¬ 
late  the  definitive  agreement,  which 
freezes  New  York  and  Washington 
staffs. 

Smith  said  employees  with  least 
seniority  will  be  most  susceptible  to 
layoffs,  but  overall  staffing  will 
depend  on  the  reorganization  plan. 

“They  don’t  seem  be  operating  in 
any  sort  of  rational  manner,”  one  UPI 
reporter  said,  pointing  to  layoffs  that 
left  some  bureaus  with  insufficient 
people  to  provide  24-hour  staffing. 
“They  are  leaving  it  to  individual 
bureau  managers  to  fend  for  them¬ 
selves.” 

Smith  said  the  layoffs  were  “all 
part  of  a  larger  plan  and  it  all  con¬ 
nects.” 

UPI  employees,  who  in  two  years 
have  suffered  pay  cuts,  unreimbursed 
expenses  and  the  threat  of  layoffs, 
described  the  atmosphere  as  “very 
emotional”  and  “nerve-racking.” 

The  message  wire  has  carried  sad 
farewell  messages  and  cynical 
remarks  reflecting  gallows  humor. 


Murdoch 

(Continued  from  page  14) 


newspaper. 

The  tax  advantages  of  an  ESOT 
may  make  the  Post  an  attractive  prop¬ 
erty  for  a  potential  buyer  willing  to  go 
into  partnership  with  the  employees, 
Jeffrey  R.  Gates,  counsel  to  Kelso  & 
Co.,  said  at  the  hearing.  Kelso  spe¬ 
cializes  in  employee-ownership 
plans. 

Wilbert  A.  Tatum,  chairman  and 
editor  of  the  New  York  Amsterdam 


Ex-UPI  president  gives 
former  UPI  editor  office  space 


Ben  Cason,  the  former  Washington 
Post  assistant  managing  editor  who 
quit  in  November  as  chief  editor  of 
United  Press  International,  has  sur¬ 
faced  in  the  offices  of  his  one-time 
boss,  former  UPI  president  Milt  Ben¬ 
jamin. 

Benjamin,  who  as  UPI  president 
hired  Cason,  has  found  room  for  his 
former  subordnate  in  the  offices  of 
his  Washington,  D.C.,  consulting 
firm,  Anderson,  Benjamin,  Read  and 
Haney. 

“I’m  giving  him  office  space,  but  he 
doesn’t  work  for  me,”  Benjamin  said 
of  Cason,  who  is  using  an  office  “until 
he  decides  what  he’s  going  to  do.” 

Cason  joined  UPI  in  January  1987 
after  19  years  at  the  Post,  10  as  assis¬ 
tant  managing  editor,  and  quit  1 1 
months  later  with  two  other  top  edi¬ 
tors,  saying  that  with  budgetary  con¬ 


straints  they  could  no  longer  guaran¬ 
tee  the  integrity  of  the  news  service. 

The  triple  resignation  shook  the 
credibility  of  the  already  tenuous 
news  service  and  dismayed  its  jour¬ 
nalists. 

Cason  said  he  was  “working  on 
projects  on  my  own,”  but  declined  to 
elaborate. 

Benjamin,  whose  relatively  short 
stewardship  as  president  of  UPI  also 
ended  in  a  dispute  with  its  chairman 
and  principal  owner,  Mexican 
publisher  Mario  Vazquez  Raha, 
found  a  job  not  long  ago  for  former 
UPI  vice  president  James  Hood. 

One  link  between  UPI  and  Benja¬ 
min’s  office  continues  with  Christo¬ 
pher  Smith,  who  remains  UPI’s  chief 
spokesman  since  being  brought  over 
by  Benjamin  from  Anderson,  Benja¬ 
min,  Read  and  Haney. 


AD/SAT  transmits  ad 
simultaneously  to  112  newspapers 


For  the  first  time  in  its  history,  AD/ 
SAT  simultaneously  transmitted  a 
newspaper  ad  via  satellite  to  all  1 12 
papers  in  its  system. 

Although  AD/SAT  has  made  thou¬ 
sands  of  transmissions  since  it  first 
began  commercial  operation,  the 
Radio  Shack  ad  was  the  first  paid 
advertisement  transmitted  to  every 
newspaper  on  the  network  at  once. 

The  ad  was  transmitted  from  the 
AD/SAT  Technical  Operations  Cen¬ 
ter  in  New  York  City  as  a  number  of 
invited  guests  from  newspapers  and 
related  industries  watched.  Less  than 
three  minutes  later,  the  camera-ready 
ad  was  received  at  ail  the  member 
newspapers. 

The  mass  transmission  came 
exactly  one  year  and  one  day  after 
AD/SAT  began  commercial  opera- 


News,  a  black  community  weekly, 
testified  that  Murdoch  should  be 
denied  a  waiver  to  keep  both  the  Post 
and  WNYW. 

Tatum  charged  that  he  and  group  of 
investors  financed  by  Drexel  Burn¬ 
ham  wanted  to  buy  the  Post  but  were 
not  given  adequate  information. 

Howard  Squadron,  Murdoch’s  out¬ 
side  attorney,  denied  the  charge,  say¬ 
ing  Tatum’s  group  received  the  same 
information  as  the  other  interested 
parties. 

George  Kessler,  general  counsel  to 
the  Post,  said  the  amendment  may  be 


tion.  During  that  year,  the  newspa¬ 
pers  were  equipped  with  facsimile 
receiving  equipment  and  the  AD/SAT 
Message  System,  which  links  news¬ 
papers,  advertisers,  agencies  and 
reps  electronically. 

—  Debra  Gersh 


Price  hike 

The  Milwaukee  Journal  has 
increased  its  home-delivery,  news¬ 
stand  and  vending  machine  prices, 
effective  Jan.  4,  for  its  Monday- 
through-Saturday  editions. 

Single-copy  newsstand  and  ven¬ 
ding  machine  prices  were  increased  to 
350  from  250,  and  the  home-delivery 
weekly  rate  of  $1.20  was  raised  to 
$1.50. 


an  unconstitutional  bill  of  attainder 
because  it  was  aimed  directly  at  Mur¬ 
doch  with  the  intention  of  forcing  him 
to  divest  properties. 

The  Freedom  of  t'^.^ression 
Foundation,  a  public  interest  group 
co-founded  by  Sen.  Robert  Pack- 
wood  (R-Ore.),  last  November  peti¬ 
tioned  the  FCC  to  repeal  its  cross¬ 
ownership  rules. 

Dr.  Craig  Smith,  director  of  FEF, 
said  the  foundation  intends  to  go  to 
court  independently  of  Murdoch  to 
seek  an  injunction  barring  enforce¬ 
ment  of  the  new  law. 
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A  QUARTERLY  REPORT  TO  NEWSPAPERS 


AD 

STATUS 


1ST  QUARTER  1988 


AD/SAT  Clusters:  big  news  for 
medium  and  small  newspapers. 


AD/SAT  welcomes  medium  and 
small  circulation  newspapers  which 
can  now  join  the  AD/SAT  network  in 
Clusters  without  major  financial 
commitments. 

A  Cluster  is  defined  as  two  or  more 
newspapers  close  enough  to  allow  ads 
to  be  received  at  a  single  site,  with 
copies  made  for  Cluster  members. 

The  Cluster  members  select  one 
newspaper  as  the  “Host”  site  where 
AD/SAT  installs  all  the  facsimile  and 
Message  System  equipment.  The 
“Host”  receives  ads  in  negative  form, 
then  repros  are  made  for  members 
without  quality  loss.  Please  call  or 
write  AD/SAT  for  Cluster  details. 


Counting  on 
AD/SAT. 


There  are  now  112  newspapers  in 
31  states  and  the  District  of  Columbia 
operating  on  the  AD/SAT  network. 
They  represent  45  percent  of  the  daily 
and  55  percent  of  the  Sunday  circula¬ 
tion  of  America.  A  half  dozen  agen¬ 
cies/advertisers,  five  newspaper  rep 
firms  and  seven  AD/SAT  sales  repre¬ 
sentatives  are  now  on  line  with  Mes¬ 
sage  System  terminals  in  their  own 
offices. 

Newspaper  installations  in  1988 
require  lead  times  of  approximately 
six  months.  Papers  wishing  to  join  the 
network— individually  or  in  Clusters— 
are  urged  to  contact  AD/SAT  as 
quickly  as  possible. 


A  who’s  who 
of  ad  agencies. 

People  keep  asking,  “Who’s  using 
AD/SAT?” 

We  keep  saying,  “Who  isn’t?” 

Here’s  a  partial  list  of  agencies  as 
of  mid-November: 

Albert  Frank-Guenther  Law;  N  W 
Ayer;  Backer  Spielvogel  Bates;  Bozell, 
Jacobs,  Kenyon  &  Eckhardt;  Leo 
Burnett,  Chicago;  Cadwell  Davis 
Partners;  D’Arcy  Masius  Benton  & 
Bowles;  DDB  Needham,  N.Y.  & 
Chicago;  Della  Femina,  Travisano  & 
Partners;  Deiihard  &  Stewart; 
Diener/Hauser/Bates;  Doremus  & 
Company;  Doyle,  Graf  &  Mabley; 
William  Esty;  Grey  Direct;  Griffin 
Bacal  Adv.;  Martin  Sturtevant  Silver- 
man  Marshall;  McCann-Erickson; 
Ogilvy  &  Mather;  R  &  L  Adv.; 
Saatchi  &  Saatchi  DFS  Compton; 
SFM  Adv.;  Sturtevant  &  Hildt;  Suss- 
man  &  Sugar;  Trout  &  Ries;  Vickers 
&  Benson,  Toronto;  Waring  &  La 
Rosa;  Wells,  Rich,  Greene;  Wunder¬ 
man  Worldwide;  and  Young  & 
Rubicam. 

Retailers  include:  Bloomingdales, 
Bonwit  Teller,  Crazy  Eddie,  Curtin 
Country,  Elizabeth  Arden,  Lord  & 
Taylor,  Macy’s/N.Y,  Macy’s/N.J., 
Tiffany  &  Co. 

And  the  list  grows  every  day. 


AD/SAT 
to  the  rescue. 

When  the  stock  market  nosedived 
on  Monday,  Oct.  19,  Bozell,  Jacobs, 
Kenyon  &  Eckhardt  moved  quickly  for 
client  Merrill  Lynch.  By  late  Tuesday 
a  full  page  ad  was  finished,  but  never 
before  could  it  have  run  outside  a  tight 
eastern  market  on  Wednesday. 
Thanks  to  AD/SAT,  the  ad  ran 
Wednesday  (the  next  day!)  in  the 
Chicago  Tribune,  Boston  Globe,  Wash¬ 
ington  Post,  L.A.  Times,  San  Fran¬ 
cisco  Chronicle  &  Examiner,  Miami 
Herald,  Philadelphia  Inquirer,  Detroit 
News  and  Houston  Chronicle. 


And  when  the  US.  Department  of 
Transportation  released  its  airline  on- 
time  arrival  performance  statisitics  on 
Tuesday,  November  10,  N  W  Ayer’s  cli¬ 
ent  Continental  Airlines  had  a  mes¬ 
sage  it  wanted  out  fast.  Using  AD/ 
SAT,  the  Continental  ad  ran  Thursday 
morning  in  The  Washington  Post, 
Houston  Post,  Rocky  Mountain  News, 
Denver  Post,  Newark  Star  Ledger, 
Bergen  Record  and  Wall  Street 
Journal. 


His  <Mfvf  nmwspapw 
adsatthB»p»9dofUght. 
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IN  BRIEF 


are  the  first  black-and-white  strip  ads 
to  appear  in  USA  Today  on  a  daily 
basis. 

“For  the  Record,”  the  last  regular 
editorial  page  in  the  Sports  section, 
features  sports  news,  statistics,  polls, 
previews,  lottery  results,  spreads  and 
the  “Quote  of  the  Day.” 

The  ads  will  showcase  several  RJ 
Reynolds  Tobacco  USA  brands,  par¬ 
ticularly  those  with  sports  marketing 
programs,  and  Nabisco  Brands  ads 
will  feature  various  grocery  products. 
Sports  events  sponsored  by  RJR 
Nabisco  will  also  be  promoted,  and 
during  the  1988  Summer  and  Winter 
Olympics,  ads  will  focus  on  those 
products  that  are  official  sponsors  of 
the  U.S.  Olympic  Team. 

Co-op  available  for 
classified  sections 

Co-operative  advertising  funds 
eligible  for  use  in  daily  newspapers’ 
classified  sections  are  growing 
rapidly  and  represent  a  lucrative  new 
source  of  revenue,  according  to 
Frank  Hennessey,  vice  president  for 
co-op  sales  at  the  Newspaper  Adver¬ 
tising  Bureau. 

Hennessey  told  a  meeting  of  news¬ 
paper  classified  managers  that  the 
Bureau  has  joined  with  the  Associa¬ 
tion  of  Newspaper  Classified  Adver¬ 
tising  Managers  (ANCAM)  and  the 
Newspaper  Advertising  Co-Op  Net¬ 
work  (NACON)  to  produce  a  com¬ 
prehensive  classified  co-op  sales  pro¬ 
gram  for  newspapers.  The  program  is 
scheduled  to  be  completed  in  May. 


Winnipeg  Sun  staff 
OKs  new  contract 

Reporters,  library  and  photography 
staff  of  the  Winnipeg  Sun  have  voted 
to  accept  a  first  contract  that  will  pro¬ 
vide  wage  increases  of  3%,  4%  and 
4%  again  over  three  years. 

Under  the  terms  of  the  contract, 
ratified  by  the  34  members  of  the 
Media  Union  of  Manitoba  employed 
by  the  Sun,  a  starting  reporter  will 
earn  $361  (Canadian)  a  week,  and  a 
reporter  with  four  years’  experience 
will  earn  $561  (Canadian)  a  week. 
Photographers  will  earn  the  same  as 
reporters. 

An  assistant  city  editor  will  earn 
$643  (Canadian)  a  week  and  an  assis¬ 
tant  news  editor  $735  (Canadian)  a 
week.  Clerical  staff  will  earn  $334 
(Canadian)  a  week  after  three  years. 

The  agreement,  retroactive  to  Oct. 
1 ,  also  provides  for  a  signing  bonus  of 
1%  of  the  employees’  annual  payroll 
to  be  distributed  evenly  to  all  union 
members. 

Tribune  OKs 
anti-takover  plan 

The  Tribune  Co.  has  strengthened 
its  defenses  against  hostile  takeover 
attempts. 

Under  the  old  defense,  the  anti¬ 
takeover  measures,  which  enabled 
Tribune  stockholders  to  increase 
their  holdings  and  thus  make  a 
takeover  bid  far  more  costly,  were 
triggered  if  an  outside  group  acquired 


20%  of  the  company’s  common  stock 
or  made  a  tender  offer  for  that 
amount. 

The  strengthened  defenses  trigger 
the  anti-takover  provisions  if  an  out¬ 
side  group  acquires  or  makes  a  tender 
offer  for  10%  of  the  common  stock. 

The  new  defense  went  into  effect 
immediately. 

The  new  defense  plan  gives  stock¬ 
holders  the  right  to  buy  one  one-hun¬ 
dredth  of  a  share  of  a  new  series  of 
preferred  stock  at  an  exercise  price  of 
$150.  If  a  group  acquires  10%  or  more 
of  the  Tribune  Co.’s  common  stock, 
each  right  will  enable  the  remaining 
shareholders  to  purchase,  at  the  then- 
current  exercise  price,  the  number  of 
Tribune  shares  having  twice  the  mar¬ 
ket  value  of  the  exercise  price. 

The  board  of  directors,  at  its 
option,  may  exchange  part  of  all  of  the 
rights  held  by  remaining  stockholders 
for  shares  of  common  stock  on  a  one- 
for-one  basis. 

USA  Today  gets 
daily  RJR  Nabisco 
ad  for  a  year 

RJR  Nabisco  has  contracted  for  an 
exclusive  ad  to  run  every  day  for  one 
year  across  the  bottom  of  the  “For 
the  Record”  page  in  the  Sports  sec¬ 
tion  of  USA  Today. 

The  three-inch  deep,  black-and- 
white  ads  began  running  Jan.  4.  They 


Ophelia  likes  ballet  and  baseball. 
Jake  likes  Ophelia’s  bunny  slipper. 


The  laughs  begin  January  25.  For 
Information  call  Brad  Bushell  at 
1-800-221-4816  (In  New  York,  212-692-3700). 
United  Media  Canada,  1-800-668-4649. 
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supplemental  art 
department  to  every 
AP  newspaper  in  the 
country.”  That’s  a  great 
boost  for  your  own  staff. 

The  new  AP  graphics 
system  is  available  to  all 
member  papers.  It’s 
there  because  AP  rec¬ 
ognizes  and  responds  to 
your  needs. 

Think  AR 


Think  graphics. 


The  most  accessible 
and  cost-efficient  source 
for  high  quality  graphics 
is  the  same  one  you  turn 
to  for  news  and  pictures 
from  around  the  world — 
The  Associated  Press. 

A  larger,  more 
modern  selection  of 
AP  graphics  now  is 
available  through  the 
advanced  technology  of 
the  AP  graphics  system, 
with  delivery  for  camera- 
ready  use  through  your 
Apple  Macintosh.'^ 

•  There’s  AP  Access, 
the  Macintosh-retrieval 
source  that  lets  you  dial 
up  and  select  any  AP 
news  graphic  or  weather 
map  and  sends  it  to  your 
Macintosh. 

•  Coming  soon  is  the 
next  generation,  AP 
GraphicsNet,  a  new 
highspeed  satellite 
network  which  sends 
graphics  directly  into 
your  own  Macintosh  in 
seconds.  What’s  more, 
you  can  receive  even  if 
your  computer  is  in  use 
or  unattended. 

•  Once  received. 

Art  Director  Karl  Gude,  master  of 
the  Macintosh. 


AP  graphics  can  be 
customized  for  your 
paper.  You  can  match 
typefaces,  change 
design  elements  and 
add  color.  You’re  in  full 
control. 

•  And  today’s  AP 
graphics  have  a  fresh 
new  look,  thanks  to  an 
expanded  staff  of  skillful 
artists.  People  like  Art 
Director  Karl  Gude,  who 
observes,  “We’re  the 

Ron  Frehm 


Associated  Press 
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Kodak  professional  film.  Official  Language  of  the  '88  Olympic  Games. 


Kodak 

Official 

Professional  Film 
of  the 

Olympic  Games 


NEWSPEOPLE  IN  THE  NEWS 


Rhea  T.  Eskew,  senior  executive 
with  Multimedia  Newspaper  Com¬ 
pany  and  formerly  president  of  the 
company  and  a  vice  president  of 
Multimedea  Inc.,  the  parent  organi¬ 
zation,  officially  retired  as  of  Dec.  31 
after  a  newspaper  career  spanning 
nearly  40  years. 

He  also  had  been  publisher  of  the 
Greenville  (S.C.)  News  and  Green¬ 
ville  Piedmont.  Eskew  joined  the 
Greenville  papers  as  general  manager 
in  September  1973  after  24  years  with 
United  Press  and  United  Press  Inter¬ 
national. 

He  started  with  UP  as  a  reporter 
upon  graduation  from  Emory  Univer¬ 
sity  and  later  served  as  general  man¬ 
ager  of  global  communications, 
executive  sales  manager  and  South¬ 
ern  Division  manager. 

A  past  president  of  the  Southern 
Newspaper  Publishers  Association, 
Eskew  continues  as  a  member  of  the 
board  of  directors  of  Multimedia  Inc. 
*  *  * 

David  Lawrence  Jr.,  publisher  of 
the  Detroit  Free  Press,  becomes 
chairman  of  the  Task  Force  on 
Minorities  in  the  Newspaper  Busi¬ 
ness  this  month,  after  being  elected 
by  the  unanimous  vote  of  the  organi¬ 
zation's  steering  committee. 

Lawrence  succeeds  Loren  Ghi- 
GLiONE,  editor  and  publisher  of  the 
Sonthhridge  (Mass.)  News. 

The  Task  Force,  a  coalition  of  37 
newspaper  associations,  also  selected 
five  vice  chairs  who  assume  office 
with  Lawrence. 

They  are:  Alberto  Ibarguen, 
assistant  to  the  president,  Newsday, 
Long  Island;  Booker  Izell,  human 
resources  manager,  Cox  Enterprises 
Inc.,  Atlanta;  Reid  MacCllggage, 
editor  and  publisher.  The  Day,  New 
London,  Conn.;  Bill  Sing,  staff 
writer,  the  Los  Angeles  Times  and 
president  of  the  Asian  American  Jour¬ 


Rhea  T.  Eskew 


Stephen  B.  Jacob 


Creed  Black 


nalists  Association;  and  Jacqui 
Thornell,  assistant  to  the  publisher, 
the  Washington  Post. 

Outgoing  vice  chairmen  are  Char¬ 
les  Brumback,  president  and  chief 
executive  officer  of  the  Chicago  Tri¬ 
bune',  and  Mervin  Agbe-SPIN,  associ¬ 
ate  editor/development,  the  Courier- 
Journal,  Louisville. 

*  *  * 

Stephen  B.  Jacob,  deputy  features 
editor  of  the  Houston  Chronicle  since 
February  1986,  is  the  newly  named 
editor  of  the  Alton  (111.)  Telegraph. 
The  position  had  been  vacant  for  six 
months. 

Prior  to  Houston,  Jacob  was  man¬ 
aging  editor  of  the  Fort  Wayne  (Ind.) 
Journal-Gazette.  He  had  worked  in 
the  Fort  Wayne  organization  earlier 
as  a  circulation  executive. 

Also  at  the  Telegraph,  Jeanne  M. 
Moore  is  the  new  advertising  direc¬ 
tor.  She  moved  from  Springfield 
(Mo.)  Newspapers,  where  she  was 
classified  advertising  manager. 
Moore  previously  was  classified  man¬ 
ager  and  display  sales  manager  of  the 
Valley  News  Dispatch,  Tarentum, 
Pa. 


the  most  experienced 
executive  recruiting  firm  in 
newspaper  and  broadcasting 

More  than  16  years  as  specialists  in  the  communications  industry. 
For  a  confidential  discussion,  call  312-991-6900. 


1605  COLONIAL  PARKWAY 
INVERNESS,  ILLINOIS  60067 


Creed  C.  Black,  is  leaving  his  post 
as  chairman  and  publisher  of  the 
Lexington  (Ky.)  Herald-Leader  Co. 
as  of  Feb.  1  to  become  president  of 
the  Knight  Foundation  in  Akron, 
Ohio. 

Black,  also  currently  president  of 
the  Southern  Newspaper  Publishers 
Association,  is  a  Kentucky  native 
who  was  named  publisher  of  the  Her¬ 
ald-Leader  in  1977.  He  will  succeed 
C.C.  Gibson,  who  is  retiring  as  presi¬ 
dent  of  the  foundation. 

Lewis  Owens,  now  vice  president 
and  general  manager  of  the  Herald- 
Leader  Co.,  will  be  promoted  Feb.  I 
to  president  and  publisher  of  Knight- 
Ridder's  Lexington  paper.  A  native  of 
Tennessee,  Owens  joined  the  Herald- 
Leader  as  advertising  director  in 
1975. 

John  S.  Carroll,  vice  president 
and  editor  of  the  Herald-Leader  who 
moved  to  Lexington  as  editor  in  1979, 
will  be  promoted  to  executive  vice 
president  and  editor  and  continue  to 
oversee  news  operations. 

Black,  a  graduate  of  Northwestern 
University’s  Medill  School  of  Jour¬ 
nalism,  began  his  career  at  age  17  with 
the  Paducah  (Ky.)  Sun-Democrat. 
He  has  worked  for  papers  in  Chicago, 
Nashville,  Philadelphia,  Georgia  and 
Delaware. 


Steve  M.  Wilson  is  moving  this 
month  from  city  editor  of  the  Minne¬ 
apolis  Star  Tribune  to  editor  of  the 
Scottsdale  (Ariz.)  Progress. 

Prior  to  Minneapolis,  Wilson  held 
editing  posts  with  the  St.  Paul  Pio¬ 
neer  Press  Dispatch  and  Detroit  Free 
Press.  And  earlier  in  his  career,  he 
held  a  succession  of  positions  at  the 
Lexington  (Ky.)  Herald-Leader,  ris¬ 
ing  to  editor  and  vice  president. 
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Three  executives  of  Landmark 
Community  Newspapers  Inc.,  Shel¬ 
by  ville,  Ky.,  have  received  promo¬ 
tions. 

Larry  Paden  was  named  vice 
president/general  manager  of  LCNI 
with  responsibility  for  all  newspaper 
and  plant  operations,  and  Norman 
Hoffmann  was  named  vice  presi- 
dent/fmance  and  chief  financial  offi¬ 
cer. 

Britt  Reid,  president  of  Landmark 
Classified  Advertising  Publications 
Inc.,  became  responsible  for  all  com¬ 
pany  classified  advertising  publica¬ 
tions. 

Bill  Diederich, chairman  of 
LCNI  and  LCAP,  plans  to  step  down 
on  March  1  but  will  continue  to  be  an 
executive  vice  president  and  a  direc¬ 
tor  of  Landmark  Communications 
Inc.,  Norfolk,  the  parent  company. 

*  *  * 

Walter  B.  Stevens,  a  journalist 
for  52  years  and  with  the  Fort  Dodge 
(Iowa)  Messenger  since  1954,  has 
been  named  editor  emeritus  of  the 
paper.  Stevens,  71,  is  taking  semi- 
retirement  and  continuing  to  write 
editorials,  a  weekly  column  and  spe¬ 
cial  articles. 

The  new  editor  of  the  Messenger  is 
Larry  W.  Johnson,  who  moved  from 
editor  of  the  Fairfield  (Iowa)  Ledger. 

*  *  * 

Leonard  R.  Slssman,  executive 
director  of  Freedom  House,  New 
York  City,  will  retire  shortly  but  con¬ 
tinue  to  be  associated  with  the  organi¬ 
zation  as  senior  scholar  in  interna¬ 
tional  communications.  Naming  of  a 
successor  and  timing  of  the 
changeover  will  be  placed  before  the 
board  of  trustees  on  Jan.  19. 

After  earning  a  master’s  degree 
from  the  Graduate  School  of  Journal¬ 
ism,  Columbia  University,  Sussman 
worked  on  newspapers  and  in  radio 
and  was  press  secretary  to  the  gover¬ 
nor  of  Puerto  Rico. 

*  *  * 

Thomas  J.  Lennon  has  been  named 
to  the  newly  created  position  of  assis¬ 
tant  sports  editor  of  the  Gloucester 
County  Times,  Woodbury,  N.J.  Len¬ 
non,  a  1974  graduate  of  Temple  Uni¬ 
versity,  previously  was  a  staff  writer. 

4c  * 

Andrew  W.  Nelson  III,  a  veteran 
weekly  and  daily  newspaper  editor, 
recently  resigned  as  editor  of  the  East 
Hartford  (Conn.)  Gazette  to  become 
director  of  communications  for  Con¬ 
necticut’s  Department  of  Motor  Vehi¬ 
cles.  He  also  spent  20  years  in  public 
relations  with  IBM  Corporation, 
Singer  Company  and  Gulf  &  Western 
Industries. 


Benjamin  J.  Burns,  chief  adminis¬ 
trative  editor  of  the  Detroit  News,  has 
Joined  Wayne  State  University’s  jour¬ 
nalism  program  with  the  rank  of  pro¬ 
fessor,  subject  to  approval  of  the  uni¬ 
versity’s  board  of  governors. 

Burns  was  executive  editor  of  the 
News  under  Evening  News  Associa¬ 
tion  management  before  Gannett  Co. 
bought  the  paper  in  1986. 

Prior  to  joining  the  News  in  1976, 
he  worked  as  a  reporter  and  editor  for 
United  Press  International,  Paddock 
Publications  in  suburban  Chicago, 
and  the  Miami  Herald,  Lansing  State 
Journal  and  Colorado  Springs  Sun. 

*  *  * 

Gene  A.  Armstrong,  previously 
advertising  director  of  the  Quincy 
(Ill.)  Herald-Whig,  was  appointed 
advertising  director  of  the  Lawrence 
(Kan.)  Journal-World .  Prior  to 
Quincy  he  was  with  the  Champaign- 
Urhana  (III.)  Courier. 

*  *  * 

Effective  this  spring,  Claire  Smith 
has  a  new  assignment  as  national 
baseball  writer/columnist  for  the 
Hartford  Courant.  Smith  has  covered 
the  New  York  Yankees  for  the  news¬ 
paper  during  the  past  six  seasons. 

A  graduate  of  Temple  University 
who  joined  the  Courant  from  the  Phil¬ 
adelphia  Bulletin  in  1982,  she  views 
baseball  backgrounded  with  a  decade 
of  sportswriting  experience. 

Smith  is  an  L.A.  Dodgers  fan  and 
says  her  enthusiasm  grew  from  her 
parents’  allegiance  to  the  L.A.  club’s 
Brooklyn  predecessor  and  one  of  its 
most  famous  players — Jackie  Robin¬ 
son.  “Like  most  black  Americans  of 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


the  time,  my  parents  were  interested 
in  Jackie  Robinson  and  the  breaking 
of  the  color  barrier  and  so,  they  were 
Dodger  fans.” 

*  *  * 

W.M,  Foil,  with  the  Winston- 
Salem  (N.C.)  Journal  since  1947  in 
various  advertising  sales  and  market¬ 
ing  positions  and  most  recently  major 
accounts  manager,  has  been  pro¬ 
moted  to  marketing  services  director. 

In  other  promotions,  Alan  Cronk 
fills  the  newly  created  position  of 
advertising  products  manager  in  the 
marketing  services  department.  He 
was  a  layout  editor  on  the  copy  desk 
and  active  in  redesign  of  the  paper. 

Ben  Flynt,  presentations  and 
training  manager  in  marketing  ser¬ 
vices,  is  now  promotion  manager. 

Jeffrey  Green,  retail  sales  man¬ 
ager,  is  now  retail  advertising  man¬ 
ager,  and  Barbara  Mahannah,  for¬ 
merly  assistant  retail  sales  manager, 
has  assumed  new  responsibilities 
with  the  title  of  retail  territories  man¬ 
ager. 

4c  4<  * 

Jack  Schalk  joined  the  Pottstown 
(Pa.)  Mercury  as  retail  advertising 
manager  and  is  also  responsible  for 
national  advertising. 

Schalk  formerly  was  retail  adver¬ 
tising  sales  supervisor  for  the  Phila¬ 
delphia  Daily  News  and  prior  to  that 
co-op  coordinator  for  the  Philadel¬ 
phia  Inquirer  and  the  Daily  News. 
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AGE  on-duty  medical 
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Randolph  Brandt  has  joined  the 
Vineland  (N.J.)  Times  Journal/ Mill¬ 
ville  Daily  as  associate  editor  and  col¬ 
umnist.  with  an  initial  assignment  as 
acting  city  editor. 

Brandt  was  with  the  Atlantic  City 
Press  as  editorial  page  columnist  and 
Cumberland  County  bureau  chief. 

Also,  Alex  Curio,  night  copy  edi¬ 
tor,  was  promoted  to  night  city  editor, 
and  Michael  Cudemo,  sportswriter, 
to  sports  editor. 

*  * 

Mike  Anders  has  been  named  to 
the  newly  created  post  of  recruiting/ 
training  director  for  Landmark  Com¬ 
munity  Newspapers,  Inc.,  Shelby- 
ville,  Ky.  Now  general  manager  of 
News  Publishing  Company,  Tell  City, 
Ind.,  Anders  continues  in  that  post 
until  his  replacement  is  named. 

*  *  * 

Dana  D.  Heupel,  acting  metropoli¬ 
tan  editor  of  the  Fresno  (Calif.)  Bee 


Harold  Brayman,  87,  a  former 
Washington  correspondent  for  the 
New  York  Evening  Post,  the  Philadel¬ 
phia  Evening  Ledger  and  the  Houston 
Chronicle  and  later  director  of  the 
public  relations  department  of  Du 
Pont  Co.,  died  of  a  heart  ailment  Jan. 
3  at  his  home  in  Wilmington.  Del. 

He  was  president  of  the  National 
Press  Club  in  Washington  in  1938  and 
the  Gridiron  Club  in  1941. 

*  *  * 

Nicholas  Burchuk,  63,  retired 
head  of  the  art  department  at  the  Bur¬ 
lington  (Vt.)  Free  Press,  died  on  Jan. 
I. 

*  *  * 

Philip  W.  Cooper,  71,  a  Chicago 
Tribune  editor  for  30  years,  died  Dec. 
21. 

Cooper  moved  to  the  Tribune  in 
1944  from  the  Tulsa  World  and  served 
on  the  financial  news  desk.  In  1963, 
he  became  makeup  editor  and  subse¬ 
quently,  assistant  news  editor  and 
news  editor.  In  1971,  he  was  named 
special  projects  editor. 

:|e  «  ^ 

James  Ellis  Hammett,  86,  long¬ 
time  Oklahoma  newspaperman,  died 
Dec.  28. 

He  bought  the  Claremore  Messen¬ 
ger  in  1 920  and  was  its  publisher  for  25 
years.  The  late  humorist  Will  Rogers 
wrote  his  daily  column  from  the  news¬ 
paper's  office.  In  1948-1972,  Ham¬ 
mett  was  a  printer  for  Newspaper 
Printing  Corp.  in  Tulsa. 


since  July,  was  promoted  to  metro¬ 
politan  editor.  He  joined  the  paper  in 
1984  and  served  as  city  editor. 

Heupel  has  held  newsroom  posts  at 
the  Indianapolis  Star  and  the  Fort 
Wayne  (Ind.)  Journal  Gazette. 

Two  other  Fresno  editors  have 
been  promoted.  Stephen  Hensch, 
who  has  served  as  assistant  to  the 
metro  editor  and  regional  editor  since 
joining  the  staff  in  1981,  took  over  as 
city  editor. 

Brenda  L.  Moore  was  named  an 
assistant  metro  editor  and  will  be  Sun¬ 
day  and  special  projects  editor.  On 
the  staff  since  1980,  she  was  named 
assistant  to  the  metro  editor  in  1986. 
*  *  * 

E.C.  Oldfield,  who  was  elected 
vice  president  of  Landmark  Commu¬ 
nications  Inc.  and  TeleCable  Corpo¬ 
ration  in  September  1983  and  became 
assistant  to  Frank  Batten,  chairman 


Sarah  Droney-McGurrin,  31, 
managing  editor  of  the  Waltham 
(Mass.)  News-Tribune  since  1986  and 
the  first  woman  to  hold  the  position, 
died  of  a  viral  infection  at  a  Boston 
hospital  Jan.  7. 

She  had  been  in  a  coma  for  two 
months  and  had  given  birth  prema¬ 
turely  on  New  Year’s  Day  to  a  son 
Christopher  James,  who  was  listed  in 
serious  condition  in  Brigham  and 
Women’s  Hospital. 

^  4: 

Bob  Eddy,  70,  a  former  editor  and 
publisher  of  the  Hartford  Courant, 
died  Jan.  4  at  his  home  in  Glaston¬ 
bury,  Conn. 

Eddy,  who  retired  in  1974,  joined 
the  Courant  in  1962  as  assistant  to  the 
publisher  and  was  named  editor  in 
1966  and  then  publisher  in  1968. 

After  retiring  from  the  Courant,  he 
was  a  Fulbright  lecturer  for  a  year  at 
four  universities  in  India  and  more 
recently  an  associate  professor  of 
journalism  at  Syracuse  University. 

Born  in  Minnesota,  Eddy  worked 
at  the  St.  Paul  Pioneer  Press  and  the 
Minneapolis  Star  before  joining 
Army  intelligence  in  World  War  II. 
He  earned  bachelor’s  and  master’s 
degrees  at  the  University  of  Minne¬ 
sota  and  was  a  Nieman  Fellow  at  Har¬ 
vard  University  in  1950-51. 

Eddy  rejoined  the  Pioneer  Press  as 
telegraph  editor  and  during  1957-62 
was  managing  editor  of  the  St.  Paul 
Dispatch. 


of  both  companies,  has  retired.  He 
also  has  served  as  executive  director 
of  the  Landmark  Charitable  Founda¬ 
tion. 

He  joined  TeleCable  in  January 
1971  upon  retirement  from  the  U.S. 
Navy  as  a  captain  in  the  Supply  Corps 
and  held  various  positions  including 
treasurer  and  vice  president-corpo¬ 
rate  development. 

*  *  * 

John  Bosch  has  been  appointed 
purchasing  manager  of  the  Hartford 
Courant,  succeeding  William  Oat, 
the  paper’s  first  purchasing  manager 
who  will  retire  from  a  31 -year  Cou¬ 
rant  career  in  February. 

Bosch  joined  the  Courant  in  adver¬ 
tising  in  1 979  and  has  held  a  number  of 
sales  and  managing  positions. 

Oat  started  with  the  newspaper  in 
classified  advertising  and  then 
became  purchasing  manager  when 
that  department  was  created. 


Ralph  L.  Kent,  78,  retired  Boston 
Globe  executive,  died  Jan.  3. 

With  the  newspaper  45  years,  he 
served  in  the  auditing  payroll,  edito¬ 
rial  and  circulation  departments.  He 
was  a  past  president  of  the  Boston 
Globe  Employees  Association. 

^|c  :|c  :|c 

William  L.  Ryan,  77,  retired 
Associated  Press  special  correspon¬ 
dent  whose  foreign  affairs  coverage 
took  him  to  more  than  90  countries, 
died  Jan.  8  following  heart  surgery  at 
Greenwich  (Conn.)  Hospital. 

Ryan  worked  for  the  New  York 
World  and  newspapers  in  Westches¬ 
ter  County  prior  to  joining  the  AP  in 
1943.  He  was  assigned  to  the  Moscow 
bureau  in  1953.  His  career  included 
coverage  of  Soviet  Premier  Nikita 
Khrushchev’s  1959  American  visit, 
Fidel  Castro’s  rise  in  Cuba  and  the 
Middle  East  crises  of  1957-58. 

In  1967,  Ryan  was  named  special 
correspondent,  one  of  only  10  people 
to  hold  that  title,  and  in  the  same  year, 
the  Overseas  Press  Club  awarded  him 
a  citation  for  best  daily  newspaper  or 
wire  service  interpretation  of  foreign 
affairs. 

*  *  * 

James  J.  Walker,  78,  a  Massa¬ 
chusetts  journalist  who  was  a  colum¬ 
nist  for  the  Amherst  Record  and  the 
Belchertown  Courier  and  contributor 
to  the  Holyoke  Transcript-Telegram 
and  the  Springfield  Newspapers,  died 
Jan.  3  in  Northampton. 


OBITUARIES 
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PROMOTION 


Reader’s  Guide  to  Florida  newspaper  is  well  received 


By  Debra  Gersh 

When  the  Ocala  (Fla.)  Star-Banner 
decided  to  redesign  the  paper,  imple¬ 
ment  new  technology  and  switch  to 
a.m.  publication,  it  also  decided  to  do 
it  all  at  once. 

To  help  its  readers  find  their  way 
through  the  “new”  paper,  the  Star- 
Banner  published  “A  Reader’s  Guide 
to  the  New  Star  Banner,”  which  ran 
in  all  the  first-edition  papers  on  the 
first  morning  of  the  change,  explained 
executive  editor  and  a.m.  task  force 
chairman  Mark  Mathes. 

According  to  Mathes,  it  was  “a 
well-timed  idea.  We  were  looking  for 
a  vehicle  to  allow  us  to  educate  read¬ 
ers  about  the  new  morning  paper” 
and  to  promote  features  in  a  soft  way. 

“The  difficult  part  was  that  we 
tackled  it  at  the  same  time  we  were 
doing  the  redesign,  installing  a  new 
Atex  system,  perfecting  the  new 
design,  [and]  moving  to  a.m.  We 
elected  to  do  it  all  at  once  because  we 
couldn’t  afford  to  postpone  it,”  he 


said,  noting  the  highly  competitive 
newspaper  situation  in  the  fast-grow¬ 
ing  market. 

In  addition  to  insertion  of  news¬ 
stand  and  home-delivery  first  edi¬ 
tions,  about  20,000  extra  copies  of  the 
48-page  quarterfold  guide  were  run, 
and  it  is  now  sent  to  every  new  sub¬ 
scriber.  Copies  of  the  reader’s  guide 
are  also  distributed  at  open  houses  at 
the  paper  and  whenever  staffers  go  to 
speak  somewhere. 


The  guide  also  acts  as  a  preview  of 
the  paper’s  new  plant,  slated  to  open 
in  June. 

About  three  months  before  the 
changes  were  put  into  practice,  the 
Star  Banner,  a  New  York  Times 


Regional  Newspaper  Group  paper, 
began  a  $300,0()0  promotional  cam¬ 
paign  that  utilized  radio,  direct  mail, 
outdoor,  circulation  promotion  and 
premiums,  a  speakers  bureau,  a  lot  of 
point  of  purchase  and  things  such  as 
free  coffee  cups  and  breakfasts. 

Mathes  speculated  that  it  was  the 
biggest  promotional  campaign  in  the 
last  126  years  of  the  paper. 

Mathes  oversaw  production  of  the 
guide,  while  assistant  news  editor 


Cherie  Beers  did  most  of  the  editing 
and  staff  reporters  did  all  the  writing, 
which  in  the  end  gave  them  a  better 
insight  into  the  paper’s  operations  as 
well  and  broke  down  a  lot  of  barriers 
(Continued  on  page  41) 


The  guide  “aimed  to  be  useful,”  explaining  the 
function  of  each  department.  There  is  no  advertising 
in  the  guide. 


There’s  still  time  to  enter 
The  Journalism 
Awards  Competition 

for  distinguished  service 
in  health  reporting 
sponsored  by  the 
American  Chiropractic 
Association.  Cash  prizes 
and  medallions  of  merit 

will  be  awarded 
for  category 
entries  in 


newspaper, 
magazine,  radio 
and  television. 


If  you  have  been  responsible  for 
a  program  or  story  that  is  meri¬ 
torious  in  bringing  public  attention 
to  the  health  needs  of  our  nation 
...  if  your  work  has  served  to  moti¬ 
vate  your  community  to  a  better 
understanding  of  a  health  problem 
...  if  your  efforts  promoted  health 
and  welfare,  your  story  or  program 
should  be  entered  in  this  compe¬ 
tition.  Enter  your  own  program  or 
nominate  colleagues’ programs  for 
awards. 

Closing  date  for  1987 
competition  is  April  1,  1988. 

For  Rules  and  Entry  forms,  write  to: 

Journalism  Awards 

American  Chiropractic  Association 

1701  Clarendon  Blvd. 

Arlington,  VA  22209 


Plan  also  to  do  a  suitable  work 
for  the  calendar  year  1988 
and  enter  before  April,  1989. 
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CT/nriNG  IMMt,  RUNNING  lEAN. 


Once  the  world  leader 
in  most  manufacturing  and 
service  sectors,  America  is 
steadily  losing  ground.  Our 
international  competitors  have 
borrowed  and  improved  upon 
our  technology,  outpaced  our 
productivity,  and  cut  into  our 
market  share. 

In  1960,  the  United 
States  produced  almost  half  of 
the  world’s  automobiles.  Today 
we  command  less  than  a  quar¬ 
ter  of  the  global  market.  Simi¬ 
lar  declines  have  been 
recorded  in  metals,  machine 
tools,  pharmaceuticals,  semi¬ 
conductors,  computers,  and 
other  industries. 

RESIRUCTURINGFOR 

EmaEIKY. 

To  reverse  this  trend, 
many  American  corporations 
are  springing  into  action.  In  a 
massive  wave  of  restructuring, 
they’re  streamlining  their  oper¬ 
ations,  weeding  out  unproduc¬ 
tive  assets,  and  trimming 
bureaucratic  waste.  Companies 
burdened  by  excessive  diversi¬ 
fication  are  divesting  unrelated 
subsidiaries  and  returning  to 
the  core  businesses  they  under¬ 
stand  and  manage  best. 

In  the  face  of  intense 
global  competition,  many  cor¬ 
porations  have  learned  the 
importance  of  staying  trim  and 
and  running  lean.  Today’s  man¬ 
agers  are  also  finding  new  ways 
to  secure  more  efficient  access 
to  the  capital  markets  in  order 
to  obtain  long-term  “patient” 
capital.  This  allows  companies 
to  compete  more  effectively  in 
the  global  marketplace  over 
the  long-term. 


HIGH  YIELD  BONDS  SPUR 
GROHYTH. 

For  more  than  1,200  Ameri¬ 
can  businesses,  that  access  has 
come  through  high  yield  or  “junk” 
bonds.  These  debt  securities,  which 
are  either  unrated  or  rated  below 
investment  grade,  provide  the  capi¬ 
tal  America’s  growing,  midsized 
companies  need  to  upgrade  their 
plants  and  equipment,  increase 
research  and  development, 
enhance  productivity,  and  create 
new  jobs.  Above  all,  they  help 
keep  American  industry  globally 
competitive. 

While  high  yield  bonds 
have  been  a  source  of  considerable 
misunderstanding,  their  issuers  are 
achieving  impressive  results.  Over 
the  last  three  years,  the  1,200  com¬ 
panies  that  have  issued  fixed- 
income  securities  rated  less  than 
investment  grade  have  increased 
their  revenues  32%,  growing  much 
faster  than  investment  grade  com¬ 
panies  (12%).  During  the  same 
period,  the  country’s  less  than  800 
investment  grade  companies  lost 
4%  of  their  jobs,  while  high  yield 
issuers  increased  employment 
by  24%. 


GREATER  QUINERSHIP 
INCENTIVES. 

For  many  non-investment 
grade  companies,  these  ga.  ns  are 
the  direct  result  of  ownership 
incentives.  While  the  managers  of 
the  large  industrial  companies  own 
only  about  1%  of  the  businesses 
they  run,  among  Drexel  Burnham’s 
high  yield  corporate  clients,  man 
agement  ownership  runs  about 
25%.  Like  America’s  early  entrepre¬ 
neurs,  these  corporate  leaders  have 
become  the  principal  risk  takers  in 
the  companies  they  manage.  With 
their  personal  fortunes  at  stake, 
they  can’t  afford  to  fall  behind 
their  competition,  let  productivity 
slide,  or  be  overrun  by  waste  and 
inefficiency. 

No  one  can  stop  the  pro¬ 
gress  of  our  international  competi¬ 
tors.  But  we  can  step  up  the  pace  of 
American  business.  The  10,000 
people  of  Drexel  Burnham  aie 
doing  just  that.  As  the  nation’s  lead¬ 
ing  underwriter  and  market-maker 
in  high  yield  securities,  Drexel 
Burnham  is  helping  corporations 
direct  their  efforts  toward  a  leaner, 
more  profitable,  and  more  competi¬ 
tive  future. 

CONTINUING  THE  DIALOGUL 

This  has  been  a  part  of  our 
continuing  series  on  important, 
controversial  and  complex  issues 
that  challenge  American  competi 
tiveness.  For  reprints  of  our  entire 
series,  write  Frederick  W.  McCarthy, 
Drexel  Burnham  Lambert,  60  Broad 
Street,  Room  1111,  New  York,  New 
York  10004. 


Drexel  Duraham 

Helping  People  Manage  Change. 


LEGAL 


Florida  cases  could  affect  courtroom  coverage 


Two  cases  now  pending  before  the 
Florida  Supreme  Court  could  affect 
how  newspapers  cover  court  pro¬ 
ceedings. 

Both  cases  started  when  the  News 
Herald  in  Panama  City,  one  of  three 
Freedom  Newspapers  in  Florida, 
asked  for  more  than  what  judges  were 
willing  to  give. 

In  one  case,  the  newspaper  was 
denied  access  to  documents  in  the 
inmate-torture  trials  of  two  former 
Jackson  County  Jail  guards. 

The  News  Herald  published  a 
series  of  articles  that  revealed  that 
guards  at  the  Jackson  County  Jail 
were  punishing  young  inmates  by 
chaining  their  arms  behind  them  and 
then  hanging  them  from  their  cell  bars 
until  only  their  toes  touched  the 
ground. 

A  subsequent  state  investigation 
resulted  in  seven  guards  being 
charged  with  aggravated  child  abuse 
by  torture  and  malpractice  by  ajailer. 
Three  guards  were  acquitted,  while 
the  other  four  pleaded  no  contest  to 
the  malpractice-by-a-jailer  charges  or 
were  convicted  of  the  charge  and 
placed  on  probation. 

In  the  trial  of  two  of  the  guards. 
Circuit  Judge  Robert  McCrary  sealed 
transcripts  of  sworn  statements  of 
witnesses  and  issued  a  gag  order,  pre¬ 
venting  all  trial  participants  from 
talking  to  reporters. 

Freedom  Newspapers  sued  the 
judge,  demanding  access  to  the  files 
and  trial  participants.  Several  other 
newspapers  and  the  state  press  asso¬ 
ciation  filed  supporting  friend-of-the- 
court  briefs. 

Harassment 
suit  settled 

With  a  5185,000  settlement  on  Dec. 
30,  the  Detroit  Free  Press  ended  a 
sexual  harassment  lawsuit  brought  by 
seven  women  employees. 

As  part  of  the  settlement,  both 
sides  agreed  not  to  appeal  a  federal 
court  jury  award. 

In  that  November  decision,  a  jury 
ordered  the  Free  Press  to  pay 
$159,000  to  five  women  who  claimed 
they  had  been  sexually  harassed  and 
intimidated  at  work.  Claims  by  two 
other  women  were  rejected.  The 
seven,  who  filed  the  suit  in  1984,  had 
asked  for  $1.25  million. 


The  1st  District  Court  of  Appeals 
upheld  McCrary's  rulings,  saying  that 
“the  defendant’s  right  to  a  fair  trial 
should  be  given  paramount  consider¬ 
ation”  over  the  public’s  right  to 
know. 

Freedom  Newspapers  appealed  to 
the  state  Supreme  Court,  arguing  that 
McCrary  had  no  evidence  indicating 
that  disclosure  of  the  requested  infor¬ 
mation  would  have  prevented  the 
defendants  from  receiving  a  fair  trial. 
Attorneys  also  argued  that  the  tran¬ 
scripts  had  been  turned  over  to  the 
judge  as  part  of  the  pretrial  discovery 
process  and  were  public  records 
under  the  state’s  open  records  law. 

Oral  arguments  have  not  been 
scheduled,  and  a  decision  is  not 
expected  until  early  next  year. 

In  the  other  case,  the  divorce  file  of 
a  prominent  state  senator  was  sealed, 
even  though  the  presiding  judge  said 
the  senator  had  fradulently  attempted 
to  hide  some  assets  from  his  former 
wife. 

State  Sen.  Dempsey  Barron,  a 
Democrat  who  represents  a  district  in 
which  two  Freedom  Newspapers  — 
the  News  Herald  and  the  Daily  News 
in  Fort  Walton  Beach  —  circulate, 
was  divorced  from  his  wife, 
Louverne,  in  1986. 

The  News  Herald  attempted  to 
review  the  divorce  file,  which  under 
Florida  law  is  normally  open  for  pub¬ 
lic  inspection,  but  the  file  and  a  subse¬ 
quent  final  hearing  were  closed  by 
Circuit  Judge  Don  T.  Sirmons. 

The  1st  District  Court  of  Appeals 
granted  the  newspaper’s  motion  for  a 
stay  in  the  proceedings  so  the  court 
could  review  the  open  record  issue, 
but  the  court  later  granted  a  request 
by  Barron’s  attorneys  to  release  the 
stay  so  the  proceedings  could  con¬ 
tinue. 

While  the  newspaper  appealed  that 
decision,  again  being  joined  by  other 
newspapers,  the  proceedings  con¬ 
tinued  behind  closed  doors  and  the 
divorce  was  made  final. 

In  a  final  judgment,  which  was 
public,  Sirmons  said  Barron’s 
attempt  to  convey  title  of  a  Wyoming 
ranch  to  a  longtime  aide  was 
"fraudulent.” 

The  female  aide,  who  had  been 
linked  romantically  to  Barron,  had 
been  listed  as  a  “necessary  third 
party”  defendant  in  the  divorce  suit 
filed  by  Mrs.  Barron. 


Barron  said  he  wanted  the  files 
closed  for  “personal  reasons,  such  as 
health.” 

In  June  1986,  the  1st  District  Court 
ruled  that  Barron’s  divorce  file  must 
be  opened  since  “there  is  no  private 
litigation  in  the  courts  of  Florida.  All 
proceedings  before  the  trial  judge  are 
public  proceedings.” 

Barron’s  attorneys  convinced  the 
state  Supreme  Court  to  keep  the  files 
closed  until  the  District  Court’s  deci¬ 
sion  could  be  reviewed.  Oral  argu¬ 
ments  are  scheduled  for  March  3, 
1988. 

Women  say  paper 
violated  1986 
consent  decrees 

Two  women  have  filed  contempt 
motions  against  Ingersoll  Publica¬ 
tions  Co.,  alleging  that  the  company 
has  violated  the  terms  of  a  1986  con¬ 
sent  decree  which  settled  a  class 
action  sex  discriminatin  suit  against 
the  New  Haven  Register. 

The  suit  was  originally  filed  against 
Jackson  Newspapers,  which  in  1986 
sold  the  New  Haven  Journal-Courier 
and  New  Haven  Register  to  Ingersoll, 
who  then  combined  them  into  one 
newspaper. 

Upon  purchasing  the  papers,  Inger¬ 
soll  settled  the  long-standing  suit  for 
$750,000  and  a  commitment  to  favor 
women  for  promotion  given  equality 
of  credentials  with  men. 

Joan  Barbuto  and  Patricia  Barnes, 
both  reporters,  filed  their  contempt 
charges  after  a  man  was  promoted  to 
science  editor,  a  position  both  women 
felt  they  were  equally  or  better  quali¬ 
fied  for.  The  women  also  charge  that 
the  job  opening  was  not  posted  and 
they  did  not  have  an  opportunity  to 
apply  for  it. 

The  women  contended  in  court 
papers  that  they  were  harassed  after 
complaining  about  being  passed  over. 
The  papers  also  contend  that  since  the 
incident,  Barnes  was  fired  from  her 
job  as  an  environment  reporter  and 
Barbuto  was  transferred  from  her  job 
reporting  on  medicine  to  a  suburban 
beat. 

Diane  Polan,  an  attorney  for  the 
women,  said  settlement  negotiations 
have  begun  with  Ingersoll.  Polan  said 
she  expected  the  matter  would  be 
resolved  in  a  few  weeks. 
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Distinctive  Feltowships  for 
Media  Professionats  and  Educators 


The  Gannett  Center  for  Media  Studies  invites  applications  for  its 
1988-89  Residential  Fellowship  Program. 


■  The  Gannett  Center  Fellows 

The  great  problems  facing  the  media 
and  society  are  too  important  to  be 
left  unexplored  and  unexplained. 
Residential  fellowships  at  the  Gannett 
Center  tor  Media  Studies  at  Columbia 
University  are  open  to  outstanding 
media  professionals  and  educators 
with  ideas  that  have  the  potential  for 
elevating  and  advancing  public 
understanding  of  mass  conununica- 
tion  and  technological  change. 

Since  1985  Fellows  have  taken  up 
topics  ranging  from  the  coverage  of 
business  and  poverty  to  AIDS  and 
public  health.  Others  have  studied 
media  leadership,  media  economics, 
ethics  and  fairness,  media  influence, 
the  status  of  minorities  and  women 
and  journalism  education. 

Each  project  is  unique.  Each  fel¬ 
lowship  experience  one-of-a-kind. 

It’s  an  opportunity  designed  for  the 
professional  committed  to  exploring 
the  enduring  issues  of  our  times. 

■  Wbat  Fello*  js  do 

They  produce  books,  articles  and 
monographs;  develop  new  concepts 
for  print  and  electronic  media; 
create  curricula  and  training 
programs. 

■  Types  of  fellowships 

The  Center  welcomes  Fellows  at 
three  levels  of  attainment — dis¬ 
tinguished  senior  people;  those  at 
midcareer;  and  younger  profession¬ 
als  and  scholars  with  5  to  8  years 
of  experience. 


■  Fellowship  support  ■ 

Stipends  are  based  on  present  salary. 
Housing  allowance  for  non-residents, 
research  and  other  staff  assistance 
and  office  space  are  available. 

■  Appointment  provisions 

Fellows  are  in  full-time  residence 
for  a  period  ranging  from  3  to  12 
months. 

■  Eligihility  and 
selection  criteria 

Media  professionals  or  college  and 
university  teachers  engaged  in  jour¬ 
nalism  education,  media  studies  or 
research  on  mass  communication  and 
technological  change  are  invited  to 
apply. 

Applicants  should  submit  a  letter  of 
iq)plication,  a  brief  summary  of  their 
proposed  project,  a  resume,  references 
and  publications  or  work  samples. 
Projects  on  issues  and  problems  of 
major  importance  are  preferred  to 
those  of  more  limited  focus.  Special 
consideration  is  given  to  topics  on 
freedom  of  expr'^ion,  media  econom¬ 
ics,  new  commuiJ.ations  technology, 
professionalism,  the  education  and 
training  of  journalists  and  other  com¬ 
municators,  as  well  as  minorities  and 
women. 

Appointments  will  be  based  on  (a)  the 
proposal’s  significance  and  quality;  (b) 
the  applicant’s  ability  to  carry  out  the 
work;  and  (c)  the  relevance  of  the 
project  to  the  resources  of  the  Center 
and  its  New  York  City  location. 


How  to  apply 

Deadline  for  submission  of  applica¬ 
tion  materials  is  February  1, 1988. 
^pointments  wiU  be  announced  in 
April  1988.  Direct  all  materials  and 
inquiries  to: 

Gannett  Center  Fellowships 

Gannett  Center  for  Media  Studies 

Columbia  University 

2950  Broadway 

New  York,  New  York  10027 

212/280-8392 

1987-88  Gannett  Center  Fellows 

Senior  Fellows 

Ralph  M.  Baruch,  fomier  president,  chief  executive  officer 
and  chairman,  Viacom  International,  Inc. 

Asa  Briggs.  Lord  Briggs  of  Lewes,  provost  of  Worcester 
College,  Oxford,  England. 

Ernest  Leiser,  former  vice  president,  CBS  News. 

Gerald  Lesser,  Bigelow  Professor  of  Education  and 
Devefopmental  Psychology,  Harvard  University. 

Fellows 

Jane  Brown,  associate  professor.  Center  for  Research  in 
Journalism  and  Mass  Communications,  University  of  North 
Carolina,  Chapel  Hill. 

Loren  Ghiglione,  editor  and  publisher.  The  Neas, 
Southbrid^,  Massachusetts. 

Garth  Jowen,  professor.  School  of  Communication, 
University  of  Houston. 

James  Kinsella,  editorial  page  editor,  Lor  ArtS'^ 
HemU-Examitier 

John  Lawrence,  assistant  managing  editor  of  jconomic 
affairs,  Los  Angeles  Times. 

Kad  Marton,  former  Bonn  bureau  chief,  ABC  News,  and 
author  of  Wallenberg. 

Paul  Perry,  executive  editor,  American  Health. 

Research  Fellows 

Victoria  Fung,  cw-anchor  and  senior  producer,  KCTS-TV, 
Seattle 

Timothy  Miller,  lechnology  writer. 

Gannett  Center 
for  Media  Studies 

A  Gannett  Foundation  Program 
at  Columbia  University 


NEWS/TECH 


OSHA  gets  tough 

Newspapers  are  warned  to  comply  with  hazard  communications  rules 
or  face  stiff  action  by  the  Occupational  Safety  and  Health  Administration 


By  Jim  Rosenberg 

The  Occupational  Safety  and 
Health  Administration  “is  now  play¬ 
ing  in  the  big  leagues”  with  “an  esca¬ 
lation  in  penalties  that  is  mind-bog¬ 
gling.” 

That  remark  set  the  tone  for  John 
A.  Zangerle’s  address  to  ANPA’s 
seventh  annual  health  and  safety  sym¬ 
posium. 

Noting  OSHA’s  current  focus  on 
environmental  safety  and  health  and 
predicting  a  likely  continuation  of 
penalties  in  this  area  through  1988, 
the  partner  with  Cleveland’s  Baker 
and  Hostetler  law  firm  asserted  that 
“OSHA  is  trying  to  prove  that  it  is  not 
a  paper  tiger.” 

(Through  a  catch-all  regulatory 
provision,  the  General  Duty  Clause,  a 
citation  can  be  issued  even  when  an 
investigation  shows  no  overexposure 
but  reported  problems  persist.  OSHA 
is  also  moving  successfully  on  crimi¬ 
nal  charges  in  its  enforcement 
efforts.) 

In  November,  however,  the 
National  Association  of  Printers  and 
Lithographers  released  survey  results 
on  regulatory  enforcement  that 
showed  “fines  for  OSHA  violations 
continue  to  be  moderate,  except  for 
those  applied  to  severe  infractions  of 
hazard  communications  (Right-to- 
Know)  regulations.” 

Enactment  of  a  high-risk  notifica¬ 
tion  bill  will  require  that  employers 
inform  workers,  past  and  present, 
who  have  been  exposed  to  high-risk 
substances.  Though  the  House  and 
the  Senate  labor  committees  have 
approved  their  respective  versions  of 
the  bill,  a  presidential  veto  is  believed 
likely. 

But  Zangerle  predicted  the  mea¬ 
sure  will  not  go  away,  saying  the 
president’s  argument  that  it  is  redun¬ 
dant  legislation  seems  unpersuasive 
in  Congress. 

The  bill  contains  provisions  for 
removal  from  hazard  and  payment  of 
employees  who  claim  and  can  medi¬ 
cally  support  dangerous  exposure. 
Even  before  such  legislation,  employ¬ 
ees  can  pursue  the  matter  in  civil 
court. 


Zangerle  cited  a  printer  who  is  the 
target  of  suits  for  $  1  million  each  by  1 5 
former  employees.  Alleged  to  be  suf¬ 
fering  from  organic  brain  syndrome, 
the  15  attribute  the  disorder  to  expo¬ 
sure  to  blanket-wash  chemicals.  He 
noted  more  states  —  in  this  instance, 
Ohio  —  are  permitting  indemnity 
beyond  worker  compensation  when 
deliberate  endangerment  is  proved. 

Describing  the  practice  as  “unfor¬ 
tunate,”  Zangerle  asserted  that  an 
(appropriate)  medical  opinion,  even  a 
minority  opinion,  can  always  be 
found. 


He  encouraged  employers  to 
“selectively  weed  out”  the  most 
noxious  compounds  and  use  the  least 
perilous  ones  to  minimize  problems  at 
the  outset. 

Underreporting  of  accidents  by 
large  companies  “to  avoid  inspec¬ 
tions”  has  occasioned  closer  scrutiny 
of  operations  and  accident  logs  by 
OSHA. 

Dawn  Mitchell,  of  Florida’s  Dept, 
of  Labor  and  Employment  Services, 
noted  that  recording  carries  no  impli¬ 
cation  of  employer  or  employee 
blame,  and  further  stated  that  simple 
higher-than-average  reporting  will 
not  necessarily  bring  on  an  inspec¬ 
tion.  Following  regulation  guidelines 
can  eliminate  the  problem  of  overre¬ 
porting  of  first-aid  cases. 

Practices  employers  should  be  fol¬ 
lowing  include  keeping  records  of 
individual  establishments  separate 
when  stored  at  a  central  filing  locr.- 
tion,  posting  logs  for  one  year  and 
retaining  records  for  five  years. 

Willful  violations  can  carry  heavy 
penalties  and  possible  jail  terms. 
Employers  must  also  respond  to 
Bureau  of  Labor  Statistics  requests  or 
face  OSHA  penalties. 

Zangerle,  who  has  had  experience 


in  cases  involving  printing  inks  and 
PCB  contamination,  said  that  OSHA 
is  interested  in  expanding  workplace 
hazard  communication  standards. 

He  expressed  concern  with  Mate¬ 
rial  Safety  Data  Sheets  that  provide 
inadequate  information,  asking  how 
an  employer  can  know  when  to 
request  more  or  better  information 
from  a  supplier. 

He  noted  further  difficulty  in  the 
matter  of  regulatory  compliance  in 
view  of  overlapping  state  and  federal 
rules  and  federal  courts  that  have 
issued  contradictory  rulings. 


He  does  not  believe  that  local 
enforcement  will  take  a  back  seat  to 
federal  regulation. 

The  NAPL  survey  results  com¬ 
pared  “minimal”  increases  in  federal 
inspections  to  state  and  local  activity, 
which  “has  increased  appreciably.” 

Regulation,  like  enforcement,  is 
becoming  stricter.  After  challenges,  a 
new  benzene  standard  was  estab¬ 
lished.  Now  it,  too,  is  back  in  the 
courts.  Levels  of  10  parts  per  million 
have  been  reduced  to  1  ppm.  Other 
chemicals,  including  glycol  ethers  — 
used  in  fountain  solutions  as  an  iso¬ 
propyl  alcohol  substitute,  as  well  as  in 
glass,  press  and  blanket  cleaners  — 
are  under  review. 

Keeping  current  with  regulations  is 
essential  to  avoid  citation.  Not  offi¬ 
cially  in  place  yet,  CHAMPS  is  a 
proposed  program  to  allow  compa¬ 
nies  to  comply  with  proposals  before 
they  become  rules  —  presumably  to 
reduce  inspections. 

In  recent  reports  prepared  for  Con¬ 
gress,  Zangerle  noted  that  OSHA  was 
regarded  as  “slow”  and  should  be 
merged  with  NIOSH  (National  Insti¬ 
tute  for  Occupational  Safety  and 
Health).  Believing  that  the  Occupa- 
(Continued  on  page  37) 


Not  officially  in  place  yet,  CHAMPS  is  a  proposed 
program  to  allow  companies  to  comply  with 
proposals  before  they  become  rules  —  presumably  to 
reduce  inspections. 
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MOST  Am  ARE  HUGE 
SOMEBODrSGOTIO 
GIVE  YOU  SMAU 

Somebody  just  did. 

No  larger  than  a  roll  of  newsprint. 

Small  enough  to  operate  in  existing  plant  space. 


This  new  automatic  guided  vehicle 
system  by  Lamb  was  developed  specifically  for 
the  handling  of  newsprint  rolls,  unlike  hybrid 
systems  derived  from  a  variety  of  material 
handling  applications.  It  will  carry  your  rolls 
from  the  receiving  dock  through  warehousing, 
the  laydown  and  roll  unwrap  process  and 
deliver  it  to  your  press  room  transfer  table  with 
absolutely  no  damage  to  the  roll. 

Advantages 

•  Raises/lowers  a  4,000  lb.  roll 

•  Up  to  50"  in  diameter,  55"  in  length 

•  Automatic  or  manual  controls 

•  Onboard  microprocessor  &  diagnostics 

•  Simple  to  operate  or  modify 

•  System  components  mature  &  proven 

•  Your  technicians  can  maintain 

•  Vehicle  stops  when  object  is  in  path 


System  Efficiency 

When  newsprint  leaves  your  warehouse 
for  the  pressroom,  information  must  move 
with  it.  Lamb’s  AGV  is  the  core  of  an  EMBARC 
material  handling  system— the  electronic 
manifesting  of  newsprint  roll  quality  and 
inventory.  This  program  is  both  cost  efficient 
and  labor  saving  for  newspaper  publishers. 

About  Lamb 

Our  roll  finishing  systems  handle  over 
80%  of  the  world’s  newsprint  production  at 
the  mill.  An  affiliate,  Ovalstraj^ing  Incorpo¬ 
rated,  is  a  well-known  supplier  to  the  mail 
rooms  of  the  worldwide  publishing  industry. 

Call  now  for  a  demonstration  of  this 
major  advance  in  AGV  technology.  Lamb-Grays 
Harbor  Company,  Blaine  &  Firman  Streets, 
Hoquiam,  Washington  98550-0359  USA. 
(206)  532-1000  Telex:  32-8861.  Regional 
offices  located  in  Mobile,  AL,  Vancouver  and 
Montreal,  Canada,  Zurich,  Switzerland  and 
Karlstaad,  Sweden. 


TECHNICAL  BRIEFS 


Equipment  firms 
donate  to  RIT 


Among  events  at  the  November 
Graph  Expo  in  Chicago  was 
announcement  of  planned  donations 
of  more  than  $1.2  million  in  state-of- 
the-art  color  prepress  equipment  to 
Rochester  Institute  of  Technology’s 
School  of  Printing  Management  and 
Sciences. 

DS  America  and  its  parent  com¬ 
pany,  Dainippon  Screen,  donated  an 
SG-608  color  scanner  to  the  school. 
The  helium-neon  laser,  dot-generat¬ 
ing  scanner,  introduced  in  1984,  was 
the  1 ,000th  unit  produced  by  the  man¬ 
ufacturer. 

Royal  Zenith  and  Itek  will  contrib¬ 
ute  to  the  school  a  210L  scanner 
worth  $250,000.  Crosfield  Electron¬ 
ics’  $800,000  donation  consists  of  an 
870  Color  Electronic  Prepress  System 
and  a  646  Laser  Color  Scanner. 

Mycro-Tek  selis  its 
first  Nortext  system 

Mycro-Tek  has  announced  its  first 
sale  of  the  Nortext  Series  9000  front- 
end  system. 

The  Wichita,  Kan. -based  publish¬ 
ing  systems  manufacturer  installed 
the  system  for  Universal  Printing  Ser¬ 
vices,  New  Haven,  Conn. 

In  addition  to  several  software 
packages,  the  sale  consists  of  a  32-bit 
CPU,  four  Linker  II  systems,  five 
Page  Designer  terminals,  12  NET  ter¬ 
minals  with  graphic  option  capabili¬ 
ties  and  four  Apple  LaserWriter  Plus 
printers  for  proofing  at  remote  sites. 

Universal,  which  will  lease  equip¬ 
ment  to  customers,  plans  to  increase 
the  number  of  its  remote  customer 
sites  to  12.  The  new  system  will  inter¬ 
face  with  Scitex  color  separation 
equipment. 


FOR  ALL YOUR 
MAILROOM 
DISTRIBUTION 
NEEDS 


WE 

STACK 

UP 

BEST 


QUIPP  SYSTEMS,  INC. 

9270  N.W.  100th  STREET 
MIAMI,  FLORIDA  33178 

(305)  884-5204 


Through  an  agreement  reached 
last  year,  Mycro-Tek  has  exclusive 
North  American  rights  to  sell  and  sup¬ 
port  Nortext  systems  of  Norsk  Data 
A.S.,  of  Oslo,  Norway. 

Hell  reports  strong 
color  scanner  sales 

Hell  Graphic  Systems  Inc. 
announced  sales  of  its  Chromagraph 
digital  color  scanners,  brought  out  in 
late  spring,  were  exceeding  all  of  the 
company’s  other  North  American 
product  sales  since  its  operations 
began  here  in  the  1960s. 

Hell  has  confirmed  orders  for  more 
than  80  units,  which  are  available  in 
three  models  with  output  formats 
ranging  from  20 '/2"  x  24 '/2"  to  more 
than  twice  those  dimensions.  They 
offer  interactive  PC  color  mask  moni¬ 
tors  for  input  of  color  computer  func¬ 
tions  and  keyboards  for  color  correc¬ 
tion  and  other  settings. 

The  floppy  disk  drive  for  loading 
operating  programs  can  be  used  for 
work  with  off-line  job  preparation 
systems.  A  25-megabyte  Winchester 
hard  disk  drive  furnishes  capacity  for 
standardized  work  with  color  correc¬ 
tion  files. 

Babb  named  Sll 
vice  president 

System  Integrators  Inc.  has 
appointed  Gerald  R.  Babb  as  vice 
president  of  marketing. 

In  addition  to  domestic  and  over¬ 
seas  marketing,  he  will  be  responsible 
for  advertising,  public  relations  and 
strategic  planning. 

Chemco  offers  new 
fax  linking  systems 

Chemco  Technologies  has 
announced  the  sale  of  facsimile  sys¬ 
tems  for  linking  facilities  at  two  news¬ 
papers. 

Two  News-Scan  lOOOH  scanners 
and  two  1500H  high-resolution  re¬ 
corders  with  data  compression  will 
join  downtown  offices  of  the  Fort 
Lauderdale  (Fla.)  News! Sun-Sentinel 
to  its  satellite  production  plant  now 
under  construction,  delivering  black- 
and-white  negatives  and  color  separa¬ 
tions. 

A  microwave  link  will  cover  the  10 
miles  between  News-Scan  units  at  the 
main  and  remote  plants  of  the  Scran¬ 


ton  Times.  A  1500H  laser-based  unit 
converts  signals  from  the  main  plant’s 
scanner  to  full-page  negatives  for 
platemaking. 

Accu-Weather  maps 
can  be  accessed 
via  Mac  computers 

Four-color  separations  of  Accu- 
Weather  Inc.  regional  maps  or  entire 
weather  pages  can  now  be  accessed 
using  a  single  dial-up  transmission 
over  Macintosh  computers. 

Fill  patterns  are  shown  as  shades  of 
gray  on  a  gray  scale.  Registration 
marks  insure  geographically  correct 
positioning  of  information. 

Accu-Weather  serves  more  than 
450  newspapers,  either  directly  or  by 
maps  provided  through  AP  Access. 

Mead  Data 
offers  new 
database  service 

Congressional  Action  Manager,  a 
diskette-based  database  now  avail¬ 
able  from  Mead  Data  Central,  offers 
information  on  Senate  and  House 
members,  including  voting  record, 
committee  membership  and  ranking, 
campaign  funding  sources,  staffing, 
constituency  demographics,  state  or 
district  media  and  biographical  data. 

Enactment  of  bills  since  1981  is  also 
listed.  Annual  subscription,  with 
monthly  mailed  updates,  is  $6,000 
($5,000  for  renewal). 

Aldus  reports 
sales  hike 

Aldus  Corp.  announced  third-quar¬ 
ter  net  sales  of  more  than  $9.7  million, 
more  than  tripling  the  figure  for  the 
same  period  in  1986  and  yielding  net 
income  of  over  $2  million,  compared 
with  almost  $740,000  in  1986. 

Aldus  attributes  increased 
revenues  “almost  entirely’’  to  sales 
of  PageMaker  1.0  and  2.0. 

In  October,  a  wholly  owned  sub¬ 
sidiary,  Aldus  Europe,  was  formed 
from  joint  venture  partner  Aldus 
U.K.  Its  53  employees  handle 
desktop  publishing  marketing  and 
support  in  Europe.  International  sales 
accounted  for  28.9%  of  total  net  sales 
for  Aldus  for  the  quarter  ended  Oct.  2, 
up  from  21.1%  in  the  previous  quar¬ 
ter. 
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Use  this  handy  order  form  to  order: 

1988  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  nov.,  i987) 

1987  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  i987) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1988  Edition  $70  per  copy  □  Buik  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  ot  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ _  _  _  Title  _ _ 

Company _ _ 

Nature  of  Business _ 


Address _  _ _ Ste./Apt. _ _ 

City _  _ _ State _  _  _ _ Zip _ 


Payment  must  accompany  Market  Guide  and  Year  Book  orders. 
New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


GATF  elects 
new  officers 

The  Graphic  Arts  Technical 
Foundation  elected  John  C.  Wurst, 
president,  and  Jerry  L.  Marler,  vice 
president,  to  second  one-year  terms. 

GATF  also  announced  its  Society 
of  Fellows  pledged  another  $  1 5 ,000  to 
the  National  Scholarship  Trust,  rais¬ 
ing  to  $30,000  the  endowed  fund  for 
students  in  graphic  communications. 

The  society  also  presented  its  Reed 
Technology  Medal  to  researcher- 
inventor  Dr.  William  C.  Walker,  now 
a  consultant,  who  retired  from  West- 
vaco  in  1986. 

A  developer  of  the  Walker-Fetsko 
ink-transfer  equation,  his  inventions 
led  to  eight  patents.  Besides  writing 
or  contributing  to  more  than  25  tech¬ 
nical  publications.  Walker  was  active 
with  various  associations,  including 
the  Technical  Assn,  for  the  Pulp  and 
Paper  Industries  and  GATF’s  Techni¬ 
cal  Advisory  Committee. 

The  Naomi  Berber  Memorial 
Award  went  to  PPI  Washington 
president  Judith  A.  Booth.  A  vice 


president  with  the  Research  and  Engi¬ 
neering  Council  of  the  Graphic  Arts 
Industry,  Booth  also  teaches  at 
George  Washington  University  and  is 
active  in  several  professional  typeset¬ 
ting  organizations. 

N.Y.  News  begins 
pagination  of 
classified  section 

The  New  York  Daily  News  began 
computerized  pagination  of  its  classi¬ 
fied  advertising  section  Dec.  8,  after 
several  months  of  testing. 

Conversion  to  the  Atex  Integrated 
Advertising  System  permits  on¬ 
screen  makeup  of  full  pages, 
although  “it  is  only  the  agate  that  is 
computerized,”  with  staff  still  doing 
manual  pasteup  for  display  ads, 
according  to  News  spokeswoman 
Andrea  Dove. 

According  to  the  News,  computer¬ 
ized  pagination  has  resulted  in  fewer 
errors,  slight  page-style  modifications 
and  enhanced  reproduction. 


Ferag  sells  five 
mailroom  systems 

Ferag  Inc.  is  commissioning  five 
mailroom  inserting  systems  at  four 
newspapers. 

The  installations  are  complete  lines 
consisting  of  single-grip  conveyors, 
inserting  drums  and  Rotadisc  storage 
systems. 

The  Phoenix  Gazette  and  Provi¬ 
dence  (R.I.)  Journal  have  each 
acquired  three  lines;  four  lines  are  in 
at  the  Minneapolis  Star  and  Tribune; 
and  the  Newark  (N.J.)  Star-Ledger 
has  five  lines  in  its  Newark  plant  and 
three  at  its  Piscataway  facility. 

In  a  related  development,  Ferag 
senior  vice  president  of  marketing, 
Herman  A.  Hazen,  reported  that  “at 
this  point  in  time  we  have  all  the  dis¬ 
putes  settled”  concerning  operation 
of  inserter  systems  at  Philadelphia 
Newspapers  Inc.  Six  complete  lines 
are  now  installed,  with  the  final  phase 
accepted  in  September.  PNI  was  the 
first  to  purchase  Ferag’ s  Rotadisc 
palletizer,  in  late  1984. 


OSHA 

(Continued  from  page  34) 


tional  Safety  and  Health  Review 
Commission’s  judges  are  fair, 
Zangerle  opposes  recommendations 
that  it  be  merged  with  OSHA. 

OSHA  has  expanded  communica¬ 
tion  standards  for  hazardous  chemi¬ 
cals  to  cover  all  workers,  not  just 
those  in  manufacturing.  This  can 
affect  even  those  newspapers  not  per¬ 
forming  their  own  production  work, 
such  as  some  JOA  papers  and  week¬ 
lies  that  contract  with  printers, 
according  to  ANPA  industrial 
hygienist  Ellen  Walaski. 

Only  those  employees  exposed  to 
hazardous  chemicals  during  the  rou¬ 
tine  course  of  their  work  are  covered 
by  the  new  standard.  Occasional  vis¬ 
its  to  the  composing  room  require  no 
communication;  an  editorial  staffer 
who  regularly  visits  the  composing 
room,  though  not  working  there, 
would  be  covered.  It  is  the  difference 
between  having  the  use  of  a  copy 
machine  and  being  a  copy  machine 
operator. 

Walaski  said  that  employers  and 
employees  may  now  seek  trade- 
secret  information  from  manufactur¬ 
ers  in  nonemergency  situations,  pro¬ 
vided  adequate  protection  is  prom¬ 
ised.  While  OSHA  has  approved 
newspapers’  programs,  some  without 
hazard  communications  programs 
have  been  cited. 


Workplace  standards  are  rigor¬ 
ously  checked.  Even  a  small,  tempo¬ 
rary  or  disposable  squeeze  bottle 
must  be  labeled  unless  “it  is  for  the 
immediate  use  of  the  transferring 
employee,”  said  Walaski  —  meaning 


the  full  application  of  a  chemical  or  its 
transfer  to  another  container. 

The  ANPA  hygienist  noted  that  the 
association  is  working  to  develop  a 
standard  and  acceptable  MSDS  soft¬ 
ware  for  newspapers. 


John  McLaughlin  fuels  the  fine  while  respected  journalists  Jack  Germond,  Morton 
Kondracke,  and  Robert  Novak  provide  informative  and  often  explosive  opinions. 

Join  them  all  on  the  McLaughlin  Group.  It  just  might  be  the  freshest,  boldest, 
most  incisive  political  show  on  the  air.  *' 

Don’t  miss  it.  The  people  who  run  this  country  never  do. 

The  McLaughlin  Group 

Made  possible  by  a  grant  from  GE. 


Check  local  listings  for 
station  and  time. 


bring  good  things  to  life. 
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Likes  to  have  ‘some  impact  on  society’ 


Bill  Day  of  the  Detroit  Free  Press  and  Tribune  Media  Services 
explains  why  he  enjoys  working  as  an  editorial  cartoonist 


By  David  Astor 

“Reformer”  has  become  a  dirty 
word  to  some  people  during  the 
1980s.  But  editorial  cartoonist  Bill 
Day  is  happy  to  be  described  as  one. 

“I  like  the  opportunity  to  have 
some  impact  on  society,”  said  the 
Detroit  Free  Press  staffer.  “Anyone 
who  wants  to  change  things  needs  a 
way  to  do  it,  and  being  an  editorial 
cartoonist  is  my  way.” 

Day  did  observe  that  the  most  an 
editorial  cartoonist  can  usually  hope 
for  is  to  have  some  indirect  influence 
on  the  way  things  are.  But  there  is  the 
occasional  opportunity  to  make  a  real 
difference. 

For  Day,  one  such  opportunity 
came  last  March,  when  he  created  a 
cartoon  commemorating  three  fire¬ 
fighters  who  died  battling  a  ware¬ 
house  blaze  in  Detroit.  Copies  of  the 
drawing,  which  featured  a  grieving 
dalmation,  were  sold  to  readers  — 
raising  about  $38,000  for  the  deceased 
men’s  families. 

“I  felt  so  good  about  helping 
them,”  remembered  Day,  who  noted 
that  firefighters  constantly  risk  their 
lives  in  a  way  he,  as  an  editorial  car¬ 
toonist,  never  has  to  do. 

Speaking  of  courageous  people. 
Day  last  year  also  visited  Bishop 
Desmond  Tutu  during  his  stay  in 
Detroit.  Tutu  was  traveling  through 
the  U.S.  to  explain  the  need  for  sanc¬ 
tions  against  South  Africa  —  which 
obviously  put  the  Nobel  Peace  Prize 


Bill  Day  with  family  members  of  three  deceased  Detroit  firefighters.  From  left  are 
Karen  (widow  of  Paul)  Schimeck,  Shirley  (mother  of  Larry)  McDonald,  and 
Isabelle  (widow  of  David)  Lau.  About  $38,000  is  now  in  the  fund. 


winner  in  great  personal  danger  when 
he  returned  to  the  apartheid  country. 

“1  sure  admire  someone  who  does 
that,”  said  Day.  “Meeting  him  was 
definitely  a  high  point  in  my  life.  I  feel 
he’s  one  of  the  great  leaders  of  the 
world.” 

Day  —  who  noted  that  the  Free 
Press  was  one  of  the  first  American 
papers  to  endorse  sanctions  —  pre¬ 


sented  Tutu  with  a  cartoon  showing  a 
lynched  black  man  hanging  from  a 
tree  labeled  “apartheid.” 

Addressing  matters  such  as  apart¬ 
heid,  civil  rights,  social  service  cut¬ 
backs,  and  religion  is  what  Day 
enjoys  the  most.  “I’m  really  strong  on 
the  social  agenda,”  declared  Day, 
who  said  he’s  less  interested — but  by 
no  means  uninterested  —  in  com- 
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Day  comments  on  President  Reagan's  watch  and  what  children  are  urged  not  to  watch, 
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The  cartoonist  with  South  African  Bishop  Desmond  Tutu. 


meriting  on  individual  politicians,  the 
1988  presidential  race,  and  so  on. 

The  cartoonist,  who  satirizes 
Republicans  and  Democrats  alike, 
added:  “I’m  not  worried  about  the 
powerful  and  the  wealthy.  They  have 
lobbyists  and  others  to  represent  their 
interests.  I’m  concerned  about  the 
little  guy  getting  shafted.  My  credo  is 
to  ‘comfort  the  afflicted  and  afflict  the 
comfortable.’” 

Day  periodically  makes  his  points 
by  using  symbols  —  such  as  the  time 
he  drew  Florida  in  the  shape  of  a 
handgun  to  comment  on  a  new  law  in 
that  state.  That  particular  cartoon  had 
little  humor,  and  Day  emphasized 
that  he  “doesn’t  want  to  be  just  a  gag 
writer.”  But  Day  often  tries  to  make 
his  work  funny  and  hard-hitting  at  the 
same  time. 

Being  hard-hitting  doesn’t  mean 
that  Day  has  a  closed  mind  about 
things.  The  cartoonist  noted,  for 
instance,  that  he  welcomes  comments 
—  even  negative  ones  —  about  his 
cartoons.  Day  reported  that  when  he 
receives  calls  from  irate  readers,  he 
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They  gotta  hove  Hart. 
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tells  them  that  he  doesn’t  “own  the 
truth”  and  asks  what  they  think. 
“Maybe  I  can  learn  something,”  said 
Day,  who  usually  gets  three  to  five 
calls  a  day  as  well  as  frequent  letters. 

“Detroit  is  a  real  newspaper  city,” 
commented  Day.  “People  care  about 
what  they  read.” 

Day  himself  reads  the  Detroit 
newspapers,  the  New  York  Times, 
and  other  papers  when  looking  for 
cartoon  ideas.  He  also  peruses  con¬ 
servative  publications  such  as  the 
National  Review  and  Human  Events 
and  progressive  ones  like  the  Guard¬ 
ian,  Nation,  and  Militant',  listens  to 
National  Public  Radio;  watches  tele¬ 
vision  news  programs;  and  discusses 
current  events  with  his  wife  Maria 
Leonhauser,  a  Time  and  People 
reporter  and  former  Philadelphia 
Bulletin  editorial  writer. 

Then  Day  usually  sketches  out  two 
or  three  ideas  before  settling  on  his 
cartoon  for  the  day  —  which  subse¬ 
quently  takes  four  or  five  hours  to 
draw.  “I  always  struggle  with  it  to 
make  it  better,”  said  Day,  who  does 
five  cartoons  a  week  for  the  Free 
Press. 

Day  noted  that  Free  Press  execu¬ 
tives  —  such  as  editor  Joe  Stroud  and 
publisher  David  Lawrence  —  have 
been  very  supportive  of  his  work  and 
given  him  plenty  of  creative  freedom. 
“It’s  been  a  great  newspaper  to  work 
for,”  said  Day,  who  shares  a  South¬ 
ern  background  with  Stroud  and 
Lawrence. 

The  40-year-old  Day  was  actually 
born  in  California  but  grew  up  in  San¬ 
ford,  Fla.  —  a  small,  racially  segre¬ 
gated  town  at  the  time.  Day  said  his 


parents  were  much  more  conserva¬ 
tive  than  he  ended  up  being  (the  future 
cartoonist  was  called  a  “nigger 
lover”  by  bigoted  classmates  in  his 
all-white  high  school),  but  were  very 
well-informed  and  always  encour¬ 
aged  discussion  around  the  kitchen 
table. 

Day’s  art  first  got  public  attention 
in  the  ninth  grade,  when  a  caricature 
he  drew  of  his  history  teacher  was 
confiscated.  He  later  did  editorial  car¬ 
toons  for  the  campus  paper  while 
working  his  way  through  the  Univer¬ 
sity  of  Florida.  At  that  time ,  the  politi¬ 
cal  science  major/art  minor  began 
“paying  real  close  attention”  to  well- 
known  political  cartoonists  —  with 
Day’s  favorites  including  Paul  Con¬ 
rad,  Hugh  Haynie,  Herblock,  Bill 
Mauldin,  Pat  Oliphant,  and  Don 
Wright. 

But  Day  could  not  get  a  staff  edito¬ 
rial  cartoonist  job  after  graduating,  so 
he  instead  tried  to  break  into  the  field 
by  working  in  the  art  departments  of 
several  papers.  But  it  wasn’t  until 
1980  —  when  Day  was  past  30  —  that 
a  full-time  editorial  cartooning  slot 
opened  up  at  the  Philadelphia  Bulle¬ 
tin. 

Day  worked  for  the  Bulletin  until 
( Continued  on  page  40) 


One  part  Harvard  lawyer.  One  part 
New  York  Post  editorial  page  editor 
and  conservative  author  of  the 
weekly  Post  column  "Agendas." 
That’s  what  it  takes  to  analyze  the 
political  scene  today.  And  that's 
what  Eric  Breindel  contributes  to 
the  team  of  commentary  writers  in 
our  OPINION  &  ANALYSIS  package. 

Call  toll-free  80O44M555  for  a 
free  sample  of  Eric  Breindel,  now 
part  of  our  write  stuff.  Alaska, 
California,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the  pack¬ 
age  that  ties  up  readership  and 
revenues. 
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(Continued  from  page  39) 

the  paper  folded  in  1982,  and  then 
found  himself  doing  newspaper 
illustration  again  at  the  Philadelphia 
Daily  News.  But  he  became  the  staff 
editorial  cartoonist  for  the  Memphis 
Commercial  Appeal  in  1983  before 
moving  to  the  Free  Press  in  1985. 

That  same  year,  Day  switched  from 
Copley  News  Service  to  Tribune  Media 
Services,  which  now  distributes  his 
work  to  the  Philadelphia  Daily  News, 
Denver  Post,  Fort  Worth  Star-Tele¬ 
gram,  San  Antonio  Light,  and  almost 
40  other  papers.  Day’s  cartoons  have 
also  been  reprinted  in  the  New  York 
Times,  Washington  Post,  Time, 
Newsweek,  and  Business  Week,  and 
have  appeared  on  MacNeillLehrer. 

The  Michigan  resident  has  received 
several  honors,  too,  including  the 
Robert  F.  Kennedy  Journalism 
Award  for  outstanding  coverage  of 
problems  of  the  disadvantaged,  the 
National  Headliner  Award,  and  the 
New  York  Newspaper  Guild’s  Page 
One  Award. 
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Magazine  cartoonist  doing  comic 


Bud  Grace,  a  physicist  who  went  on  to  become  a  widely  published  magazine 
cartoonist,  will  be  doing  a  comic  called  “Ernie”  for  King  Features  Syndicate 
beginning  February  1 . 

The  strip’s  characters  include  Ernie,  a  “gentle  soul”  who  can’t  say  no,  and 
his  uncle  Sidney  Fernwilter,  whose  business  interests  include  “the  transfer  of 
capital  from  Ernie’s  bank  account  into  his  own  back  pocket.” 

There  is  also  Ernie’s  landlady  Effie  Munyon,  “a  beauty  run  to  seed  and  very 
husband-hungry,”  and  his  would-be  girlfriend  Doris  Husselmeyer,  who  is 
“extremely  shy  and  unpracticed  in  the  usual  feminine  wiles.” 

“Ernie”  creator  Grace  is  a  Pennsylvania  native  who  graduated  from  Florida 
State  University  in  1971  with  a  Ph.D.  in  physics.  He  then  became  a  visiting 
assistant  professor  of  physics  at  the  University  of  Georgia  before  returning  to 
FSU  to  teach,  do  research,  and  publish  articles  on  topics  such  as  low-energy 
neutral  atomic  scattering. 

Grace  switched  to  cartooning  eight  years  ago,  and  sold  his  work  to  The  New 
Yorker,  Punch,  Harper’s,  Saturday  Review,  National  Lampoon,  Reader’s 
Digest,  TV  Guide,  Playboy,  Penthouse,  and  various  scientific  journals. 

The  Maryland  resident’s  daily  and  Sunday  “Ernie”  strip  will  bow  in  over 
100  papers,  including  the  Baltimore  Sun,  Dallas  Morning  News,  Denver  Rocky 
Mountain  News,  Detroit  News,  Houston  Chronicle,  Los  Angeles  Times, 
Miami  Herald,  Philadelphia  Inquirer,  Portland  Oregonian,  San  Diego  Union, 
San  Francisco  Examiner,  San  Jose  Mercury  News,  Seattle  Times,  and 
Washington  Post. 


Ernie,  seated  in  the  middle,  experiences  the  joys  of  airplane  travel. 


Day  —  whose  list  of  favorite  car¬ 
toonists  now  also  includes  Tony 
Auth,  Clay  Bennett,  Mike  Keefe, 
Tom  Toles,  Dan  Wasserman,  and 
Signe  Wilkinson  —  spends  his  free 
time  running,  playing  baseball,  and 
following  the  Detroit  Tigers.  The 
father  of  three  (Bill  Jr.,  Emily,  and 
Ariel)  also  answers  reader  mail  at 
home  if  he  can’t  get  to  it  in  his  office. 

Some  of  this  mail  is  from  young 
people  seeking  cartooning  advice, 
and  Day  tries  to  give  them  as  much 
time  as  possible.  He  noted  that  sev¬ 
eral  well-known  editorial  cartoonists 
were  very  kind  to  him  when  he  was 
struggling  to  break  into  the  business. 


New  developments  on  the  book  front 

The  complete  collection  of  A1  Capp’s  classic  “Li’l  Abner”  comic  will  be 
published  by  Kitchen  Sink  Press  of  Princeton,  Wis.  The  first  of  a  projected  54 
volumes  is  due  out  in  April. 

In  other  book  news.  Random  House  has  published  the  latest  novel  by  “On 
the  Right”  columnist  William  F.  Buckley  Jr.  of  Universal  Press  Syndicate.  It’s 
called  the  Mongoose,  R.I.P. 

And  Today  show  critic  Gene  Shalit  has  edited  Laughing  Matters,  a  new 
Doubleday  humor  anthology.  Included  in  the  book  is  material  by  “Peanuts” 
creator  Charles  M.  Schulz  of  United  Feature  Syndicate,  “Doonesbury”  creator 
Garry  Trudeau  of  Universal,  editorial  cartoonist  Jules  Feiffer  of  the  Village 
Voice  and  Universal,  columnist  Calvin  Trillin  of  King  Features  Syndicate,  and 
columnist  Russell  Baker  of  the  New  York  Times  and  New  York  Times  News 
Service. 
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Cuba 

(Continued  from  page  17) 


Coaxial  cable  facilities  from  the 
Granma  central  plant  in  Havana  are 
used  to  transmit  copy  and  pictures  to 
the  regional  papers,  Harbron 
explained.  “The  chief  international 
links  of  Cuba’s  mass  media  to  the 
world  are  Prensa  Latina  for  the  print 
media  and  Radio  Havana  Cuba  for 
radio.” 

Spanish-language  radio  programs 
from  Miami  can  be  picked  up  in  Cuba, 
and  “when  the  local  weather  is  favor¬ 
able  and  with  good  antennae,  U.S. 
Spanish-language  programs  from 
Florida  also  can  be  picked  up  on 
domestic  tv  sets  in  Cuba,”  the  study 
noted. 

“Cuban  officials  have  charged  that 
the  allures  of  Miami  radio  and  tv  sta¬ 
tions’  commercial  product  advertis¬ 
ing  were  responsible  in  part  for  the 
mass  exodus  of  early  1980,”  Harbron 
maintained.  “The  easy  availability  of 
such  advertising  messages  listened  to 
and  viewed  by  Cubans  in  Cuba  who 
are  plagued  with  dreary  consumer 
products  and  atrocious  consumer  ser¬ 
vices,  may  also  have  been  a  major 
reason  for  the  creation  of  Opina  [a 
consumer-oriented  magazine]  by  the 
Cuban  Institute  for  Consumer 
Research  and  Planning.” 

In  addition,  Harbron  noted  that 
“Prensa  Latina’s  officials  have  pro¬ 
fessional  ties  with  or  in  some  cases 
have  come  from  the  revolutionary 
armed  forces  of  the  Direccian  General 
de  Inteligencia  (DGI),  Cuba’s  version 
of  the  Soviet  KGB.  Several  Prensa 
Latina  bureau  chiefs  abroad  have 
been  expelled  on  charges  of  espion¬ 
age.” 

Harbron  also  maintained  that  “the 
‘cronyism’  between  most  senior 


Letters 

(Continued  from  page  7) 


unusually  fortunate. 

A  classmate  of  mine  eventually 
took  that  job  at  the  weekly  and  stayed 
less  than  a  year.  Maybe  a  revolving 
door  is  what  some  of  these  papers  are 
accustomed  to,  but  it  seems  to  me 
they  could  use  a  little  common  sense. 

If  the  low-paying  papers  would  pay 
adequate  wages,  employees  might 
stay  a  while  longer,  improving  qual¬ 
ity,  which  could  lead  to  more  readers 
and  advertisers,  with  the  end  result  of 
bigger  profits. 

JULi  Lawrence 

(Lawrence  is  editor  of  the  Illinois 
Factory  Worker.) 


newspaper  policy-makers  and  Castro 
will  soon  come  to  an  end  as  these  men 
age  and,  in  time,  must  retire.  In  place 
of  ‘Castro  originals’  at  Granma,  the 
ICRT  and  as  ministers  of  communica¬ 
tions,  education  and  foreign  affairs, 
will  soon  come  younger,  technically 
qualified  and  ideologically  reliable 
media  bureaucrats  and  editors.  Many 
of  these  now  are  working  at  the  senior 
and  middle  levels  of  management  in 
the  country’s  newspapers,  maga¬ 
zines,  radio  and  television  stations. 

“Other  future  changes  in  the  Cuban 
media,  in  particular  in  print,  can  take 
place  for  the  simple  reason  that  years 
of  political  control  to  maintain  ideo¬ 
logical  purity  have  resulted  in  dull, 
unreadable  and  monotonous  press 
vehicles,”  Harbron  noted.  “A  major 
reason  for  revamping  newspapers  and 
magazines  in  the  late  1980s  will  be  to 
reduce  their  monotony,  as  well  as  the 
party’s  need  to  maintain  media  con¬ 
trols.  Given  the  great  success  of 
Opina,  one  must  speculate  that 
Cubans  within  the  revolution  now  feel 
they  are  entitled  to  both  more  read¬ 
able  and  listenable  newspapers  and 
radio  than  in  the  past. 

“Where  radio  and  tv  are  con¬ 
cerned,  the  Cuban  electronic  media 
have  a  unique  —  and  for  the  regime  a 
disquieting  —  status  among  many 
media  structures  of  Communist  bloc 
countries  —  whether  those  of  the 
U.S.S.R.  and  most  of  the  Soviet- 
dominated  Eastern  European  satellite 
states,”  Harbron  continued.  “It  is 
that  Cuban  listeners  and  viewers  can¬ 
not  be  totally  prevented  from  tuning 
in  to  Western  tv  and  radio  stations  — 
the  ones  based  in  Miami. 

“The  additional  appearance  of 
Radio  Marti  whose  programs  also  are 
easily  available  to  Cuban  listeners, 
adds  to  the  constant  anti-Communist 
messages  coming  from  Miami,”  Har¬ 
bron  reported,  adding  that  the  gov¬ 
ernment  will  not  be  able  to  cut  off 
these  broadcasts. 

“Hence,  for  the  rest  of  the  1980s 
and  1990s,  the  pressures  to  diversify 
the  state’s  many  forms  of  control  over 
the  Cuban  mass  media  will  come  from 
abroad,  as  well  as  from  permitted 
domestic  protest,”  Harbron  con¬ 
cluded. 

Classifieds  pass 
1  million  mark  for 
Springfield  papers 

The  classified  advertising  section 
of  the  Springfield,  Mass.,  newspapers 
contained  more  than  one  million 
ads  for  the  second  consecutive  year. 

In  1987,  the  one-millionth  classi¬ 
fied  ad  appeared  on  Nov.  28,  17  days 
earlier  than  in  1986. 


Reader's  Guide 

(Continued  from  page  29) 


between  departments. 

The  reader’s  guide  was  designed  to 
be  more  like  a  magazine,  with  photo¬ 
graphs  and  graphics  on  premium- 
grade  paper.  Mathes  said  this  made  it 
possible  for  people  to  find  the  section 
they  needed  —  how  to  place  a  classi¬ 
fied  ad,  how  to  write  a  letter  to  the 
editor,  or  general  information  about 
how  the  paper  is  put  together  —  with¬ 
out  having  to  read  the  entire  guide. 

In  addition,  the  magazine  approach 
gave  the  guide  a  longer  shelf  life, 
Mathes  said,  noting  that  people  are 
less  likely  to  throw  it  away. 

The  guide  “aimed  to  be  useful,” 
explaining  the  function  of  each 
department.  There  is  no  advertising  in 
the  guide. 

“It  is  designed  to  be  a  complete 
news  and  education  vehicle,”  Mathes 
said.  “There’s  not  a  great  deal  of  pro¬ 
motion  in  the  book.  It’s  a  straight 
news  format. 

“I  wouldn’t  look  at  it  as  an  adver¬ 
tising  vehicle,  but  as  a  way  to  edu¬ 
cate,”  he  said. 

The  guide  is  also  a  “good  pre¬ 
mium”  for  newspaper-in-education 
programs,  and  copies  have  been  given 
to  teachers  for  their  students. 

The  Star  Banner  received  a  number 
of  calls  from  readers  saying  the  guide 
was  very  helpful,  and  Mathes  com¬ 
mented  that  it  helped  cut  down  on  the 
number  of  questions,  such  as  where 
the  crossword  puzzle  could  now  be 
found. 

In  addition,  the  advertising  depart¬ 
ment  uses  the  guide  as  part  of  its 
market  data.  The  Star  Banner’s 
national  sales  reps  have  copies  and  all 
local  ad  accounts  have  copies, 
Mathes  said,  adding  that  the  guide  is  a 
good  reference  for  the  business  com¬ 
munity. 

“I  would  recommend  this  to  any 
editor  or  publisher  making  a  substan¬ 
tial  change,  and  certainly  any  paper 
looking  for  a  good  vehicle  for  public 
service,”  Mathes  said,  adding  that  he 
will  send  a  copy  of  the  Star  Banner 
guide  to  anyone  interested  in  seeing 
it. 

Nixon  Newspapers 
to  sponsor  award 

Nixon  Newspapers  Inc.  of  Peru, 
Ind.,  will  sponsor  the  National  Jour¬ 
nalism  Writing  Award  for  the  next 
three  years. 

The  National  Journalism  Writing 
Award  is  administered  by  the  Depart¬ 
ment  of  Journalism  at  Ball  State  Uni¬ 
versity  in  Muncie,  Ind. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 


AUTOMOTIVE 

Auto  Column.  Cheap.  EJ,  37825  Santa 
Barbara,  Mt.  Clemens,  Ml  48043. 

CUP  ART 

CAMPAIGN  CLIP  ART.  Electoral  maps, 
heads  to  key  local,  state  &  national 
races,  candidate  caricatures,  issue 
pictog'-ams  and  spot  graphics.  Thirteen 
sheets  of  more  than  50  bold  illustra¬ 
tions  by  the  best  campus  artists.$35-$ 
back  guaranteed.  College  Press  Service, 
2505  W.  2nd  Ave.,  Suite  7,  Denver,  CO 
80219.  l-(800)  521-7525.  Visa/MC. 

COMPUTERS 

THE  COMPUTER  FORMAT 
is  THE  lay  reader  column  about  Person¬ 
al  Computing.  Use  alone  or  in  series, 
$3.00  each  or  $30.00  for  Volume  1(12 
cols.)  Call  or  write  for  samples. 

SYNDICATION  ASSOCIATES,  INC. 

PO  Box  1000,  BIXBY,  OK  74008 
(918)  366-6532 

HEALTH 

"SENIOR  CLINIC".  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
wcrds  ((3&A).  Sixth  year,  30  newspap¬ 
ers.  “VVarm,  witty  authoritative,  excel¬ 
lent  reader  response"  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks’ 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 

REAL  ESTATE 

INMAN  REAL  ESTATE 

NEWS  FEATURES 

Cartoon,  graphic  service,  and  column 
(California  only).  Features  carried  by 
Miami  Herald,  Chicago  Sun-Times, 
New  York  Daily  News,  San  Francisco 
Examiner,  San  Diego  Union  and  many 
others.  Call  or  write  Bradley  Inman, 
5321  Manila  Ave.,  Oakland,  CA 
94618,  (415)  658-9252. 

READERIPROMOTIONS 

ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES?  If  so.  Church,  Rick¬ 
ards,  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  l-(800) 
323-0227.  In  Illinois  (312)  345-7500. 

TRAVEL 

MONTHLY  800 — WORD  travel  feature 
by  globetrotting  pro.  Exclusive  your 
region.  Pictures  included.  Reasonable 
fee.  Inquiries:  International  Reports 
Syndicate,  Box  19039,  Denver,  CO 
80219. 

VIDEO 

WHAT’S  NEW  ON  VIDEO 
Well-received  weekly  column  spotlight¬ 
ing  what’s  available  on  videocassette. 
Samples  and  rates  upon  request.  Our 
6th  year.  VIDEOFILE,  7  Utica  St.,  Quin¬ 
cy,  MA  02169,  (617)  786-8669. 

BUSINESS  OPPORTUNITIES 


WANTED  TO  BUY  commerical  p'inting 
Plants.  SE  states.  Wayne  Ctwncey 
Consultants,  PO  Box  86,  Headland,  AL 
36345.  (205)  693-2619. 


_ FELLOWSHIPS _ 

FINANCIAL/BANKING  WRITERS  - 
APPLY  NOW:  American  Bankers  Associ¬ 
ation  offers  you  NATIONAL  RECOGNI¬ 
TION,  INTENSE  TRAINING,  AND  TWO 
WEEKS  OF  EXPOSURE  TO  SOME  OF 
THE  BEST  MINDS  IN  BANKING! 

HUGHES  AND  COMMUNICA’IONS 
COUNCIL  FELLOWSHIPS  at  ABA 
Stonier  Graduate  School  of  Banking 
University  of  Delaware  in  Newark 
June  12-24,  1988 

FELLOWSHIP  VALUED  AT  MORE 
THAN  $2,500.  APPLICATION  DEAD¬ 
LINE:  February  15,  1988. 

Attend  the  nation’s  oldest  and  most 
prestigious  graduate  bank  management 
school,  the  ABA  STONIER  GRADUATE 
SCHOOL  OF  BANKING,  free  of  charge. 

For  an  application  or  more  information, 
call  Tara  Little  at  ABA,  (202) 
663-5471. 


_ INVESTORS _ 

INDEPENDENT  COMMUNITY  news¬ 
paper  in  growing  market  with  prospects 
for  establishing  newspapers  in  nearby 
communities  seeks  investors.  Box 
2674,  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  .ohnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


NEWSPAPER  BROKERS 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  P.O.  Box  910 
Orangevale  (Sacramento)  CA  95662 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGr& 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend.  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
(Jolumbus,  Ohio  43215 
(6 1 4)  889-9747  (6 1 4)  889-2659 


JAMES  W.  HALL,  JR, 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy.  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY.  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  42.3-6688 

R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 

James  M.  Adkins,  Sr. 

JMA  Consultants 
Newspaper/Consultants 
All  Phases 

8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 


NEWSPAPERS  FOR  SALE 

ESTABLISHED  6-year-old  semi¬ 
monthly  tabloid  serving  fast  growing 
Central  Florida  metro  market.  Reply  Box 
2662,  Editor  &  Publisher. 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $250K. 
Will  carry  itself.  Clash  or  terms  to  quali¬ 
fied  buyer.  Box  2523,  Editor  & 
Publisher. 


JIM  HALL'S 
NEW  YEAR  SPECIALS 

Georgia:  Two  paid  weeklies  with  TMC. 
Nice  starter  package.  $225,000 
Louisiana:  Rebounding  twice-weekly 
with  valuable  real  estate  and  equip¬ 
ment.  $850,000 

Tennessee:  County  seat  weekly  with 
TMC  product  in  rapidly  developing  area. 
$650,000 

Louisiana:  Weekly  with  real  estate  in 
growing  community.  4,000  paid  circu¬ 
lation.  $190,000 

Arkansas:  Exclusive  weekly  with  TMC 
sen/ing  rich  delta  country.  $750,000 

Louisiana:  Super  opportunity.  Under¬ 
developed  want  ad  guide  serving  metro- 
politan  New  Orleans  and  outlying 
suburbs.  Cash  only,  please.  $60,000 

Northeast  USA:  Newspaper  related 
service  industry.  Nicely  profitable  with 
good  cash  flow.  Great  grovrth  potential. 
$4,500,000 

Louisiana:  Printing  and  office  supplies 
business  offers  profits  and  pleasant 
living  in  a  growing  community.  Near 
Mardi  Gras  capital.  $215,000 

For  additional  information  about  these 
and  other  listings,  call  or  write:  Jim  Hall 
Media  Services,  410  Elm  Street,  Troy, 
Alabama  36081  (205)  566-7198. 


MONTHLY  TABLOID.  Geared  to  outdoor 
sports  (hunting,  fishing)  1  year  old. 
Grossing  over  $50,000.  Must  sell  due 
to  illness  in  family.  Box  2675,  Editor  & 
Publisher. 


SOUTH  FLORIDA 

East  Coast  weekly  papers  $250,000 
volume.  Cash  or  terms.  Owner  has  other 
interests.  Box  2628,  Editor  & 
Publisher. 


Two  northwest  Texas  weeklies,  same 
county,  $58K  net  for  most  recent  FY. 
Central  Texas  weekly,  $320K  gross 
revenues. 

We  have  others,  free  list.  ATN,  Inc.,  Bill 
or  Ed  Berger,  PO  Box  161503,  Austin, 
TX  78716-1503,  (512)  476-3950. 


UPPER  MIDWEST  metro  suburban 
weekly  group  needs  strong  business 
manager.  Profitable  but  need  cash  infu¬ 
sion.  Asking  gross  of  $1. 5-million 
including  building.  Terms.  Cash  flow 
$150,01)0.  Editorial  type  owner  will 
stay.  Write  Box  2676,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


ANNOUNCEMENTS 


PUBUCATIONS  FOR  SALE 

EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  exess  of  $280,000. 
Send  inquiries  to  Box  2438,  Editor  & 
Publisher. 

NEW  ENGLAND  wide  photo  advertiser. 
Strong  foothold,  professional  distribu¬ 
tion,  poised  for  growth.  Reply  to  Box 
2668,  Editor  &  Publisher. 

INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

150  PLUS  Top  Circulation  Ideas  of 
1987!  Same  day  mailing  service.  Full 
money  back  guarantee!  Send  $15  to: 
Jack  Einreinhof,  136  Yorkshire  Circle, 
Lynchburg,  VA  24502-2757. 

BURKE  CIRCULATION  SERVICES  - 
Sales,  Distribution,  Promotion.  Short  or 
Long  term  basis. 

(516)  588-2735 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

ESTABLISHED  CIRCULATION 
(PHONE)  SALES  company  offers  week¬ 
lies,  dailies,  and  metros,  a  collected  in 
advance  (we  collect)  order.  Prefer  Zones 
3,4,6,8.  Bob  Bond  (913)  829-1635, 
of  fax  (913)  829-6667. 

EVERY  newspaper  (12)  that  our 
company  worked  for  in  1987  showed  an 
increase  in  paid  circulation.  That  makes 
5  years  in  a  row  -  not  a  bad  record. 
We're  certainly  not  the  largest  telemark¬ 
eting  firm,  definitely  the  best.  Join  the 
list  of  winners  and  get  in  on  the 
increase,  use;  Dan  Campbell  &  Associ¬ 
ates,  now  DCA  Promotions,  3864 
Center  Rd.,  #10B,  Brunswick,  OH 
44212.  (216)  225-7440.  Write  or  call 
you'll  be  glad  you  did! 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

Circulation  Development,  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(800)  247-2338 

SALES  SKILLS  TRAININGS 
District  Mgrs,  Crews,  Telephone 
Expertise  guaranteed!  (415)  681-4056 
William  Stulbarg  Assoc. 

COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 

WE  TALK  newspaper  production  AND 
computer  systems.  Let  ALPHA  help  you 
with  your  system  search,  selection  and/ 
or  Installation.  Call  ALPHA  computer 
consulting,  1-800-637-4663,  then  at 
the  tone  dial  25742  (ALPHA). 

SERVICE  &  REPAIR 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  1-800-338-9656. 

WEB  SPECIALIST-Press  Repair,  Relo 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 
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EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 

KODAK  POLYMATIC  plate  processor 
modes  thirty  subtractive. 

(408)  289-1400  Telex  172644. 

SQUEEZE  LENSES  for  SAU/TAB. 

Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 

COMPUTERS 

BURROUGHS  B-96  business  computer 
systems  with  one  meg.  of  memory, 
Winchester  disk  drive,  tape  streamer, 
five  terminals,  and  600  L.P.M.  Data 
Products  line  printer.  Make  us  an  offer 
on  any  or  all.  Call  Mike  Bjorge,  Daily 
News,  (507)  334-1853. 

CONDITION  POWER  MGMT  CTR 
125K.V.A.  3PH  60HZ  480V  input 

208/ 120V  output-with-output 
Distribution  Center-1982 
(84  poles)  and  power  status  panel 
Contact  Bob:(219)  461-8252 

CROSSFIELD  HASTECH  3HS-2330 
CPU's  with  6  magician  terminals.  No 
reasonable  offer  will  be  refused.  Call 
today  (813)  923-3635. 

DIGITAL  TERMINALS.  14  VT61/AM’s. 

2  visual  55's,  $150.00  each  plus  ship- 
ping.  Also  44  RLOIK-DC  data 
cartridges,  $50  each  plus  shipping. 
Call  (217)  223-5100  ext.  329. 

MAILROOM 

1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  tnailroom  equipment. 
NOLAN  PRODUCTS,  Rome,  NY  (315) 
336-3100. 

1985  227S  5/1  Muller  inserter.  1  years 
use.  (818)  885-5995. 

FERAG  H-500  counter  stacker  with 
estimated  $12,500  spare  parts.  Excel¬ 
lent  condition.  Will  trade  for  a  Rockwell 
GPS  3000  newspaper  stacker.  Contact 
Fred  Fuller  (813)  272-7874. 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

LONG  LIFE  PLASTIC  PALLETS 
Supplying  "Super  D”  40  x  48  Pallets  to 
Mailrooms,  Nationwide  Since  1972. 
PDQ  PLASTICS  INC.,  (201)  823-0270. 
PO  BOX  1001-EP,  Bayonne,  NJ 
07002. 

MISCELLANEOUS 

FOR  SALE;  Stepper  automatic  wrap¬ 
ping  and  tying  machines  model  720, 
$5,000  or  best  offer;  Model  730, 
$6,000  or  best  offer.  (312)  823-5144. 

NEWSPAPER  RACKS 

WANTED:  Used  coin-op  tabloid  racks  in 
good  condition.  Will  buy  or  trade  (whole 
or  part)  for  our  metro  racks,  which  are 
also  for  sale.  Call  Bruce  Thompson, 
(602)  271-8053. 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 

485  E.  17th  St..  Suite  400 

Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

PHOTOTYPESETTING 

2  APS  Micro  5/70's  $49,000.  APS 
5/57  $25,000;  APS  5/70  $28,000. 
Autologic  Maintenance  Qualified 
DAVID  JOHN  (216)  562-5000 

EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


BUY/SELL/BROKER  reconditioned  CG 
hpesetting  equipment.  Large  supply  of 
C(3  parts  available.  Call  GRAPH-X  INC. 
(2 1 5)  439- 1 942  Telex  846239 


CASH  FOR 
LINOTRON  202 
MARK  I,  IV,  V  PACESETTERS 
(614)  846-7025 


PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  to  your  needs.  Over  1000 
boards  in  stock. 

BOB  WEBER.  (216)  831-0480. 


TRENDSETTER  812  HR,  $1500; 

EDIT  7900  HR,  $1500; 

MDT  350,  Plain,  $750. 

BOB  WEBER.  (216)  831-0480. 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


PRESSES 


DON’T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 


FIRST  TIME  OFFER 
Windmoeller  Hoelscher  FLEXO  Press 
4  -  Units 

3  -  Hatfdecks 

1  -  Double  3:2  folder,  23  9/16"  cut¬ 
off 

4  -  Automatic  reels 

Installed  new  1984  and  available  mid- 
1989 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Telex  4-2362 


FOR  SALE 

NEW  10-Unit  Double-Width 
Offset  Press 

-  Heavy  Duty  (160-Page)  3:2  Folder 

-  22-3/4”  cutoff,  60"  web,  submarine 
delivery 

-  Upper  formers  (skip  slitter-left  side) 

-  Chrome-plated  formers  drilled  for  air 

-  Motorized  sidelay  and  circumferential: 
2  units 

-  Motorized  angle  bars  and 
compensators 

-  Automatic  RTP’s 

-  Baldwin  Automix,  2  recirculators 

This  press  is  now  in  storage  and  avail¬ 
able  for  immediate  delivery.  Box  2658, 
Editor  &  Publisher. 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2”  (43"  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 
Goss  Urbanite  1,000  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

IPEC INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


4  Excellent  Community  SC  Units 
30M  each.  Available  April. 

David  Imbrock  (219)  347-0400. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island  98292 
(206)  387-0097 
FAX  206-387-9090 


Goss  Suburban  1100  series,  5  units  2 
folders,  1/2  1/4  D.P.  available  immed. 
Will  break  up  press.  MIRACLE  INDUS¬ 
TRIES,  INC.  (203)  723-0928 


GOSS  EQUIPMENT  AVAILABLE 
LETTERPRESS  23  9/16"  22  3/4" 

TURNKEY  QUOTATIONS 
Add-on  Units  80"  82"  88”  -  Mark 
One  and  Two 

Reversable  Half-Decks  L/R  Hand 
Colour  Humps  10  and  13  Side  -  Mark 
One  and  Two 

Double  Reversable  Half-Decks 
Stacked  Units 

Goss  lOouble  and  Single  Width  Port¬ 
able  Ink  Fountains 
Capco  Ink  Fountains 
Unit  Reversable  Gearing  Assemblies 
10  and  13  Side 

NOTE  The  continuing  list  covers  all 
Goss  Press  Machines  manufactured 
since  1945  to  present  date  design. 

OFFSET  AND  LETTERPRESS  ANY 
CUT-OFFS 

Angle  Bar  Assemblies,  stacked  or 
single 

Bay  Window  Leads,  Turn  Over  Bars, 
as  Required 

Pneumatic  High  Speed  slitters  fitted 
to  Angle  Bar  Assemblies,  64  in  opera¬ 
tion  Daily  Mirror,  U.K. 

Update  Folders,  3/2  and  2/1 
Pneumatic  Controls 
R.T.F.  Segments,  Draw  Rings, 
Pneumatic  Trolleys 
2/1  Folders  updated  to  produce  144 
Page. Broadsheet  Product  (Collect) 
Balloon  Former  Assemblies,  Regular 
or  Inverted 

Skip  Slitters  (Manual  or  Pneumatic 
Design):  Over  60  recently  installed 
Gear^  Driven  Cross  Association,  all 
Folders 

Gearing  and  Nipping  Rings,  all 
Folders 

On-The-Run  Lap  and  Pin  Adjustment 
Assemblies 

Main  Drive  Modern  Clutches  and 
Coupling 

Main  Drive  Motors  (Various) 

UPDATE  REELSTANDS,  AUTO¬ 
PASTERS  40"  42”  45" 

Y  Columns  -  Various  heights  available 
to  provide  access  40"  42”  45”  Reels 
Supplementary  Bedrails.  Interfolder 
Framework,  General  Press  Structure  - 
Designed  and  Manufactured  to  Custom¬ 
er  Requirements 

Present  Auto-Pasters  up-dated  to  the 
very  latest  in  Modern  Technology. 

Modern  Design  Pre-Drive  Carriages, 
simplified  Paster  Brush  and  Knife 
Assemblies 

Letterpress  Machines  -  Re¬ 
configurated  to  Customer  requirement 

Whatever  your  requirement  -  Please 
contact  PRINTING  PRESS  SERVICES 
INTERNATIONAL 
U.S.A.  Call  Bob  Clawges 
Tel:  216  441  1730  (Cleveland) 

Fax:  216  883  8724 

U.K.  Call  Dick  Walne 
Tel:  0772  797050  (Preston) 

Fax:  0772  717611 

AUSTRALIA  Call  Keith  Saunders 
Tel:  61  8  356  7883  (Adelaide) 

Fax:  61  8  353  5493 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


3  UNIT  AND  FOLDER,  18,000  per  HR. 
22  3/4  X  36",  delivery  and  install 
under  $50,000. 

SUBURBAN  900  add  on  unit,  1  unit 
Suburban  with  modified  community 
folder. 

4  UNIT  Goss  Community. 

WOOD,  AUTOMATIC  pasters,  two  roll 
position. 

(408)  289-1400  Telex  172644. 


4-color  tor  1650 

Available  Immediately.  Harris  4-color 
units.  Double  width,  22  3/4"  cutoff. 
Engineering  services  available  for  incor¬ 
porating  these  units  into  your  pressline. 
ONE  Corp/ Atlanta 

(404)  458-9351  Telex  700563 


Goss  Metro,  4  units,  1  deck 

Urbanite,  4  units,  2  3-colors 
Urbanite  'lOOO’series  folder 
Suburban,  8  units,  Urbanite 
folder 

SC  4  units  (circ.),  1978 
SC,  3  units,  1972-75 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)458-9351  Telex  700563 


HARRIS 

-N-845,  5  units,  1-RBC2,  1974 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
-V-22,  6  units. 

GOSS 

-Metro,  2  units,  22  3/4  add-on 
-Urbanite,  9  units,  1  folder 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


HARRIS 

Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  upper  former 

GOSS 

4  unit  community  SSC  21  1/2  " 

5  unit  community  SSC  21  1/2  " 

5  unit  community,  22  3/4  " 

MISCELLANEOUS 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A.  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers. 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 


PRESS  EQUIPMENT 
1  News  King  add-on  floor  unit 

5  Unit  News  King  -  KJ6,  1980 

6  Unit  News  King  -  KJ6,  1970/74 
3  Unit  Color  King  -  KJ6,  mid  60’s 
1  KJ6  folder 

3  Community  oil  lub,  units  as  add-on  or 
with  Community  folder 

1  Community  oil  lub,  add  on  1975  unit 

2  Community  SSC  1/2  and  1/4  page 
folders 

1  Community  SC  1/2  and  1/4  page 
folder 

7  Unit  SSC,  1983  21  1/2",  4  high,  3 
floor  position  units,  excellent 

condition 

4  Unit  Goss  Suburban  1100  series 

4  Unit  Goss  Urbanite  II,  21  1/2"  cut¬ 
off,  3  pasters,  1985  vintage 
1  Harris  V15A  add-on  doctor  unit 
1  Harris  JF7  1/2  and  1/4  page  folder 
4  Unit  Harris  V15A  cont.  feed,  JF7 
1974  vintage,  excellent  condition 
4  Unit  Harris  V-702,  JFIO  1/2,  1/4  and 
D.P  folder,  Butler  splicer,  infeed 
sheeter,  2  pass  oven,  excellent  press 
Enkel  zero  speed  splicer;  Web  Special¬ 
ties  3  web  ribbon  deck;  2  Community 
splicing  roll  stands;  Imprinter,  and  2 
Count-O-Veyors 

CALL  US  IF  YOU’RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


EQUIPMENT  &  SUPPLIES 


PRESSES 


6  UNIT  GOSS  Community  press  with  SC 
folder  and  quarter  folder,  Fincor 
controller  and  a  50  HP  motor.  Also 
available  is  a  second  Fincor  controller 
and  a  second  50  HP  motor.  The  equip¬ 
ment  is  in  daily  production  printing 
weekly  newspapers.  For  more  informa- 
tion  call  Mike  Simon  (617)  832-5876. 

PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  V15A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  V15A;  3  units,  1971 
Harris  VI 5A;  6  units,  1973 
King;  Color  King,  5  units,  KJ6  Folder, 
1970 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 

747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


TURNKEY,  QUOTATION  AVAILABLE 
25  -  Nohab  Ampress  Units  1970-5 
6-128  Page  Folders 
6  -  13  Side  Color  Humps 
25  -  Angle  Bar  Assemblies 
25  -  42”  Fully  Automatic  Auto-pasters 
Modern  Electronic  Thristor  Drives 
70,000  CPH 

23  9/16"  Cut-off,  90°  Stagger 
Fitted  with  Magnetic  Shims 
Complete  Platemaking  system  available 
Complete  Mailroom  available 
All  Equipment  manufactured  1970-5 
Part  of  the  equipment  can  be  inspected 
on  edition 

Part  of  the  equipment  is  available 
immediately 

Box  2484,  Editor  &  Publisher 

WANTED  TO  BUY 

STACKED  DAILY  KING  II 
Units,  prefer  77-80,  or  small  press  with 
KJ8  folder.  Hirt  Publishing  Co.,  PO  Box 
352,  Bellevue,  OH  44811.  (419) 
483-7000. 


HELP 

WANTED 

ACADEMIC 


ACADEMIC:  Asst.  Professor  to  teach 
Broadcast  News  and  other  areas  in 
accredited  school  of  journalism  and 
broadcasting.  Send  letter,  credentials, 
3  references  to  Dr.  Marian  Nelson, 
Oklahoma  State  University,  Stillwater, 
OK  74078.  Deadline  is  2/15/88.  EOE/ 
AF  Employer. 


ASSISTANT/ASSOCIATE  Professor 
(tenure  track)  to  teach  BA  and  MA 
courses  beginning  Fall,  1988  in  report¬ 
ing,  especially  public  affairs/urban  jour¬ 
nalism  and  news  reporting  strategy. 
Background  and  magazine  editing; 
design,  quantitative  research  methods 
desirable.  PHd  preferred,  MA  required. 
Prefer  5  years  media  experience. 
Commitment  to  scholarly  research, 
college  teaching  experience.  Affirma¬ 
tive  action,  equal  opportunity  employer. 
Minorities  especially  encouraged  to 
apply  by  Jan.  30.  Send  cover  letter, 
vitae,  and  list  of  five  references  to  Dr.  C 
Zoe  Smith,  Search  Committee  Chair, 
Dept,  of  Journalism,  Marquette  Univer¬ 
sity,  Milwaukee,  Wl  53233. 


HELP  WANTED 


ACADEMIC 


COLLEGE  ASSISTANT  ASSOCIATE 
PROFESSOR  JOURNALISM 
Will  te.;ch  basic  and  advanced  journal¬ 
ism  courses  in  a  liberal  arts  based  prog¬ 
ram.  Master’s  degree  in  journalism  or 
closely  related  field  and  full  time  exper¬ 
ience  as  a  reporter  or  editor  on  a  daily 
newspaper  is  a  must.  A  Ph.D.  in  Mass 
Communications  or  related  field  and 
college  level  teaching  experience  is 
preferred.  Applications  close  February 
1st,  1988.  Please  send  resume  to  Dr. 
Lauren  Vicker,  Communications/ 
Journalism  Dept.,  St.  John  Fisher 
College,  3690  East  Ave.,  Rochester,  NY 
14618.  EEO/AA  employer.  Women  and 
minorities  are  encouraged. 


JOURNALISM:  tenure-track  position  to 
teach  undergraduate  courses  in  report¬ 
ing,  writing,  editing,  and  media  ethics. 
Advise  student  newspaper.  Requires 
Master's  degree  in  journalism,  mass 
communications  or  related  area.  Experi¬ 
ence  desirable.  Position  available: 
August  15,  1988.  Application  dead¬ 
line:  until  filled.  Send  application, 
resume,  record  of  major  coursework, 
and  three  recent  letters  of  recommen¬ 
dation  (or  credentials),  to:  Director  of 
Human  Resources  Management,  North¬ 
west  Missouri  State  University,  Maryvil¬ 
le,  Missouri  64468,  Affirmative  Action 
Equal  Opportunity  Employer.  Northwest 
encourages  women  and  monorities  to 
apply. 


MASS  COMMUNICATIONS  DEPART¬ 
MENT,  University  of  South  Florida  is 
seeking  an  assistant  professor  to  teach 
beginning,  advanced  and  public  affairs 
reporting  and  editing.  Qualified  also  to 
teach  mass  media  in  society  and/or 
research  methodology  in  a  professional¬ 
ly  oriented  undergraduate  program  and 
masters  of  arts  program.  Professional 
experience  in  reporting-editing;  appro¬ 
priate  university  teaching  experience; 
M.A.  in  journalism  required;  Ph.D. 
required.  Salary  $23,00(1  plus,  relative 
to  qualifications.  Apply  with  resume  by 
Feburary  15  to:  Dr.  Karen  Brown,  Chair, 
Search  Committee,  Department  of  Mass 
Communications,  CPR  416,  University 
of  South  Florida,  Tampa,  FL  33620. 


NEWS-EDITORIAL:  The  University  of 
South  Carolina’s  College  of  Journalism 
and  Mass  Communications  is  seeking  a 
person  to  teach  newspaper  skills  and 
general  communications  courses  and 
help  supervise  a  laboratory  newspaper. 
Strong  professional  experience 
required;  advanced  degree  preferred. 
Rank  open.  Appointment  effective  May 
1  or  August  16,  1988.  Women  and 
minorities  will  receive  special  consider¬ 
ation.  Application  deadline  February  8, 
1988,  or  until  position  is  filled.  Send 
complete  resume  and  thY^  references 
to  Dr.  Henry  T.  Price,  Search  Commit¬ 
tee  Chairman,  College  of  Journalism 
and  Mass  Communications,  University 
of  South  Carolina,  Columbia,  SC 
29208. 


SEARCH  REOPENED  --  The  University 
of  Missouri  School  of  Journalism  is 
seeking  a  news  editor/designer/teacher 
to  work  with  students  to  produce  the 
school’s  daily,  general-circulation 
newspaper.  Five  years  or  more  of  profes¬ 
sional  experience  and  an  advanced 
degree  required.  Professional  experi¬ 
ence  should  include  demonstrated 
competence  in  copy  editing,  newspaper 
layout  and  graphic  design.  Job  requires 
some  classroom  teaching  in  copy  edit¬ 
ing  and  design.  Teaching  experience 
helpful.  Tenure  track.  Salary  in  low 
$30s.  Some  night  and  weekend  work. 
Send  resume,  including  references,  by 
March  1  to  Kevin  Catalano,  Copy  Desk 
Search  Chair,  School  of  Journalism,  PO 
Box  838,  Columbia,  MO  65205. 


HELP  WANTED 


ACADEMIC 


STUDENT  NEWSPAPER/YEARBOOK 
ADVISOR:  Journalism  instructor/  | 

assistant  professor  needed  to  advise  I 

University  newspaper,  yearbook  and 
teach  assorted  print  journalism  courses. 
Required:  Master  degree,  solid  writing 
skills,  ability  to  teach  journalism/  writ-  I 
ing,  and  knowledge  of  press  law.  Prior 
experience  with  student  newspaper  and  , 

yearbook  highly  desirable.  The  Depart¬ 
ment  of  Communication  is  housed  in  a 
multi-million  dollar  facility  on  the 
campus  of  Jacksonville  State  University 
in  Alabama.  This  sunbelt  location  is 
approximately  100  miles  from  Atlanta 
and  about  60  miles  from  Birmingham. 

The  department  has  approximately  300 
majors  and  minors.  JSU  300  majors 
and  minors.  JSU  enrolls  approximately 
7,000  students.  Salary:  Competitive. 
Starting  date  August,  1988.  Deadline 
for  applications  February  29,  1988  or 
until  suitable  candidate  identified.  JSU 
is  an  AA/EO  Employer.  Send  letter  of 
application,  resume,  and  credentials  to: 
Personnel  Services,  Jacksonville  State 
University,  Jacksonville,  AL  36265. 

The  University  of  Missouri  School  of 
Journalism  is  seeking  candidates  for  a 
teaching  position  in  its  photojournalism 
sequence.  The  candidate  would  teach 
skills  courses,  work  with  the  director  in 
guiding  the  program,  and  advise  gradu¬ 
ate  and  undergraduate  students.  Candi¬ 
dates  should  have  extensive  profession¬ 
al  experience  and  should  be  able  to 
work  effectively  with  students, 
colleagues  and  professional  journalists. 
Teaching  experience  perferred  and 
advanced  degree  required.  Tenure 
track.  Send  resume,  including  refer¬ 
ences  by  March  1  to  Byron  Scott, 
Penney-Missouri  Search  Chair,  School 
of  Journalism,  PO  Box  838,  Columbia, 

MO  65205. _ 

THE  UNIVERSITY  OF  ALABAMA  has 
teaching,  research  assistantship  oppor¬ 
tunities  for  journalists  entering  MA 
program.  Contact  Grad  Coordinator, 
Journalism  Dept.,  U.  of  Alabama, 
Tuscaloosa,  AL  35487-1482  or  (205) 
348-7155. 


The  University  of  Missouri  School  of 
Journalism  is  seeking  candidates  for  a 
psition  teaching  reporting  and  direct¬ 
ing  city  desk  operations  for  its  daily, 
eneral  circulation  newspaper, 
ubstantial  newspaper  experience 
essential  and  advanced  degree 
required.  Tenure  track.  Salary  in  low 
$30’s.  Some  night  and  weekend  work. 
Send  resume,  including  references,  by 
March  1  to  Jane  Clark,  City  Desk  Search 
Chair,  School  of  Journalism,  PO  Box 
838,  Columbia,  MO  65205. 


The  University  of  Missouri  School  of 
Journalism  is  seeking  candidates  for  the 
directorship  of  its  program  in  lifestyle 
journalism.  The  director  will  run  the 
Schools’s  annual  Penney-Missouri 
contest  and  week-long  workshop  in 
newspaper  lifestyle  journalism,  and  will 
coordinate  its  annual  Penney-Missouri 
contest  and  workshop  in  community 
affairs  television.  The  director  also  will 
teach  newspaper  or  magazine  courses. 
The  candidate  should  have  consider¬ 
able  experience  in  lifestyles  journalism 
and  administrative  experience.  Teach¬ 
ing  experience  preferred  and  advanced 
degree  required.  Tenure  track.  Send 
resume,  including  references  by  March 
1  to  Byron  Scott,  Penney-Missouri 
Search  Chair,  School  of  Journalism,  PO 
Box  838,  Columbia,  MO  65205. 
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Count  as  an  additional  line  In  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE:  Every  Tuesday,  12  pm  (ET) 
For  Saturday's  issue. 


Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  tlme-$80  per 
column  Inch;  2  to  4  tlmes-$75  per  column  Inch,  per  Insertion;  5  to  1 1  times, 
$70  per  column  Inch,  per  Insertion;  12  or  more  times,  $60  per  column  Inch, 
per  Insertion. 


DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  *  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 


HELP  WANTED 


ACCOUNTING 


DIRECTOR  OF  FINANCIAL 
REPORTING 

The  corporate  office  of  an  eastern  New 
York  newspaper  group  has  an  opportuni¬ 
ty  for  an  accounting  professional.  The 
director  of  financial  reporting  will  report 
to  the  corporate  controller  and  assume 
responsibility  for  the  design  and 
Implementation  of  financial  reporting 
systems.  Potential  candidate  must  have 
a  degree  In  accounting  and  at  least  3 
years  of  relevant  experience.  Box  2634, 
Editor  &  Publisher. 


ADMINISTRATIVE 


A  GROWING  MARKET 
Family-owned  Florida  newspaper  in 
mid-sized  beach  city  is  expanding  Its 
promotion  department.  Have  3  job 
openings:  advertising  promotion,  circu¬ 
lation  promotion,  copy  writer.  Need 
competitive,  creative,  experienced 
people.  Prefer  newspaper  or  advertising 
experience.  Apply  to:  Promotion  Direc¬ 
tor,  The  News-Journal,  PO  Box  431, 
Daytona  Beach,  FL  32015. 

ARIZONA  SUBURBAN  group  of  weekly 
community  papers  Is  looking  for  enthu¬ 
siastic  ad  managers/publishers.  We’re 
looking  for  experienced,  and  hands-on 
producers  capable  of  building  new  sales 
and  products.  If  you’re  looking  for  a 
challenge  with  a  dynamic  group  in 
sunny  Arizona,  send  background  infor¬ 
mation  to  Ed  Dulin,  Independent  News¬ 
papers,  10900  N.  Scottsdale  Rd., 
Suite  604,  Scottsdale,  AZ  85254. 

EXPERIENCED  AD  MANAGER  that 
wants  to  become  General  Manager  of 
weekly  free  circulation  paper  in  Zone  2. 
42,0(j0-i-  circulation.  Must  have  back¬ 
ground  in  ad  sales,  sales  training,  mark¬ 
eting  and  leadership.  Complete  control 
of  operation,  excellent  salary  and  bene¬ 
fit  package.  Resume  to  Box  2660, 
Editor  &  Publisher. 


GENERAL  MANAGER  for  one  of  the 
best  weeklies  in  Northern  California. 
Prefer  someone  with  advertising  and 
printing  background.  Excellent  salary. 
Profit  sharing  and  benefits.  Box  2636, 
Editor  &  Publisher. 


GENERAL  MANAGER 
If  you  are  managing  a  small  weekly 
newspaper  and  want  to  move  up  to  a 
larger  paper  and  nigher  pay,  write:  Julie 
Hamlin,  Personnel  Manager,  James 
Newspapers,  Box  269,  Norway,  ME 
04268. 


GENERAL  MANAGER  with  record  of 
broad  newspaper  experience  for 
25,000  circulation  dally  In  beautiful 
area  of  Zone  2.  Marketing  experience  a 
must.  Send  resume  and  salary  history  to 
Box  2663,  Editor  &  Publisher. 


PUBLICATIONS  DIRECTOR 
Bloonsburg  University  publications 
director.  Bachelor’s  degree,  at  least 
three  years  of  experience  in  publica¬ 
tions  field.  Starting  salary  range  to 
$29,617.  Send  letter  of  application, 
list  of  at  least  three  references,  and  2-3 
samples  of  publication  you  produced  to: 
Christina  Gaudreau,  Chairperson, 
Search  and  Screen  Committee,  Univer¬ 
sity  Relations  Office,  Bloomsburg 
University,  Bloomsburg,  PA  17815. 
Position  available  July  1,  1988. 
Women,  minorities,  and  other  protected 
class  members  are  urged  to  apply. 

Keep  on  going  and  the 
chances  are  you  will  stumble 
on  something,  perhaps  when 
you  are  least  expecting  it. 

I  have  never  heard  of  anyone 
stumbling  on  something 
sitting  down. 

Charles  F.  Kettering 


HELP  WANTED 


ADMINISTBATIVE 


WE’RE  NOT  THE  BIGGEST 
WE’RE  JUST  THE  BEST! 

Here’s  a  sampling  of  our 
current  opportunities: 

Publisher/Gen  Mgr-MW  To  $65K  + 
Advertising  Mgr-NE  To  $55K  + 
Sales  Dir  (ShopperJ-W  To  $45K  + 
Circulation  Mgr-SW  To  $40K  + 
Production  Dir-SE  To  $40K 


All  positions  are  FEE  PAID 
Send  resume  or  call: 

KERRY  A.  RICE,  CPC 

EXECUTIVES  U.S. 
8719  E.  San  Alberto 
Scottsdale,  AZ  85258 
(602)  483-7171 


ADVERTISING 


ADVERTISING  DIRECTOR  -  The  New 
Jersey  Herald,  a  20,000  circulation 
daily,  has  an  opening  for  an  exper¬ 
ienced,  energetic  and  motivated  news¬ 
paper  advertising  executive.  Candi¬ 
dates  must  have  experience  in  retail, 
classified  and  promotion.  Please  send 
resume  tO:  James  W.  Collins,  General 
Manager,  The  New  Jersey  Herald,  PO 
Box  10,  Newton,  NJ  07860. 


ADVERTISING  DIRECTOR-  7-day  AM 
publication  has  immediate  opening. 
Highly  competitive  area  of  Southern 
California.  Qualified  applicants  must 
possess  knowledge  and  experience  in 
handling  major  account  presentations, 
motivating  and  training  of  retail  and 
classified  sales  staff.  Must  be  a  self¬ 
starter  and  leader.  Please  send  a  cover 
letter  along  with  your  resume  to  Hank 
Crockett,  Camarillo  Daily  News,  PO  Box 
107,  Camarillo,  CA  93(Jll. 


ADVERTISING  DIRECTOR 
Award-winning  daily  in  growing  univer¬ 
sity  community.  Eight  of  our  last  nine 
advertising  directors  have  been  prom¬ 
oted  to  publisher  of  other  newspapers 
within  our  national  group.  Send  resume 
to  Bill  Kirkland,  Pubisher,  The  Daily 
Progress,  PO  Box  9030,  Charlottesville, 
VA  22906. 


ADVERTISING  DIRECTOR  for  30,000 
circulation  daily  in  Piedmont  North 
Carolina,  a  growing  area.  Responsible 
for  retail,  national  and  classified.  The 
individual  we  seek  must  have  a  solid 
background  in  management  and  sales 
training  skills.  Excellent  benefits  pack¬ 
age  which  includes  a  401K  plan. 

Send  resume  and  letter  detailing  qual¬ 
ifications  to  David  Rutledge,  Publisher, 
The  Daily  Times-News,  PO  Box  481, 
Burlington,  N.C.  27215. 


ADVERTISING  DIRECTOR  in  Zone  3 
university  town,  to  oversee  retail  and 
classified  departments  of  family  owned 
newspaper  with  circulation  of  20,000 
daily  and  27,000  Sunday.  Send  resume 
to  Box  2670,  Editor  &  Publisher. 


ADVERTISING  MANAGER  needed  to 
lead  16,000+  dailies.  Looking  for 
strong  motivtor/trainer  with  good  admi¬ 
nistrative  skills  and  follow  through. 
Southern  California  desert  area  with 
beautiful  winters.  One  hour  from  moun¬ 
tains;  two  hours  from  coast.  J.R.  Fitch, 
PO  Box  2770,  El  Centro,  California 
92244.  Call  (619)  352-2211. 


ADVERTISING  salesperson  -  entry  level 
-  for  sales  and  service  of  accounts  on 
major  award-winning  semi-weekly 
located  in  South  Carolina.  Job  is  now 
open.  Send  complete  information  and 
resume.  Box  2652,  Editor  &  Publisher. 
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HELP  WANTED 
ADVERTISING _ 

CLASSIFIED  MANAGER-  for  large  TMC 
Shopper.  Seeking  qualified  person  to 
train  lead  and  increase  sales.  Top 
compensation  package.  Send  resume  to 
R.M.  Black,  Publisher,  Dollar  Saver 
Publication,  37365  Central  Mont 
Place,  Freemont,  CA  94536. 

CLASSIFIED  ADVERTISING  MANAGER 
for  16,000  circulation  daily  newspaper 
in  Washington  state.  Good  potential  for 
growth.  Strong  classified  experience  a 
must.  Management  background  desir¬ 
able,  but  not  required.  Send  resume, 
daily  requirements  and  references  to 
Classified  Advertising  Manager,  PO  Box 
578,  Mt.  Vernon,  WA  98273. 


CLASSIFIED  ADVERTISING 
TELEPHONE  SALES  MANAGER 
The  Columbian  daily  newspaper  in 
Vancouver,  Washington  has  an  oppor¬ 
tunity  for  a  motivated  classified  profes¬ 
sional.  Provide  sales  management  and 
leadership  to  our  staff  of  6  telephone 
sales  representatives  plus  our  staff  of  ad 
assistants.  Be  part  of  our  new  manage¬ 
ment  team  in  classified. 

The  person  we  seek  must  have  a  proven 
track  record  in  training  and  supervising 
sales  people.  Must  have  daily  newspap¬ 
er  classified  experience  and  proven 
administrative  and  organizational  skills. 
$30,000  to  $34,000  to  start  plus  full 
benefits  including  profit  sharing/401  K 
plan,  27  paid  days  off  annually,  medi¬ 
cal,  dental  and  life  and  long  term  disa¬ 
bility  insurance. 

To  apply  please  call  or  write  for  your 
application  packet:  Ann  Michael,  Vice 
President  of  Human  Resources,  PO  Box 
180,  Vancouver,  WA  98666.  (206) 
694-3391. 

Equal  Opoortunity  Employer 


ADVERTISING  DIRECTOR  for  group- 
owned  8,500  circulation  daily  in  Illi¬ 
nois.  If  you  are  a  strong  motivator/ 
teacher,  promotion  oriented  and  have  a 
track  record  of  successful  display  and 
classified  sales  and  management  we 
offer  you  the  opportunity  to  grow  with 
our  group.  We  publish  the  dominant 
daily,  weekly  and  TMC  product  on  the 
fact  you're  the  best  candidate  for  our 
opportunity  tO:  Chief  Operating  Officer, 
PO  Box  3353,  Evansville,  Indiana 
47732.  Compensation  and  benefits  are 
excellent. 


GROW  WITH  US 

The  Post-Star,  the  daily  newspaper 
serving  New  York’s  southern  Adirondack 
region,  has  openings  for  display  ad 
sales  professionals  who  want  to 
achieve.  We  seek  candidates  with 
college  degrees,  at  least  2  years  of 
newspaper  experience,  a  strong  sales 
track  record  and  lots  of  energy.  You 
must  be  bright,  ambitious  and  bursting 
with  ideas  to  make  it  in  this  growing, 
prosperous  market.  Earning  potential 
$25,000.  Good  benefits  package. 
Professional  atmosphere  and  gorgeous 
area. 

Letter  and  resume  tO:  Vern  Hellijas, 
Display  Advertising  Manager,  The  Post- 
Star,  PO  Box  2023,  Glens  Falls,  NY 
12801. 


RETAIL  ADVERTISING  MANAGER 
We  need  a  leader  for  our  retail  advertis¬ 
ing  department.  Responsible  for  overall 
retail  advertising  operation,  including 
training  and  motivating  a  staff  of  11 
sales  reps,  one  telemarketer  &  two  ad 
assistants.  Maintain  contact  with  major 
local  advertisers,  produce  annual 
budget,  &  with  ad  director,  plan  ad 
strategies  for  department.  Must  have 
strong  retail  background  &  newspaper 
management  experience. 

Please  send  resume,  with  current  salary 
tO:  Rita  K.  Thieme,  Ad  Director,  The 
Standard-Times,  555  Pleasant  St., 
New  Bedford,  MA  02742. 
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HELP  WANTED 

_ ADVERTISING _ 

AGGRESSIVE  AD  DIRECTOR  wanted 
for  2  Southeast  Kansas  weeklies.  Good 
salary  plus  bonus.  Send  resume  to  The 
Humboldt  Union,  PO  Box  70, 
Humboldt,  KS  66748.  Att:  Jerry. 

THE  VIRGIN  ISLANDS  DAILY  NEWS  is 
seeking  an  aggressive  and  experienced 
person  to  run  its  classified  ad  depart¬ 
ment.  You'll  be  living  in  paradise,  work¬ 
ing  for  a  fast  growing  newspaper  and 
working  hard.  Good  pay  and  excellent 
benefits  are  offered.  Contact  Advertis¬ 
ing  Director,  PO  Box  1510,  St.  Thomas, 
VI  00801  or  call  Dick  Evans  (809) 
774-8772. _ 

ZONE  2  daily  of  10,000  part  of  a  chain 
is  seeking  an  aggressive  ad  manager  to 
motivate  a  staff  of  7.  Need  competitive, 
imaginative  person  to  increase  lineage. 
Send  salary  requirements  and  resume 
to  Box  2644,  Editor  &  Publisher. 


ARTIGRAPHICS 

Entry  level  NEWS  ARTIST  needed  for 
two  paper  (combined  circulation 
69,000)  operation  in  Durham,  N.C. 
Working  knowledge  of  Macintosh  and 
color  preparation  essential.  Practical 
newspaper  background  and/or  journal¬ 
ism  degree  desirable.  Responsibilities 
include  production  of  computer  infor- 
raphics,  page  design  and  illustrations, 
end  resume  and  clips  to  John  Cole, 
Herald-Sun  Newspapers,  Box  2092, 
Durham,  NC  27701. 

FEATURES  PAGE  DESIGNER 
The  St.  Paul  Pioneer  Press  Dispatch,  a 
Pulitzer  Prize-winning,  Knight-Ridder 
daily  (Sunday  circ:  254,000)  seeks  an 
innovative  page  designer.  Applicants 
must  have  an  ability  to  work  with  photo¬ 
grapher  and  illustrators  to  achieve 
compelling  page  design  and  must  have 
a  working  knowledge  of  print  produc¬ 
tion,  including  typesetting  and  color 
reproduction.  Illustration  ability  a  plus, 
but  not  a  requirement.  The  designer  will 
be  responsible  for  planning  and  assign¬ 
ing  graphics  for  full-color  section  fronts. 
We're  looking  for  a  lively,  sophisticated 
talent  who  can  help  us  complete  the 
make-over  of  our  sections.  Send 
resume,  cover  letter  and  design 
samples  to  Ken  Doctor,  Associate 
Editor/Features,  St.  Paul  Pioneer  Press 
Dispatch,  345  Cedar  St.,  St.  Paul,  MN 
55101.  EOE. 


_ CAMERA _ 

CAMERA  MAN,  stripping,  platemaking 
and  general  camera  work  for  a  web 
commercial  printer.  Excellent  fully  paid 
benefits  and  pension.  Salary  commen¬ 
surate  with  experience.  Call  (215) 
365-1155. 

_ CIRCULATION _ 

AM  ZONE  MANAGER 
The  Orange  County  Register,  with  one  of 
the  country’s  hottest  track  records  in 
circulation  growth  ,  has  an  A.M.  Home 
Delivery  Zone  Manager  position  open. 
This  position  is  responsible  for  the 
supervision  of  eight  to  twelve  district 
managers  with  emphasis  on  service  and 
collections. 

Candidates  should  have  strong  people 
skills,  good  written/oral  skills,  with  the 
ability  to  focus  on  goals.  Candidates 
with  a  proven  track  record  in  success¬ 
fully  motivating  District  Managers  will 
be  given  the  highest  consideration. 

We  offer  an  excellent  starting  salary  and 
bonus  program,  along  with  an  excep¬ 
tional  benefit  package  which  includes  a 
401(k)  plan. 

Interested  candidates  should  send  a 
cover  letter  and  resume  along  with 
references  and  salary  history  tO:  The 
Orange  County  Register,  Attn.  Eric  Ryti- 
ma,  625  N.  (Jrand  Avenue,  Santa  Ana, 
California  92701. 


HELP  WANTED 

_ CIRCULATION _ 

CIRCULATION  DIRECTOR 
The  Columbian  daily  newspaper  in 
Vancouver,  Washington  (circulation 
47,000)  has  a  unique  opportunity  for  a 
progressive  circulation  professional. 

In  addition  to  department  planning  and 
directing,  you’ll  be  an  active  member  of 
our  top  management  group  involved  in 
corporate  planning  and  decision 
making. 

We  need  a  circulation  professional  with 
a  proven  track  record  in  modern  circula¬ 
tion  management.  The  successful 
candidate  will  have  experience  in  the 
following  areas:  sales,  service,  collec¬ 
tions,  TMC,  ABC,  mail,  rates,  bounda¬ 
ries,  motor  routes,  single  copy  sales, 
and  computerized  systems,  as  well  as 
strong  marketing/sales  experience. 

The  position  reports  to  the  Publisher/co¬ 
owner  of  this  progressive  family  owned 
newspaper.  We're  located  near  Port¬ 
land,  Oregon  in  the  lovely  Columbia 
River  Valley. 

$5(1,000  to  $60,000  to  start  plus  full 
benefits  including  4  weeks  vacation, 
profit  sharing/401K  plan.  $6,000  car 
allowance  and  moving  assistance. 

Call  or  write  for  your  application  pack- 
ett:  Ann  Michael,  Vice  President  of 
Human  Resources,  PO  Box  180, 
Vancouver,  WA  98666.  (206) 
694-3391. 

Equal  Opportunity  Employer 

CIRCULATION  MANAGER/ 

HOME  DELIVERY 

The  Morning  Call,  a  Times  Mirror  news¬ 
paper,  is  seeking  to  fill  a  newly  created 
position  responsible  for  home  delivered 
subscription  sales  and  service  and 
implementation  of  circulation  market¬ 
ing  strategies.  The  position  reports  to 
the  Director  of  Circulation  and  super¬ 
vises  Zone  Sales  Managers  and  District 
Sales  Managers.  We  are  looking  for  a 
college  graduate  with  five  years  experi¬ 
ence  in  circulation  or  marketing  and 
with  proven  supervisory  skills.  Please 
send  resume  to: 

Employee  Relations 
THE  MORNING  CALL 
101  N.  6th  St.,  Box  1260 
Allentown,  PA  18105 

WE  ARE  AN  EQUAL  OPPORTUNITY 
EMPLOYER 

DISTRICT  SALES  MANAGER 
We  are  a  daily,  AM,  award-winning 
newspaper  located  in  the  Lehigh  Valley; 
we  are  a  subsidiary  of  the  Times  Mirror 
Company  with  a  daily  circulation  of  over 
133,000  and  Sunday  circulation  of 
over  180,000,  We  have  an  opening  for  a 
full-time  Circulation  District  Sales 
Manager.  The  individual  will  be  respon¬ 
sible  for  home  delivered  subscription 
sales  and  service  and  for  implementing 
various  circulation  marketing  promo¬ 
tions.  The  job  will  involve  extensive 
sales,  subscriber  contact  and  supervi¬ 
sion  of  newspaper  carriers. 

A  college  education  is  preferred  and  a 
validated  driver's  license  is  required; 
previous  sales  experience  and  experi¬ 
ence  working  with  youth  desirable.  We 
offer  a  competitive  salary,  full  benefits 
package  and  excellent  working  condi¬ 
tions.  Interested  candidates  please 
submit  a  resume  and  cover  letter  to  (no 
phone  calls  please): 

Employee  Relations 

THE  MORNING  CALL 
101  N.  6th  St.,  Box  1260 
Allentown,  PA  18105 

WE  ARE  AN  EQUAL  OPPORTUNITY 
EMPLOYER 


HOME  DELIVERY  MANAGER 
Mid-sized  Southeastern  independent 
daily  needs  aggressive  sales  oriented 
home  delivery  manager.  Salary  in  low 
$30's.  All  replies  held  in  confidence. 
Box  2643,  Editor  &  Publisher. 

EDITOR  & 


HELP  WANTED 

_ CIRCULATION _ 

CIRCULATION  MANAGER  needed  for 
daily  business  newspaper.  Mail,  home 
delivery  experience  desired.  Send 
resume  and  salary  requirements  to 
Decra  Buehn,  San  Diego  Daily  Tran¬ 
script,  PO  Box  85469,  San  Diego,  CA 
92138-9081. 

DIVISION  SALES  MANAGER 
Due  to  our  continued  growth  throughout 
the  Midwest,  The  Chicago  Tribune  has  a 
career  opportunity  in  our  National 
Circulation  Department  for  an  accom¬ 
plished  and  experienced  circulation 
professional.  Responsible  for  sales 
territory  covering  Southern  Illinois. 
Requires  a  close  working  relationship 
with  our  independent  agencies,  distri¬ 
butors  and  retail  outlets.  The  qualified 
candidate  must  be  an  awressive  indivi¬ 
dual  who  is  capable  oTworking  inde- 
pently  and  has  a  strong  background  in 
circulation  sales  and  marketing.  Relo¬ 
cation  to  the  Southern  Illinois  territory 
is  a  must. 

Along  with  the  outstanding  career  and 
professional  potential  this  position 
provides,  we  offer  an  excellent  benefit 
package  and  salary  commensurate  with 
experience.  Send  your  resume  and 
salary  history  in  confidence  to: 

Jim  Sollenberger 
National  DM  Opportunity 
Chicago  Tribune  Co. 

777  W.  Chicago  Ave 
Chicago,  IL  60610 

PULSE  PUBLICATIONS,  INC.  is  seek- 
ing  an  experienced  Circulation  Director 
with  marketing  expertise  to  direct 
subscription  efforts  for  two  national, 
four-color  magazines:  COPING,  Living 
With  Cancer,  a  subscription-driven 
quarterly;  and  COPE,  a  controlled- 
subscription  ten  times  yearly  trade 
magazine.  Direct  mail  experience, 
including  some  copywriting,  important. 
Send  resume,  references  and  salary 
hi  '  *0:  Pamela  Avery,  Pulse  Publica- 
tii  i2600  W.  Colfax  Ave.,  Suite 
B-4oU,  Denver,  CO  80215. 

SALES  AND  MARKETING  MANAGER, 
The  Orange  County  Register  seeking 
experienced  professional  to  manage 
aggressive  Circulation  Marketing  Prog¬ 
ram  involving  Telemaueting,  adult 
crews,  special  sales,  youth  and  adult& 
carrier  sales.  District  Manager  incen¬ 
tives,  direct  mail,  ads,  sales  kick-off 
program,  etc. 

Individual  should  be  a  positive  leader; 
able  to  motivate  individuals  as  well  as 
groups.  If  you  have  a  solid  background 
in  Circulation  Sales  and  Management, 
you  can  probably  hear  opportunity 
knocking!  Send  resume  and  other 
support  information  to  Vice-President, 
Circulation,  Tom  M.  Peterson,  625 
Grand  Ave.,  Santa  Ana,  CA  92701. 


SINGLE  COPY  MANAGER 
Large  daily  in  Northeast  region  seeking 
an  aggressive  single  copy  manager. 
Must  have  solid  background  and  proven 
track  record  for  building  single  copy 
sales  and  collecting  efficeintly.  We  are 
looking  for  a  creative-builder.  We 
already  have  a  maintenance  depart¬ 
ment.  Join  our  aggressive  circulation 
team  and  we  will  make  it  pay  if  you  do. 
Send  resume  with  salary  history  to  Box 
1234,  Editor  &  Publisher.  All  replies 
held  in  strict  confidence. 


DATA  PROCESSING 

ADVERTISING  SYSTEMS  SUPERVI¬ 
SOR  with  IBM/CICS/COBOLand  project 
management  experience  to  work  on 
implementation  of  major  business 
system.  Exciting  opportunity  with  large 
metropolitan  newspaper  for  the  right 
person!  Send  resume  to:  The  Dallas 
Morning  News,  Communications 
Center,  Dallas,  TX  75265.  Attention  B. 
Dangel  (Phone:  (214)  977-8820. 

PUBLISHER  for  January  16,  1988 


New  Developments  Cmate 
Opportunities  ior  Operations  and 
Systems  Prolessionals _ 

The  Los  Angeles 
Times  Expands 
Information 
Systems 
Department 

PROVES  THAT  THERE’S  NO  BUSINESS  LIKE  THE 
NEWSPAPER  BUSINESS  FOR  INFORMATION 
PROFESSIONALS 


“Few  companies  can  match  the 
excitement  and  scope  of 
publishing,  distributing  and 
managing  a  daily  newspaper  with 
the  circulation  and  stability  of  The 
Times,”  says  Mike  Williams, 
Director  of  the  Los  Angeles 
Times  Information  Systems 
Department. 

With  a  strong  background  in 
both  computing  and  production, 
he  places  top  emphasis  on  skilled 
problem-solvers  who  enjoy  getting 
the  Job  done  right. 

Computer  Masters  — 

Not  Slaves 
The  Information  Systems 
Department  serves  all  depart¬ 
ments,  a  task  of  no  mean  com¬ 
plexity.  It  opens  the  door  for  in¬ 
formation  systems  professionals  in 
specialized  fields,  such  as  NET¬ 
WORK  DESIGN  and  SUPPORT, 
OFFICE  INFORMATION 
SYSTEMS,  CIRCULATION, 
FINANCIAL  and  PUBLISHING 
SYSTEMS. 

New  Programs  — 

New  Challenges 
In  new  voice/data  design  and 
planning  activities,  we  have  open¬ 
ings  for  experienced  people. . . 
TECHNICAL  SUPPORT  AND 
DEVELOPMENT,  and 
OPERATIONS. 

We  have  two  IBM  3090’s,  two 
IBM  308I’s  using  MVS/XA, 

CICS,  SNA,  Netview,  ADABAS, 
as  well  as  VM  and  DOS. 


The  Big  Picture 

Our  on-line  applications  and 
specialized  publishing  hardware 
support  a  2,000  terminal  network 
which  is  growing  rapidly.  To  meet 
our  objectives  we  have  immediate 
needs  for:  ADABAS  DATA 
ADMINISTRATOR,  SYSTEMS 
PROGRAMMERS,  OFFICE  IN¬ 
FORMATION  SYSTEMS 
SPECIALISTS,  NETWORK 
DESIGNER,  SYSTEMS 
DEVELOPMENT  SPECIALISTS 
and  COMPUTER  OPERATORS. 

“If  you  can  adapt  to  a  rapidly 
changing  environment,  and  enjoy 
having  your  analytical  powers 
challenged  to  the  hilt,”  says  Mike, 
“You’ll  be  right  at  home  at  The 
Times.  And  the  salary  and 
benefits  beat  the  industry  stan¬ 
dard.” 

Tell  us  which  position  you’re 
qualified  to  fill,  and  we’ll  tell  you 
more  about  life  with  The  Times. 
Send  resume  with  salary  history 
to:  Systems  Development 
Opportunities,  The  Los  Angeles 
Times,  Employee  Relations 
Dept.,  Los  Angeles,  CA  90053. 


FOR  IMMEDIATE  CONFIDEN¬ 
TIAL  CONSIDERATION  CALL: 

1-800-LA  TIMES, 
EXT.  75731 

Call  between  9am  -  4pm  PST. 


HELP  WANTED 


EDITORIAL 


AGENCY  -  WORLD  FREE  PRESS 
The  editorial  decision  to  expand  our 
coverage  of  the  1988  US  presidential 
campaigns  and  critical  political  and 
environmental  issues  makes  it  neces¬ 
sary  for  agency  -  WFP  to  increase  both 
its  national  and  international  contribut¬ 
ing  staff.  We  are  accepting  applications 
from  independent  individuals  and 
groups  who  have  integrity  and  are 
capable  of  accurate  journalism.  To 
apply:  Send  a  one  page  letter/bio-data, 
and  3  passport  size  color  photographs 
(necessary  for  the  issue  of  WFP  Press 
Passes  and  office  file  copies  -  to  be 
returned  if  application  denied)  to: 
Editor,  World  Free  Press,  150  Farnham 
Ave.No.  108  Toronto,  Ontario,  Canada 
M4V1H5. 


Art  Director 

Informational  Graphic  Artist 
Copy  Editor 
Business  Writer 

A  Mid-west  daily  needs  an  art  director  to 
set  up  a  new  art  department.  A  major 
New  York  paper  is  looking  for  an  infor¬ 
mational  graphic  artist.  A  big  Mid-west 
daily  wants  a  copy  editor,  and  several 
Mid-west  publications  are  looking  for 
business  writers  and  editors.  If  you're 
qualified,  send  your  resume  to  JOB 
BANK,  2615  River  Rd.,  Suite  7,  Cinna- 
minson,  NJ  08077  or  call  Director 
Jennifer  Woestendiek  at  (609) 
786-1910.  There  are  no  referral  fees  if 
you  qualify  for  these  positions. 


ARTS  REPORTER 

The  Wisconsin  State  Journal  has  an 
opportunity  for  a  bright  reporter  who 
can  dig  and  write.  Must  be  knowledge¬ 
able  in  cultural  arts  (classical  music, 
dance,  art,  theater.)  Proven  reporting, 
writing  ability  required.  Daily  newspap¬ 
er  experience  preferred.  Build  your 
career  at  an  important,  improving, 
growing  morning  and  Sunday  newspap¬ 
er  and  reside  in  an  interesting  and  live¬ 
able  state  capital  and  major  university 
city.  Tell  us  about  your  talents  and 
expertise,  achievements  and  ambitions. 
Send  resume,  samples  and  letter  detail¬ 
ing  your  background  to:  Genie  Camp¬ 
bell,  Features  Editor,  Wisconsin  State 
Journal,  PO  Box  8058,  Madison,  Wl 
53708. 

Affirmative  Action  Employer 


ASSISTANT  CITY  EDITOR 
The  San  Diego  Tribune  seeks  an  assis¬ 

tant  city  editor  with  daily  newspaper 
experience  in  editing  and  supervision.  If 

you  want  to  join  an  aggressive  news 

team  that  has  won  two  Pulitzers  in  the 

last  8  years,  please  send  a  letter, 

resume  and  clips  to  Barbara  Herrera, 

Assistant  Managing  Editor,  The 

Tribune,  PO  Box  191,  San  Diego,  CA 

92112. 


ASSISTANT  SPORTS  EDITOR-  The 
Santa  Rosa  Press  Democrat  an  80,000 
circulation  N.Y.  Times  Co.  AM,  is  seek¬ 
ing  an  Assistant  Sports  Editor.  Candi¬ 
dates  must  have  layout  and  supervisory 
experience.  Graphics  skills  and  back¬ 
ground  in  covering  H.S.  athletics  help¬ 
ful.  Salary:  $750.00  per  week.  Send 
letter,  resume  and  layout/writing 
samples  to:  Rick  Vacek,  Sports  Editor, 
The  Press  Democrat,  P(j  Box  569, 
Santa  Rosa,  CA  95402. 


ASSISTANT  METRO  EDITOR  for 
85,000  AM.  Must  have  at  least  5  years 
experience.  Strong  layout  and  editing 
skills  a  must.  Past  supervisory  experi¬ 
ence.  Contact  Bryan  Nolan,  Metro 
Editor,  PO  Box  440,  Bakersfield,  CA 
93302-0440. 


ASSISTANT  SPORTS  EDITOR  with 
strong  desk  skills  for  small,  growing 
daily  in  the  southeast.  Send  resume, 
examples  of  layout  work  and  references 
to  Box  2667,  Editor  &  Publisher. 


Ani^ele0  Stmee 

An  Affirmative  Action  Employer.  Principals  only. 


HELP  WANTED 


EDITORIAL 


BUSINESS  EDITOR 
The  Home  News,  a  growing,  aggressive 
regional  newspaper  in  Central  New 
Jersey,  needs  a  supervisor  for  a  staff  or 
six  business  journalists.  We  want  an 
editor  with  experience  in  business  news 
who  can  help  reporters  explain  the 
fascinating  economic  stories  of  this 
area.  We  seek  creative  new  approaches 
to  da.ly  and  Sunday  coverage  of  some  of 
the  nation's  largest  banking,  real 
estate,  pharmaceutical,  utility  and 
financial  sen/ice  companies.  If  you're 
ready  to  enter  one  of  the  nation's  most 
competitive  news  areas,  contact 
Jonathan  Friendly,  Managing  Editor, 
The  Home  News,  PO  Box  551,  New 
Brunswick,  NJ  08903. 

CITY  EDITOR  for  20,000-circulation 
Midwest  daily.  Good  leadership/people 
skills  and  interest  in  community 
involvement  required.  Excellent  salary 
plus  fringes.  Send  resume  to  J.  McCul¬ 
lough,  News  Tribune,  426  Second  St. 
La  Salle,  IL  61301. 


CITY  EDITOR 

If  you're  number  2  on  the  city  desk  and 
stymied,  this  is  your  chance  to  be 
number  1,  to  mold  an  eager  young  staff, 
to  help  shape  our  coverage.  Immediate 
opening  on  the  Prince  George's  Journal 
(circ.  38,000)  in  the  Washington  DC 
area.  We  compete  against  the  best. 
Must  have  3-5  years  on  city  desk  of 
metro  or  suburban  daily,  a  sense  of 
graphics  as  well  as  words,  ability  to 
teach  writing  and  reporting.  Must  be 
solid  people  manager  with  high  energy, 
aggressiveness,  ability  to  lead.  Send 
resume,  salary  history,  letter  explaining 
what  you  have  done  and  why  you  are  the 
one  for  us  to:  Jim  Farrell,  Editor,  The 
Prince  George's  Journal,  9410  Annapo¬ 
lis  Rd.,  Lanham,  MD  20706.  EOE. 


CITY  EDITOR 

The  Wisconsin  Rapids  Daily  Tribune  is 
seeking  a  city  editor  to  direct  the  local 
reporting  staff.  Applicants  should  have 
experience  in  news  reporting,  editing, 
layout  and  management.  Send  letter, 
resume  and  samples  to  Managing 
Editor,  Thomas  Enwright,  220  1st  Ave., 
S.  Wisconsin  Rapids,  Wl  54495. 

COMMUNITY  EDITOR(s)  wanted  for 

Tampa  Bay  area  weekly  and  twice  week¬ 

ly  publications.  Experience,  energy  and 
enthusiasm  all  "musts”.  Join  this  solid 

newspaper  group  if  you  sincerely 

believe  in  the  importance  and  potential 

of  community  newspapers.  Salary  will 

be  commensurate  with  experience. 

Reply  to  Sunbelt  Publishing  Co.,  PO 

Box  663,  New  Port  Richy,  FL  34652. 

Get  the  most 
out  of  your  Mac 

Deadline  Busters 
software  lets  your 
Mac  do  lots  more 
than  graphics:  | 

•  Investigative  stories 

•  Campaign  donations 

•  Metro  statistics 

•  Sports  statistics 

•  Electronic  photo  file 
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HELP  WANTED 


COPY  EDITORS-New  Hampshire’s 
statewide  paper  nas  night  desk  open¬ 
ings.  Starting  pay,  $33,000+  with 
excellent  benefits.  2  years  experience, 
proven  editing  and  layout  ability  under 
tight  deadlines  essential.  Send  resume 
and  clips  to  C.  Perkins,  ME,  The  Union 
Leader,  Box  780,  Manchester,  NH 
03105. 


COPY  EDITORS  wanted  for  AM  daily 
(43,000  Sunday  circulation)  in  heart  of 
Montana.  News  desk  is  expanding; 
pagination  begins  tnis  winter.  Daily 
experience  in  copy  editing,  layout 
preferred.  Good  pay.  Send  resume,  tear 
sheets  to  Managing  Editor,  Great  Falls 
Tribune,  PO  Box  5468,  Great  Falls,  MT 
59403. 


°Y  EDITOR  National  boating  tabloid 
newspaper  is  searching  for  an  applicant 
with  5  years  experience  and  good  inter¬ 
personal  skills.  Sounding  is  a  monthly, 
publishing  eight  editions  with  daily 
deadlines.  Make  your  presence  count  at 
a  human  scale  organization  with  quality 
products.  Skills  required  include  copy 
editing,  page  layout  and  headlining. 
Boating  knowledge  desired.  Send 
resume  to  Editorial  Director,  Sound¬ 
ings,  35  Pratt  St.,  Essex,  CT  06426. 


COPY  EDITOR 

The  Bradenton  Herald,  a  growing 
Knight-Ridder  AM  on  Florida’s  West 
Coast  needs  a  copy  editor  on  its  busy 
8-person  news  desk.  Job  includes  edit¬ 
ing  and  layout.  Minimum  1  year  desk 
experience.  Write  Neil  Besougloff, 
News  Editor,  The  Bradenton  Herald, 
PO  Box  921,  Bradenton,  FL  34206, 
(813)  745-7018. 


COPY  EDITOR 

Daily  and  Northwest  New  Jersey  looking 
for  a  bright,  meticulous  copy  editor  with 
a  minimum  of  18  months  experience  on 
a  small  daily  or  quality  weekly.  The 
applicant  should  have  a  keen  eye  for 
detail  and  good  news  instincts.  Compe¬ 
titive  salary.  Send  resume  to  R.  Berg- 
mann.  New  Jersey  Herald,  PO  Box  10, 
Newton,  NJ  07860. 


COPY  EDITOR  for  a  growing  weekly  real 
estate  trade  journal.  We  need  someone 
who  loves  re-write,  headlines  and  work¬ 
ing  with  words  eight  hours  a  day.  The 
ideal  candidate  is  a  journalism  graduate 
with  a  year’s  copyediting  experience. 
Salary  in  mid-teens.  Letter,  resume  to 
Editor,  Tri-State  Real  Estate  Journal, 
375  Kings  Highway  North,  PO  Box 
8588,  Cherry  Hill,  NJ  08002. 

EDITOR  for  daily  newspaper  needs 
experience.  Responsibilities  include 
managing  a  staff  of  three,  writing,  edit¬ 
ing.  Send  resume  to  Editor  Wanted, 
News  Tribune,  PO  Box  879,  Keyser,  WV 
26726. 


HELP  WANTED 


EDITOR 

Assistant  Managing 
Editor-Features 

Crains  NY  Business  seeking  an  exper¬ 
ienced  journalist  to  join  its  team  of 
editors  as  Assistant  Managing  Editor- 
Features. 

This  new  position  will  be  primarily 
responsible  for  generating  story  ideas, 
writing,  editing  profile  and  off-beat 
stories  about  business  in  N.Y.  This 
person’s  time  will  be  divided  equally 
between  writing  and  editing.  Work  on 
special  projects  is  also  possible  as  is 
development  of  a  specific  features 
page. 

This  person  will  have  several  years 
experience  and  have  demonstrated 
strong  writing  skills.  Some  editing  and 
knowledge  of  business  will  be  helpful. 

Send  cover  letter,  resume,  and  4-5 
related  clips  tO:  EDITOR. 

CRAINS  NEW  YORK  BUSINESS 
220  E.  42nd  St. 

New  York  City,  NY  10017 
Equal  Opportunity  Employer  M/F 
No  Agency  Calls  Please! 


EDITORIAL  SUPERVISOR 
TV  DATA,  the  leading  television  infor¬ 
mation  service,  has  a  career  opportunity 
for  an  editorial  supervisor.  You  should 
have  previous  management  experience 
on  top  of  strong  editing  and  writing 
skills.  Experience  should  include  news¬ 
paper  and  television  background.  If  you 
are  qualified,  send  your  resume,  salary 
requirements  and  writing  samples  to  A. 
Ashmore,  TV  DATA,  1819  Peachtreee 
Rd.  NE,  Suite  707,  Atlanta,  GA  30309. 


EDITOR/TRADE  MAGAZINE.  Editor 
sought  for  Trucking/Trade  magazine. 
Responsibilities:  Writing,  Editing, 
Interviewing,  Production  (Coordination 
that  includes  specing  type  and  color 
page  design.  Occasional  overnight 
travel.  Send  resume  with  salary  require¬ 
ments  to:  King  Magazines,  Inc.,  40 
Brunswick  Ave.,  Suite  206,  Edison,  NJ 
08818.  Phone:  (201)  248-1330. 


We’re  looking  for  an  editor  to  supervise 
coverage  of  science,  medicine,  environ¬ 
ment  and  religion.  We  require  a  mini¬ 
mum  of  five  years  reporting  or  editing 
experience  on  a  daily  newspaper,  and  a 
background  in  at  least  one  of  the  four 
specialties.  Qualified  applicants  should 
submit  a  resume,  writing  or  editing 
samples,  undergraduate  college  tran¬ 
script,  references  and  a  cover  letter  to: 
Hunter  George,  Managing  Editor,  The 
News  and  Observer/The  Raleigh  Times, 
215  S.  McDowell  St.,  Raleigh,  NC 
27602. 

An  equal  opportunity  employer. 


SAN  FRANCISCO  EXAMINER  SEEKS 
EXPERIENCED  SPORTS  EDITOR 

Major  daily  is  in  search  of  an  editor  with  proven 
leadership,  organizational  and  editing  skills  to  di¬ 
rect  a  large  sports  staff  covering  some  of  the  best 
teams  in  the  country.  Candidates  should  have  expe¬ 
rience  at  producing  special  sections  and  be  enthusi¬ 
astic  and  idea-filled.  Send  resume  and  tearsheets  to 
Tara  Stevens,  Human  Resources  Director,  San  Fran¬ 
cisco  Examiner,  PO  Box  7260,  San  Francisco,  CA 
94120,  (415)  777-7895. 


HELP  WANTED 


FREELANCE  EXTENDED  PROJECT. 
Experienced  writer  in  health  services 
marketing.  NY  area  preferred.  Health 
Care  Communications,  PO  Box  594, 
Rye,  NY  10580. 


GENERALASSIGNMENTREPORTERfor 
Midwest  20,000  plus  PM,  Monday 
through  Saturday.  Experience  or  famil¬ 
iarity  with  governmental  coverage  desir¬ 
able.  Send  resume  to  Joyce  McCul¬ 
lough,  News  Tribune,  426  Second  St., 
La  Salle,  IL  61301. 


GOVERNMENT  JOBS.  $16,040  - 
$59,230/yr.  Now  Hiring.  Your  Area. 
(805)  687-6000  Ext.  R-  4261  for 
current  Federal  list,  (fee  required) 


INTERNSHIPS 

Spend  6  months  interning  with  crack 
professional  journalists  in  the  Illinois 
statehouse  pressroom  as  part  of  Sanga¬ 
mon  State  University’s  one-year  MA 
Public  Affairs  Reporting  program. 
Excellent  media  placement  record 
(89%  last  year).  Tuition 
waivers/$2,640  stipend  during  intern¬ 
ship.  Applications  due  by  April  1. 
Contact  Bill  Miller,  PAC  429a,  SSU, 
Springfield,  IL  62794-9243.  (217) 
786-6535. 


LARGE  METRO  daily  in  Zone  5  seeks  a 
fashion  editor.  Candidate  must  have  a 
minimum  of  three  years  experience  in 
fashion  reporting,  strong  sense  of 
personal  style,  ability  to  spot  trends  and 
exceptional  writing  skills.  Will  cover 
fashion  locally  and  in  New  York,  Paris, 
Milan.  Attractive  salary  and  benefits. 
Send  resume,  clips  to  Chicago  Sun- 
Times,  Inc.,  401  N.  Wabash,  Chicago, 
IL  60611. 


MANAGING  EDITOR  for  award-winning 
32,000-circulation  daily  in  outstanding 
university  community.  Send  resume  to 
Bill  Kirkland,  Publisher,  The  Daily  Prog¬ 
ress,  PO  Box  9030,  Charlottesville,  VA 
22906. 


MANAGING  EDITOR  for  4,500-paid 
circulation  rural  weekly  and  print  shop. 
Need  experience  in  reporting,  editing, 
photos,  layout,  staff  supervision.  Send 
resume,  salary  history,  layout  and  writ¬ 
ing  samples  to  Publisher,  Recorder,  Box 
10,  Monterey,  VA  24465. 


MANAGING  EDITOR/REPORTING 
MANAGING  EDITOR/OPERATIONS 
The  Portland  Press  Herald/Maine 
Sunday  Telegram  are  reorganizing  the 
administration  of  their  news  staffs.  We 
are  looking  for  2  key  editors:  Managing 
Editor/Reporting  and  Managing  Editor/ 
Operations. 

The  Managing  Editor/Reporting  will  be 
responsible  for  managing  the  story  origi¬ 
nations  and  editing  functions.  Well 
developed  editing,  story  management 
and  personnel  skills  are  essential.  This 
position  will  include  responsibility  for 
developing  story  ideas  and  assignments 
and  working  with  reporters  and  editors 
through  the  story  development  process. 
Managing  Editor/Operations  will  be 
responsible  for  managing  the  final  edit¬ 
ing  and  display  of  news.  Well  developed 
editing,  layout,  plannii^  and  personnel 
skills  are  essential.  This  editor  will 
direct  a  staff  of  editors  who  will  be 
responsible  for  the  operations  aspects 
of  news  editing  and  display. 

Candidates  for  both  positions  should 
•have  at  least  5  years’  supervisory  experi¬ 
ence  with  a  daily  newspaper  and  a 
college  degree. 

Qualified  applicants  should  submit  a 
letter  of  interest  and  complete  resume 
to:  Guy  Gannett  Publishing  Co.,  Atten¬ 
tion:  Personnel  Dept.,  PO  Box  1460, 
Portland,  ME  04104.  Following  a 
review  of  resumes  received,  we  will 
schedule  interviews  by  telephone  with 
selected  applicants. 


HELP  WANTED 


MANAGING  EDITOR  for  news  service 
providing  coverage  for  large  suburban 
chain.  Hard  news  background,  news¬ 
room  management  experience  required. 
Send  samples,  resume  and  salary 
history  to  Patrick  Martin,  Editorial 
Director,  Suburban  Newspapers  of 
Greater  St.  Louis,  1714  Deer  Tracks 
Trail,  St.  Louis,  MO  63131. 


MANAGING  EDITOR  for  weekly  news¬ 
paper  covering  trade  and  professional 
associations.  Strong  writing,  photo, 
production  skills  required.  Leads  to 
editor  position  in  3-6  months.  Salary: 
mid-upper  $20’s.  Resume  to  Custom 
News,  PO  Box  15009,  Chevy  Chase, 
MD  20815. 


MEDIUM  SIZED  weekly  newspaper  in 
Zone  3  looking  for  a  leader  for  its  news¬ 
room.  If  you  can  develop  young  repor¬ 
ters  into  first  rate  journalists,  regard  a 
weekly  newspaper  as  an  essential  part 
of  a  growing  community,  thrive  on 
making  the  next  issue  better  than  the 
previous,  and  can  do  it  all  on  time  let’s 
talk.  Respond  with  resume  tO:  Box 
2638,  Editor  &  Publisher. 


NATIONAL  VYEEKLY  TRADE  newspaper 
seeks  the  right  person  for  a  staff  repor¬ 
ter  position.  At  least  2  years  of  experi¬ 
ence  required.  Business  reporting  back¬ 
ground  preferred,  with  knowledge  of 
trucking  industry  a  plus.  Show  that  you 
can  produce  readable,  accurate  copy 
while  dealing  with  complex,  technical 
issues.  You  will  cover  a  beat  plus  some 
general  assignment  stories  and  have  a 
chance  to  initiate  your  own  news  and 
feature  pieces.  You  will  travel  some  6  or 
8  times  a  year  and  be  in  close  contact 
with  industry  leaders  and  government 
officials.  This  position  is  in  the  DC  area 
in  new,  attractive  offices  close  to  the 
metro.  Excellent  salary  and  benefits. 
Reply  to  Box  2665,  Edtor  &  Publisher. 


NEVI/S  EDITOR-  Only  read  on  it  you 
know  how  much  harder  a  news  editor 
has  to  work  than  a  copy  editor.  We  want 
design  flair,  not  skill;  news  judgment, 
not  story  placement;  people  skills,  not 
the  ability  to  read  management  books. 
We’re  a  36,000  circulation,  7-day-a- 
week.  Zone  2  AM.  Salary:  Mid  to  upper 
$20’s.  Reply  to  Box  2635,  Editor  & 
Publisher. 


NEWS  EDITOR  for  aggressive  fast- 
paced  daily  in  Zone  2.  Position  requires 
good  editing,  make-up  and  supervisory 
skills.  Resume  and  clips  to  Box  2639, 
Editor  &  Publisher. 

NEWS  EDITOR,  key  position  on  news 
staff  of  ten  for  11,000  PM  daily  in 
eastern  Zone  5.  Excellent  benefits  and 
salary  up  to  $375  per  week.  Copyedit¬ 
ing,  story  assignment  and  news  selec¬ 
tion  skills  should  be  based  on  reporting 
background.  Box  2645,  Editor  & 
Publisher. 

POLICE  BEAT  REPORTER 
Aggressive  beat  reporter  for  mid-sized 
daily  in  west  Texas  Tuesday  through 
Saturday  shift.  Will  keep  enterprising 
police  reporter  busier  than  most  others 
covering  police  sheriff  and  fire  depart¬ 
ment  into  cities  and  17  counties.  Entry 
level  reporter  with  solid  college  back¬ 
ground  will  be  considered.  Send  resume 
and  clips  to  city  editor,  Gail  Burke,  The 
Odessa  American,  PO  Box  2952,  (Odes¬ 
sa,  TX  79760.  No  phone  calls. 

PRESSROOM  MANAGER 
Zone  2  Gannett  daily  and  Sunday  news¬ 
paper  seeks  candidate  with  strong  lead¬ 
ership  skills,  Goss/Dilitho  experience  a 
plus,  mechanical  knowledge  and  qual¬ 
ity  oriented.  Must  have  ability  to  train 
and  motivate  and  have  good  organiza¬ 
tional  skills. 

Excellent  benefit  package.  Send 
resume  including  work  history  and 
salary  requirements  to  Box  2622, 
Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  January  16.  1988 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PRODUCTION 


REPORTER 

Experienced  real  estate  and/or  finance 
reporter  wanted  for  New  York  office  of 
bi-weekly  national  financial  newspaper, 
covering  the  financing  and  investing 
sides  of  institutional-quality  real  estate. 
Successful  candidate  will  have  several 
years  experience  in  business,  finance 
and/or  real  estate  reporting  and  a  work¬ 
ing  knowledge  of  the  capital  markets. 
Daily  newspaper  background  a  plus. 
Send  resume,  salary  requirements  and 
three  best  nonreturnable  clips  to: 
Nancy  K.  Webman,  Pensions  &  Invest¬ 
ment  Age,  740  North  Rush  Street, 
Chicago,  Illinois  60611. 

No  phone  calls  please.  EOE  M/F/H/V 

REPORTER,  enti7  level  or  experienced, 
needed  by  9,000  circulation  South 
Carolina  semi-weekly.  Send  complete 
information  and  resume.  Box  2650, 
Editor  &  Publisher. 


LIFE  AND  LEISURE  reporter  needed  for 
semi-weekly  in  major  South  Carolina 
university  town.  Women  usually  excel  in 
tnis  job.  Send  complete  information 
and  resume.  Job  now  open.  Box  2651, 
Editor  &  Publisher. 


REPORTER  top-notch,  fast  growing  city 
business  paper  in  Southwest  has  imme¬ 
diate  opening.  Business  reporting  or 
daily  newspaper  experience  required. 
Reply  to  Box  2549,  Editor  &  Publisher. 


REPORTER  Entry-level  position  on 
small  daily  near  New  York  City.  Box 
2669,  Editor  &  Publisher. 


REPORTER  -  National  Catholic  Repor¬ 
ter,  a  Kansas  City-based  Catholic  week¬ 
ly  newsweekly  looking  to  fill  near  entry 
level. position.  Requirements:  news 
gathering  experience,  flexibility  to 
report,  write,  edit  and  proofread,  good 
understanding  of  Catholic  church. 
Minority  applicants  encouraged  to 
apply.  Write  letter  with  resume  tO: 
National  Catholic  Reporter,  PO  Box 
419281,  Kansas  City,  MO  64141. 

SPORTS  REPORTER 
Quality  broadsheet  weekly  needs  full¬ 
time  staff  sports  reporter  to  cover 
community,  high  school  and  college 
sports.  Car,  35mm  camera  required. 
Must  write  features,  profiles,  sidebars 
in  addition  to  extensive  beat  coverage. 
Headline,  layout  skills  preferred.  Start 
immediately.  Send  clips,  resume,  refer¬ 
ences  and  cover  letter  to  Peter  Boody, 
Editor,  The  Southampton  Press,  Box 
1207,  Southampton,  NY  11968. 


SPORTS  POSITIONS 
The  Anchorage  Times  Sports  Depart¬ 
ment  is  looking  for  a  top-notch  sports 
copy  editor  and  an  aggressive,  stylish 
beat  writer  to  handle  prep  and  college 
sports  in  a  competitive  market.  Our  PM 
daily,  AM  Sat. -Sun.  newspaper’s  sports 
section  has  been  judged  one  of  the 
nation’s  best  by  Associated  Press 
Sports  Editors  over  the  past  three  years. 
Our  desk  people  are  expected  to  handle 
copy,  full-process  color  and  graphics 
with  equal  ease.  Send  at  least  three 
tearsheets.  For  our  writing  position, 
hard  news,  hard-nosed  reporting  skills 
should  be  honed  by  at  least  three  years 
experience  beyond  the  college  news¬ 
paper  level,  but  exceptional  recent 
grads  are  encouraged  to  apply.  Column 
writing  experience  preferred  but  not 
mandatory.  Send  three  solid  game 
clips,  a  feature  and  a  two  column 
sample  to  The  Anchorage  Times  Sports 
Dept.,  Box  40,  Anchorage,  AK  99510. 


SPORTS  DESK 

Experienced  sports  desk  person. 
Wordsmith  with  sharp  headlines  and 
creative  layouts.  Sound  judgment  and 
supervisory  skills  a  must.  Night  work. 
Resumes  to  Leo  Suarez,  Sports  Editor, 
The  Miami  News,  PO  Box  615,  Miami, 
FL  33152. 

EDITOR  &  PUBLISHER  for  Janus 


SPORTS  REPORTER  -  entry  level  for 
9,000  circulation  major  South  Carolina 
semi-weekly  needed  at  once.  Near 
major  university.  Send  complete  infor¬ 
mation  and  resume.  Box  2653,  Editor  & 
Publisher. 


SPORTS  WRITER  wanted  to  cover  pro 
sports  in  Philadelphia  on  regular  basis 
and  write  column  two-three  times  per 
week  Writing  quality  a  must.  Ideal 
candidate  is  college  grad,  has  spent  two 
years  on  weekly  or  small  daily  sports 
staff,  works  very  well  with  little  supervi¬ 
sion  and  sees  this  position  as  stepping 
stone  to  greater  things.  Send  resume 
and  writing  samples  to  Peter  M.  Brophy, 
Sports  Editor,  The  Gloucester  County 
Times,  309  S.  Broad  St.,  Woodbury,  NJ 
08096.  Absolutely  no  phone  calls. 


THE  LEXINGTON  HERALD-LEADER  a 
Knight-Ridder  paper  with  a  circulation 
of  120,000  daily  and  150,000 
Sunday,  is  looking  for  copy  editors  with 
excellent  word  skills,  and  ability  to  write 
bright,  accurate  headlines,  sound  news 
judgment  and  a  penchant  for  accuracy. 
Experience  preferred  but  will  consider 
promising  recent  graduates.  If  you  want 
to  work  where  copy  editing  is  valued 
highly  please  write  to  Jerry  Wakefield, 
News  Editor,  Lexington  Herald-Leader, 
Main  &  Midland,  Lexington,  KY  40507. 
EOE  M/F. 


THF  SALINA  JOURNAL  (AM,  circula¬ 
tion  32,000)  has  an  opening  for  general 
assignment  reporter.  Send  resume, 
clips  to  Managing  Editor,  The  Salina 
Journal,  PO  Box  740,  Salina,  KS 
67402.  Or  call  (913)  823-6363. 


WANTED 

For  lifestyles  section  of  57K  Knight- 
Ridder  PM  in  Fort  Wayne,  Indiana  a 
bright,  tight  writer  who  knows  what  a 
good  story  is,  knows  how  to  get  it  and 
knows  how  to  write  it.  Send  best  three 
clips,  resume  and  biography  to  Dave 
Haynes,  Features  Editor,  The  News 
Sentinel,  PO  Box  102,  Fort  Wayne,  IN 
46801.  An  equal  opportunity  employer. 


WHOA. ..If  you’re  ready  to  take  the 
bridle  off  and  get  your  writing/photo 
career  on  a  faster  track,  consider  this 
immediate  opportunity; 

•  Writer/Editor 

•  Excellent  Photo  Skills 

•  Farm  Background  or  Ag  College  Grad 

•  Like  To  Travel 

Our  Agri-business  clients  demand  the 
best,  so  write  us  a  one  page  letter  telling 
what  you  have  to  offer.  Three  of  your 
best  sample  clips  and  a  resume  would 
be  appropriate,  too.  If  we  think  you’re 
the  one,  you’ll  hear  a  ...giddyapp...real 
soon.  Send  to  Lyle  Orwig,  Vice- 
President  Public  Relations,  Bader 
Rutter,  13555  Bishop’s  Court,  Brook¬ 
field,  Wl  53005. 


WIRE  EDITOR 

Informed,  motivated  journalist  needed 
who’s  interested  in  political,  state, 
national  and  international  issues  and 
interested  in  employing  sharp,  eye¬ 
catching  layouts  that  make  the  reader 
want  to  know  more.  We’re  a  progressive 
16,500-circulation  AM  paper  in  north¬ 
west  Connecticut.  Send  resume  and  a 
page  or  two  of  your  best  work  to  David 
Goddard,  Managing  Editor,  The  Regis¬ 
ter  Citizen,  190  Water  St.,  Torrington, 
CT  06790. 


WRITER’S  DREAM 

Seven  million  readers.  Editors  who  love 
creativity.  Fascinating  topics.  Friendly 
crew.  All  at  PREVENTION,  America’s 
leading  health  magazine.  Send  us  your 
resume  and  best  samples  showing  style, 
wit,  intelligence.  If  you  can  write,  you 
can  write  your  own  ticket.  Reply  in 
confidence  to  Mark  Bricklin,  VP,  Rodaie 
Press,  Inc.,  (EP)  33  East  Minor  St., 
Emmaus,  PA  18098. 

EOE 

y  16,  1988 


WRITER/REPORTER,  top-notch,  large, 
award-winning  weekly.  Resume,  clips 
required.  South  Shore  Record,  Hewlett 
Plaza,  Box  237,  Hewlett,  L.I.,  NY 
11557,  (516)  374-9200. 


_ MAILROOM _ 

MAILROOM  FOREMAN-Zone  2,  large 
metropolitan  newspaper  seeking  an 
experienced  mailroom  supervisor. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment  and 
procedures.  Ability  to  evaluate,  recom¬ 
mend  and  implement  changes  to 
improve  the  current  operation.  Know¬ 
ledge  of  Newstrac  II  tray  system, 
1472P  inserting  machine,  and  personal 
computer  spread  sheet  application 
desirable.  Excellent  opportunity  and 
challenge  for  the  right  individual.  Send 
resume  and  salary  requirements  to  Box 
2207,  Editor  &  Publisher. 

MARKETING  RESEARCH 

RESEARCH  MANAGER 
Southern  California  100,000 -r  daily. 
Versed  in  all  facets  of  media  research 
and  its  use.  Rush  resume  and  salary 
requirements  to  J.H.  Frederickson,  The 
Press-Enterprise,  PO  Box  792,  River¬ 
side,  CA  92502. 

PHOTOGRAPHY 

NEWS  PHOTOGRAPHER  for  small, 
growing  daily  in  the  southeast.  Send 
resume,  clips  and  references  to  Box 
2666,  Editor  &  Publisher. 

30,000  CIRCULATION  award-winning 
West  Texavdaily  has  an  immediate 
opening  for  an  enthusiastic  highly  moti¬ 
vated  photojournalist.  Candidate  must 
have  experience  in  E-6  color,  black  and 
white  and  use  of  location  lighting. 
Please  send  portfolio  and  resume  to 
Curt  Wilcott,  Photography  Dept., 
Midland  Reporter  Telegram,  201  E.  Illi¬ 
nois,  Midland,  TX  79702.  No  phone 
calls  please. 

PHOTO  MANAGER 

Can  you  take  charge  of  our  photo 
department  and  work  in  harmony  with 
editors  and  staff  to  produce  good 
results?  Can  you  help  us  make  photo¬ 
graphy  a  more  potent  ingredient  in  an 
already  fine  newspaper?  If  you  have  the 
skills,  experience  and  temperament 


ASSISTANT  PRODUCTION  MANAGER 
The  Kennebec  Journal  is  seeking  candi¬ 
dates  for  the  position  of  assistant 
production  manager.  The  primary 
responsibility  of  this  position  is  to 
supervise  the  commercial  printing  oper¬ 
ation,  servicing  accounts,  developing 
new  accounting  and  assisting  the 
production  manager  in  special  projects. 
The  position  involves:  monitoring 
commercial  printing  jobs  from  incep¬ 
tion  through  delivery;  providing  esti¬ 
mates  and  quotes;  scheduling  jobs.  The 
assistant  production  manager  will  also 
participate  in:  developing  sales  strate¬ 
gies;  setting  sales  goals  and  budget; 
developing  and  conducting  training 
programs  and  in  use  of  equipment  and 
methods  of  operations;  production 
problem  solving.  The  successful  candi¬ 
date  must  have  a  college  education  and/ 
or  5  years  of  experience  in  production 
management  or  a  related  field,  must 
have  thorough  knowledge  and  is  famil¬ 
iar  with  web  offset  operations  and 
equipment  (specifically  a  Goss  Urbanite 
press,  on-line  quarter-folding  and 
gluing  equipment  and  process  color 
separation  equipment)and  pricing  of 
printing  jobs.  Must  have  strong  commu¬ 
nication  skills  excellent  organizational 
and  planning  skills,  the  ability  to  solve 
problems  and  make  decisions  and  the 
ability  to  work  on  more  than  one  project 
at  a  time.  This  is  an  excellent  opportun¬ 
ity  in  production  management  with  a 
progressive  newspaper  company.  The 
starting  salary  is  from  $22,700  to 
$29,400  annually,  plus  a  liberal  fringe 
benefits  package.  To  apply,  please 
submit  a  letter  of  application  and 
resume  to;  Personnel  Dept.,  Kennebec 
Journal,  274  Western  Ave.,  Augusta, 
ME  04330.  Deadline  to  apply  is  Janu¬ 
ary  29,  1988.  EOE.  Smoke  free  work 
environment. 

Div.,  Guy  Gannett  Publishing  Co. 

NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  production 
both  pre-press  and  post-press.  The  New 
England  Newspaper  Association  main¬ 
tains  a  personnel  referral  service  to 
assist  our  newspapers.  Send  us  your 
resume  and  we  will  use  it  to  fulfill 
inquiries  from  newspapers  in  the  mark¬ 
et.  New  England  Newspapers  Associa¬ 
tion,  Personnel  Referral  Service,  70 
Washington  Street,  Salem.  MA  01970. 


required,  we  have  an  important  and 
rewarding  position  for  you.  Send  cover 
letter  and  resume  to  Box  2647,  Editor 
&  Publisher. _ 

_ PRODUCTION _ 

CAMERAROOM  FOREMAN 
Duties  include  being  a  working  foreman 
in  camera/platemaking  department. 
Scheduling,  training,  ordering  supplies, 
maintaining  a  30-day  inventory  and 
maintaining  a  quality  control  program. 
Qualified  applicant  will  supervise  15 
plus  people  for  24-hour,  365-day,  high 
quality  commercial  web  printer  with  a 
quality  daily  newspaper. 

Must  be  willing  to  work  flexible  hours 
and  swing  shifts. 

Full  benefit  package;  paid  vacation, 
holidays,  sick  days,  insurance,  pension 
program. 

Submit  resume  in  confidence  to:  The 
Pressroom  Supervisor,  Press  Enter¬ 
prise,  Inc.,  3185  Lackawanna  Ave., 
Bloomsburg,  PA  17815.  We  are  an 
equal  opportunity  employer. 

COMPOSING  ROOM  DIRECTOR.  Zone 
5  metro  <r>  c  ,  .eduction  company  seeks 
strong,  buogui-minded  leader  for  its  top 
position.  Candidates  must  possess  good 
communication,  technical  skills  and 
the  ability  to  manage  people.  Union 
experience  a  plus.  Excellent  salary  and 
benefit  nackage.  Send  complete 
resume  with  salary  history  to  Box  2627, 
Editor  &  Publisher. 


PRESSMAN./SUPERVISOR  experience 
on  Goss  community  or  suburban  press. 
Ability  to  supervise.  Excellent  fully  paid 
benefits  and  pension.  Call  (215) 
365-1155. 


G  M/Zone  2 

To  $55K 

G  M/Zone  4 

To  $35K 

QC/Zone  2 

To  $40K  -1- 

DW  Prs  Mgr/Zone  2 

To  $55K 

Metro  Prs  Mgr/Zone  2 

To  $40K 

DW  Prsman/Zone  2 

To  $34  K 

DW  Prsman/Zone  3 

To  $25K 

V-15  Prsman/Zone  5 

To  $24K 

Urb  Prs  Mgr/Zone  6 

To  $24K 

CM’s/Nat’l 

To  $45K 

CD/Zone  5 

To  $40  K 

CD/Zone  6 

To  $35K  + 

CD/Zone  5 

To  $30K  + 

CD/Zone  2 

To  $29K 

AD’s/Nat’l 

To  $55K-i- 

GRAPHIC  SEARCH 
ASSOCIATES 

Post  Office  Box  373 
Newtown  Square,  PA  19073 

215  359  1234 
800  342-1777 
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THANKS..  .FOR  OUR  BEST  YEAR  EVER! 

IN  1987,  YOU  CONTINUED  TO  PLACE  YOUR  CONFIDENCE  IN  US, 

THE  NATION'S  OLDEST  AND  MOST  SUCCESSFUL  EXECUTIVE  SEARCH  FIRM 
SERVING  THE  NEWSPAPER  INDUSTRY. 

EXPLORE  YOUR  CAREER  ADVANCEMENT  OPPORTUNITIES  WITH  US  IN  1988. 


ADVERTISING 

MANAGEMENT 

OPENINGS 


Class  Ad  Mgr  to  $60,000 

For  large  Metro  dally  located  In  the 
eastern  United  States.  Degree 
preferred  with  minimum  of  five 
years  applicable  experience. 
Report  to  ad  director.  Supervise 
staff  of  50. 

Retail  Ad  Mgr  to  $50,000 

A  medium  sized  daily  newspaper  in 
New  England  needs  a  retail  ad 
manager  to  direct  a  sales  staff  of  35 
in  a  very  competitive  marketplace. 
Daily  or  weekly  experience.  Part  of 
a  large  chain. 

Ad  Manager  to  $45,000 

For  75,000  daily  In  the  Mid-Atlantic 
states.  Report  to  publisher  and 
must  have  strong  leadership  skills 
and  have  prior  sales/training 
experience. 

Retail  Ad  Mgr  $35,000  + 

A  southwestern  metro  dally  is  look¬ 
ing  to  hire  a  retail  sales  manager  to 
direct  a  staff  of  1 5  and  be  responsi- 
ble  for  all  special  product 
mageizines. 

Classified  Ad  Mgr  to  $35,000 
For  combination  daily  and  weekly 
group  located  in  the  New  England 
states.  Will  be  responsible  for 
establishing  phone  room  to  take 
care  of  multiple  publications.  Prior 
experience  in  multiple  office  admi¬ 
nistration  would  be  most  helpful. 

Classified  Ad  Mgr  to  $35,000 
For  50,000  daily  located  in  the 
northeastern  quadrant  of  the  United 
States.  Property  is  part  of  major 
newspaper  group  and  will  supervise 
a  staff  of  20.  Ideal  candidate  would 
be  exceptionally  strong  In  the  real 
estate  and  automotive  areas. 

Asst  Ad  Mgr  to  $30,000 

For  small  daily  located  in  the  south¬ 
east.  Will  serve  as  backup  for  ad 
manager  who  Is  close  to  retirement. 


CIRCULATION 

MANAGEMENT 


Circulation  Mgr  to  $65,000 

A  major  metro  in  the  western  United 
States  is  seeking  a  circulation 
manager  with  metro  experience  and 
union  background.  Supervisory 
responsibility  for  200  plus  individu¬ 
als.  A  college  degree  would  be  a 
plus. 

Circulation  Dir  to  $60,000 

A  major  metro  in  the  Midwest  is 
seeking  to  fill  a  number  two  posi¬ 
tion.  Supervisory  responsibilities  for 
home  delivery,  single  copy,  state, 
and  city  departments.  College 
degree  required. 

Circulation  Mgr  to  $55,000 
A  major  metro  in  the  southern 
United  States  is  looking  for  a 
degreed  individual  with  major  metro 
experience  to  supervise  a  total  staff 
in  excess  of  200.  Candidates  must 
have  experience  in  home  delivery 
and  single  copy  sales.  Marketing 
and  promotions  background  are 
also  requisite. 

Zone  Managers  to  $40,000 

Major  metro  on  the  East  Coast  look¬ 
ing  for  candidates  who  have  inde¬ 
pendent  contractor  and  inner  city 
experience.  Strong  single  copy 
sales  background  required.  College 
degree  mandatory. 

Circ  Promo  Mgr  to  $45,000 

A  midwestern  daily  is  looking  for  a 
circulation  sales  and  promotion 
manager  to  be  responsible  for  the 
telemarketing  department.  Respon¬ 
sibilities  will  include  developing  all 
carrier  promotions  and  incentive 
programs.  Qualifications  include  at 
least  three  years  of  management 
experience  and  five  years  of  sales 
promotion  experience  in  circulation. 
College  degree  is  required. 

District  Mgrs  to  $30,000 

A  50,000  daily  on  the  West  Coast  Is 
seeking  district  managers  with 
experience  in  working  with  adult 
and  youth  carriers.  Crewing  and 
home  delivery  experience  requisite. 


PRODUCTION 


Prod  Dir  Salary  open 

(Northeast  and  South) 

Press  Superintends  to  $75,000 

(Mid-Atlantic  and  Northeast) 

Prod  Mgrs  to  $70,000 

(South,  West  and  East) 

Pressrm  Mgrs  to  $65,000 
(Northeast,  West,  South  and 
Midwest) 

Plant  Oper  Mgrs  to  $60,000 

(West  and  Mid-Atlantic) 


Pre-Press  Mgrs  $60,000 
(Mid-Atlantic,  Northeast,  South  and 
Midwest) 


Prssrm  Foreman  to  $55,000 
(South,  West,  Midwest  and  Mid- 
Atlantic) 

Pre-Press  Supvsrs  to  $50,000 

(Northeast,  South  and  Mid-Atlantic) 

Press  Foreman  to  $45,000 
(double  width-offset  and 
letterpress) 

(All  locations) 

Press  Foreman  to  $45,000 

(single  width  offset) 

(All  locations) 

Scanner/Cam  Frmn  to  $45,000 

(South,  Midwest  and  West) 

Qlty  Ctrl/Clr  Spvsrs  to  $45,000 

(West,  Mid-Atlantic  and  South) 

Prssmn  (all  presses)  to  $45,000 

(All  locations) 


WEEKLIES 


Assoc  Publisher  $45,000 -n 

A  well  established  northern  group  of 
weeklies  and  dailies  needs  to 
replace  their  number  two  man  due 
to  promotion.  Responsible  for  day- 
to-day  operations  including  all 
revenues  and  web  commercial 
departments.  Competitive  market 
with  strong  economic  base. 

Ad  Acct  Execs  to  $45,000 

Several  suburban  weekly  groups 
are  seeking  experienced  account 
reps  for  local  and  national  sales. 
Aggressiveness,  competitiver.,  js 
and  a  desire  to  earn  a  solid  living 
are  vital.  All  are  very  well  estab¬ 
lished  groups  of  150,000  plus. 

Controller  $40,000 

A  growing  independent  group  of 
weeklies  headquartered  in  the 
Midwest  is  seeking  a  corporate 
chief  financial  officer  to  direct  all 
accounting  functions  and  acquisi¬ 
tions  for  this  $5  million  company. 
Position  reports  to  company  presi¬ 
dent.  C.P.A.  preferred  with  heavy 
emphasis  In  finance. 

Ad  Director  to  $40,000  -i- 
A  West  Coast  group  of  Independent 
weeklies  is  seeking  to  fill  their  ad 
director's  slot.  Must  be  organized, 
minimum  of  three  years  experience 
and  be  excited  about  a  large  metro 
market.  Direct  a  sales  staff  of  10 
plus  creative  services  department. 
Two  million  dollar  concern. 

Publisher  $40,000  -i- 

Due  to  recent  acquisition,  a  well 
established  group  of  dailies  and 
weeklies  needs  to  replace  their 
publisher  at  a  10,000  paid  three 
time  weekly  that  will  convert  to 
daily.  P&L  responsibilities.  High 
community  profile  vital. 

Publisher/SIs  Mgr  $40,000 
A  southwestern  metro  chain  needs 
to  replace  a  publisher  for  a  group  of 
100,000  paid  weeklies.  Gorgeous 
community,  staff  of  20,  $1  million 
property.  Advertising  related  back¬ 
ground  necessary. 


Contact: 

Andrew  A.  Huntley 


Contact: 

F.  Lincoln  Marx 


Contact: 

Robert  C.  Bernard 


Contact: 

Andrew  A.  Huntley 


(215)  565-0800  or  (800)  523-7112 
610  E.  Baltimore  Pike  •  Meidia,  PA  19063 
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PRODUCTION 


SALES _  CIRCULATION  EDITORIAL 


PRESSMAN 

The  leader  in  newspapers  in  beautiful 
Montana  seeks  self-starting  individual 
to  join  our  pressroom  staff.  We  are  a 
seven  day  morning  publication,  dedi¬ 
cated  to  quality,  looking  for  the  right 
person  to  fit  into  our  team.  Experience 
on  double  wide  presses  preferred  but 
not  required.  Four  years  offset  press 
experience  necessary  and  good 
mechanical  aptitude  a  plus.  We  offer 
competitive  wages  and  benefits  and  we 
are  located  in  the  middle  of  the  best 
hunting,  fishing  and  outdoor  activity 
area  of  the  country.  Send  resume  and 
salary  history  to;  Great  Falls  Tribune, 
Attention:  Roger  Graff,  PO  Box  5468, 
Great  Falls,  MT  59403. 

PRESS  OPERATORS 
Fast  growing,  24-hour,  seven-day-week, 
high  quality  commercial  web  printer 
with  a  high  quality  daily  newspaper  is 
looking  for  aggressive,  self-starting, 
quality-conscious  press  operators. 
Experience  in  4-color  reproduction  on  a 
Goss  Urbanite  and  on  Harris  NC400 
press  units  a  plus. 

Full  benefit  package,  customized  press- 
manship  training  program. 

Send  resume  to  Pressroom  Superinten¬ 
dent,  Press  Enterprise,  Inc.,  3185 
Lackawanna  Ave.,  Bloomsburg,  PA 
17815.  We  are  an  equal  opportunity 
employer. 

PRESSROOM  MANAGER.  Growing! 
Zone  5  newspaper  operation  seeks 
experienced  Urbanite  pressroom  mana¬ 
ger.  Must  be  quality  cost-conscious 
leader  with  the  ability  to  train  and  direct 
two  shift  operations.  Excellent  salary 
and  benefit  program.  Send  resume  to 
Box  2626,  Editor  &  Publisher. 


QUALITY  ASSURANCE  MANAGER 

The  Quality  Assurance  Manager  at  the 
Seattle  Times  has  a  wide-ranging  role  in 
the  production  of  The  Seattle  Times  and 
the  Post  Intelligencer  which  have  a 
combined  daily  circulation  of  450,000. 
Reporting  directly  to  the  Operations 
Director,  this  person  has  extensive 
contact  with  production,  news  and 
advertising  personnel  as  well  as  major 
advertisers.  Responsibilities  include 
developing,  implementing,  and  manag¬ 
ing  programs  pertaining  to  the  quality  of 
the  finished  product,  assisting  in  equip¬ 
ment  evaluation,  purchase  and  installa¬ 
tion  processes  and  developing  employ¬ 
ees'  knowledge  of  quality  assurance 
systems,  programs  and  methods.  Ideal 
candidates  will  have  at  least  3  years 
experience  in  newspaper  or  commercial 
printing  production,  a  bachelor's  degree 
in  a  related  field,  experience  in  estab¬ 
lishing  and  maintaining  a  quality  assur¬ 
ance  program  as  well  as  the  outstanding 
interpersonal  skills  needed  to  make 
such  a  program  run  smoothly  and  effec¬ 
tively.  This  position  will  be  available 
early  in  1988.  The  Seattle  Times  offers 
an  excellent  compensation  package. 
Interested  parties  should  submit  cover 
letter  and  resume,  including  salary 
history  to:  Quality  Assurance  Position, 
Persor>nel  Dept.,  The  Seattle  Times, 
PO  Box  70,  Seattle,  WA  98111. 


TYPESETTER  skilled  in  Apple  Mac  Plus 
desktop  publishing  for  small,  wkly 
Caribbean  newspaper.  Low  salary,  ideal 
for  beginner  wanting  experience  and 
growth.  Resume,  letter,  work  samples 
to  Box  2640,  Editor  &  Publisher. 


_ SALES _ 

CO-OP  COORDINATOR  Assertive, 
dynamic,  experienced.  Salary  plus 
commission.  Growing  daily  in  South 
Carolina.  Louisa  Koken,  Greenville 
News  Piedmont,  PO  Box  1688,  Green¬ 
ville,  SC  29602. 


SALES 

Long  established  service  company  is 
expanding  its  field  force  in  U.S.  Sales 
rep,  with  circulation  background, 
needed  for  defined  territory.  Extensive 
traveling  required.  Salary;  incentive 
plan;  paid  expenses;  company  car; 
401 K  and  other  liberal  benefits  pack¬ 
age.  Send  resume  to  Box  2672,  Editor 
&  Publisher. 

NATIONAL  SALES  MANAGER 
PUBLISHING 

We're  looking  for  a  top-notch  person 
who  will  build  and  manage  the  organiza¬ 
tion  necessary  to  sell  our  service  to  top- 
notch  decision  makers  at  newspapers 
and  other  publications.  You  may  be  the 
person  we're  looking  for.  If  you're  a 
working  sales  manager  and  proud  of  it; 
if  you're  skilled  at  written  communica¬ 
tion  with  co-workers  as  well  as  with 
customers  and  prospects;  if  you  have  a 
proven  ability  to  manage  different  types 
of  sales  people;  if  you  can  identify  and 
organize  new  product  opportunities  and 
market;  and  if  you  possess  a  first  hand 
knowledge  of  newspaper  organization 
and  management.  The  position  is  avail¬ 
able  in  Dallas,  Texas,  and  may  require 
up  to  50%  travel.  Compensation 
includes  base  and  healthy  incentive 
plan.  If  you  qualify,  send  a  selling  cover 
letter,  resume  and  salary  requirements 
to  Box  2664,  Editor  &  Publisher. 

POSITIONS 

WANTED 

ADMINISTRATIVE 

EXPERIENCED,  SUCCESSFUL 
PUBLISHER  seeks  to  move  from 
current  Los  Angeles  position  to  a 
medium  or  small  market  opportunity. 
Complete  knowledge  in  all  areas  of 
publishing  and  management.  I  am  the 
right  person  to  lead  your  organization  to 
greater  results;  solid  established  moti¬ 
vator  of  people  and  ideas  achieving 
record  breaking  results.  Bottom  line 
orientation  with  a  continuous  track 
record  of  success-leading  sales,  mark¬ 
eting,  editorial,  production,  circulation, 
legal  and  data  processing  operations. 
Exceptionally  strong  personal  motiva¬ 
tion,  community  involved  stable  family 
man,  37,  degreed.  Box  2661,  Editor  & 
Publisher. 

ENERGETIC,  PROFESSIONAL 
Publisher  (under  40)  seeks  new  oppor¬ 
tunity.  Excellent  marketing,  business, 
and  people  skills.  Presently  managing 
daily/weekly  group,  but  ready  for 
growth.  Box  2677,  Editor  &  Publisher. 

GENERAL  MANAGER.  Knowledgeable 
all  areas  newspaper  operations.  Daily, 
TMC.  Strengths:  financial,  cost  control, 
systems  management,  working  with 
people.  Proven  record.  Box  2528, 
Editor  &  Publisher, 

ART/GRAPHICS 

GREAT  LAYOUT  results  from  a  news¬ 
man  who  has  experience  in  and  appreci¬ 
ation  of  ALL  elements  that  make  up  a 
page.  I'm  that  kind  of  newsman.  If  you 
have  redesign  aspirations,  you  get  a 
bonus  with  me.  Supervisory  skills, 
computer  friendly,  17  years  experience. 
Box  2671,  Editor  &  Publisher. 

VETERAN  PHOTOGRAPHER  with  major 
newspaper  and  national  magazine 
experience  seeks  position  as  Editor. 

A  national  award-winner,  twice  nomi¬ 
nated  for  Pulitzer,  I  am  dedicated  to 
improving  thru  excellence  in 
photography-i.e.  content  over  design.  I 
am  immediately  available  and  will  relo¬ 
cate.  Write:  R.B.  Heine,  8730  S.W. 
43rd  St.,  Miami,  FL  33165 


ESTABLISHED  CIRCULATION 
(PHONE)  SALES  company  offers  week¬ 
lies,  dailies,  and  metros,  a  collected  in 
advance  (we  collect)  order.  Prefer  Zones 
3,4,6,8.  Bob  Bond  (913)  829-1635, 
or  fax  (913)  829-6667. 


EXCELLENT  CIRCULATOR  with  5  years 
diversified  exposure  as  assistant  mana¬ 
ger  of  10,500  daily.  Available  now.  Call 
Bob  in  Pennsylvania  (717)  762-9539. 

SALES/PROMOTION  MANAGER  with 
10-F  years  of  success  needs  a  new 
challenge.  Excellent  references.  Box 
2657,  Editor  &  Publisher. 

YOUNG,  AGGRESSIVE,  and  CREATIVE 
C.D.  seeks  new  challenges  with  career 
opportunity.  Diversified  experience  with 
forte  in  marketing  and  motivation  with 
accent  on  detail.  Dynamic  leader, 
strives  for  excellence,  prefers  competi¬ 
tive  environment.  People-oriented!  Box 
2602,  Editor  &  Publisher. 

_ EDITORIAL _ 

AGGRESSIVE  Arizona  State  Int'l 
Relations/Journalism  12/87  Grad- 
Speaks  Russian/Spanish-Sports  Editor, 
Foreign  Policy  Analyst  U.S. -Soviet 
Relations,  Columnist,  Feature  Writer- 
Outstanding  clips,  resume  with  interna¬ 
tional  experience.  WAM  ZONE  2,8  or 
9.  Australia/Carrib.  College  Athlete. 
Anthony  C.  Lo  Baido,  PO  Box  1051, 
Tempe,  AZ  85281.  Phone  (516) 
957-5008. 

AWARD-WINNING  investigative  repor¬ 
ter  seeking  position  in  Washington,  DC 
or  New  York.  A  quick  study  and  hard¬ 
working  producer  of  solid,  exclusive, 
hard  news  stories.  Excellent  references 
and  press  clippings.  Call  Liz  Galtney  at 
(512)  476-7528  or  write  911  Blanco 
St.,  Apt.  103,  Austin,  TX  78703. 

AWARD-WINNING  newspaperman 
seeks  investigative  or  special  projects 
reporting  post  on  metro  or  mid-size 
daily.  Missouri  grad,  talented  and  hard¬ 
working,  diverse  experience.  Box  2655. 
Editor  &  Publisher. 

EX-COPY  CHIEF  of  9-person  desk; 
versatile,  mature;  struck  out  in  busi¬ 
ness  venture;  seeks  position  Zones 
1,2,3.  Box  2659,  Editor  &  Publisher. 


EXPERIENCED  CITY  EDITOR,  once  led 
30-person  staff  for  150K  paper.  Has 
awards  for  investigative  work,  excellent 
references.  Strong  on  creativity, 
management,  interpersonal  skills.  Now 
in  S.  Calif;  will  relocate.  Call  (619) 
721-1336  or  write  Box  2673,  Editor  & 
Publisher. 


FEATURE  WRITER  with  experience  in 
photography  and  page  layout  seeks  an 
arts  and  entertainment  position  on  a 
mid-sized  daily  in  Zones  1,2  or  5.  Box 
2633,  Editor  &  Publisher. 

IN  NEED  of  a  conservative  editorial 
writer  or  devil's  advocate?  Washington, 
DC  public  affairs  radio  producer/writer 
looking  for  a  paper  in  need  of  quality 
editorial  content.  Strong  on  issues.  Also 
strong  on  layout/arts.  Ideal  for  small  but 
ambitious  paper  with  more  than  one  job 
to  be  done  and  greater  than  provincial 
outlook.  Box  2656,  Editor  &  Publisher. 

JOURNALIST  with  four  years  of  experi¬ 
ence,  including  copy  editing  and  daily 
repotting  seeks  general  assignment  or 
desk  position  on  a  New  England  daily. 
Box  2625,  Editor  &  Publisher. 

JUNE  1988  Syracuse  Grad  seeks  entry 
level  position  or  internship.  I'm 
completing  Syracuse  and  am  now 
employed  by  a  Syracuse  daily  writing 
articles  for  their  business  news  section. 
Also  have  varied  writing  experience. 
Can  type  and  word  process.  Can  relo¬ 
cate.  (iall  any  time  for  Linda  Everett, 
(617)  322-4423  and  leave  a  message 
on  my  recorder. 

PERSONAL  COLUMNIST  with  more 
than  six  years'  experience  at  a  10,000 
Southern  California  daily  seeks  career 
advancement.  Will  relocate.  Excellent 
references.  Columnist.  103  E.  Stocker 
St.,  Glendale,  CA  91207.  (818) 
246-5823. 


POLITICAL  REPORTER,  Award-winner, 
5  years  experience.  Covered  '84  Pres¬ 
idential  Campaign,  congressional  races 
and  statehouse  beat.  Sense  of  humor, 
will  break  stories  others  miss.  Looking 
for  THE  political  beat  to  sink  my  teeth 
into.  Call  (502)  459-2177  or  Box 
2623,  Editor  &  Publisher. 


TALENTED  BUSINESS  REPORTER 
with  top  credentials  and  a  super  track 
record  seeks  career  business  reporting 
spot  with  metro  daily  in  Zone  2,3,  or  5. 
Ask  for  Jay  Bastian  at  (313)  541-7464. 

WANT  SPEED,  ACCURACY,  DEDICA¬ 
TION?  Hardworking  recent  Jgrad  look¬ 
ing  for  reporter/copy  editor  position. 
Prefer  OR,  WA,  North  CA.  Write  Repor¬ 
ter,  3328  SW  Ridge  Dr.,  Portland,  OR 
97219. 


_ PRODUCTION _ 

PRODUCTION  DIRECTOR.  Proven 
record  all  areas.  Quality  conscious,  cost 
control.  People  oriented.  Knowledge¬ 
able  front  to  back.  Box  2529,  Editor  & 
Publisher. 
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SHOP  TALK  AT  THIRTY 


The  Falwell  case  —  a  quirky  type  of  lawsuit 


By  Don  Sneed 

Newspapers,  satirists,  opinion 
writers  and  political  cartoonists  will 
tend  to  be  losers  if  Moral  Majority 
leader  Jerry  Falwell  wins  a  U.S. 
Supreme  Court  case  against  Hustler 
magazine  over  a  claim  that  a  sexually 
explicit  parody  inflicted  emotional 
distress  upon  him. 

If  Falwell  wins,  however,  the  big¬ 
gest  losers  will  be  readers  who  may 
find  wide-open,  hard-hitting  com¬ 
mentary  over  controversial  issues 
muted  in  many  publications. 

Editors,  understandably  squeam¬ 
ish  about  costly,  time-consuming 
trials,  could  refuse  to  publish  com¬ 
mentary  or  cartoons  if  they  think  the 
threat  of  an  emotional  distress  claim 
looms  large. 

Precedent  exists  to  show  that  edi¬ 
tors  are  wary  over  lawsuits.  For 
example,  in  1985  a  “Doonesbury” 
series  on  Frank  Sinatra  by  Garry  Tru¬ 
deau  was  canceled,  altered  or  post¬ 
poned  by  many  newspapers  over  con¬ 
cerns  that  it  was  libelous. 

Don’t  expect  purveyors  of  opinion, 
and  especially  political  cartoonists,  to 
quake  in  their  shoes  over  prospects  of 
a  decision  unfavorable  to  the  news 
media  in  the  Falwell  case.  Instead, 
expect  cartoonists  in  particular  to 
continue  to  deal  in  the  outrageous  and 
to  employ  rhetorical  hyperbole. 

After  all,  it  is  a  contradiction  to 
hold  a  cartoonist  liable  for  infliction  of 
emotional  distress  on  subjects  in  their 
cartoons  for  that  is  the  very  definition 
of  the  cartoonist’s  job. 

In  many  ways,  the  Falwell  case  is 
the  quirky  type  of  suit  that  spawns  a 
generation  of  cases  which  set  stan¬ 
dards  set  for  lower  courts  to  follow, 
only  to  create  confusion  for  years  on 
end. 

For  example,  take  the  parody  in 
Hustler  that  Falwell  claims  caused 
$200,000  in  emotional  distress.  The 
offending  material  was  placed  in  an 
advertising  format  and  labeled  with  a 
disclaimer:  “Ad  parody  —  Not  to  be 
taken  seriously.”  Falwell  was  fea¬ 
tured  having  a  sexual  relationship 
with  his  mother  in  an  outhouse. 
Should  Falwell  win,  look  for  similar 
claims  of  intentionally  inflicted  emo- 


(Sneed  is  an  associate  professor  of 
journalism  at  San  Diego  State  Univer¬ 
sity.) 


tional  distress  in  political  cartoons, 
opinion  columns,  even  editorials. 

Of  course.  Hustler  publisher  Larry 
Flynt  wrapped  himself  in  the  U.S. 
Constitution:  “The  First  Amendment 
gives  me  the  right  to  be  offensive.”  At 
least  it  does  until  July  1988,  when  the 
decision  is  due. 

Quirky  indeed  is  the  decision  by 
Falwell’s  counsel  to  make  what 
amounts  to  an  end  run  around  the 
First  Amendment.  This  is  not  a  libel 
suit  at  all.  Falwell  does  not  have  to  get 
bogged  down  in  the  First  Amendment 
issue  of  distinguishing  between  fact 
and  opinion.  He  also  does  not  have  to 
involve  himself  in  applying  an  actual 
malice  standard  to  the  offending 
statements.  He  does  not  have  to  deal 
with  the  large  amount  of  case  law  that 
extends  constitutional  protection  to 
opinion  writing. 

Falwell  avoids  these  horny  thickets 


by  having  the  nation’s  highest  tri¬ 
bunal  decide  the  case  on  his 
grounds  —  the  claim  that  the  parody 
was  intentionally  designed  to  cause 
him  emotional  distress  with  its  outra¬ 
geous  content. 

Clearly,  Falwell’s  counsel  knows 
that  the  news  media  lose  less  than 
10%  of  libel  cases  on  appeal  and  that 
no  American  political  cartoonist  has 
ever  lost  a  libel  suit. 

What  the  Falwell  case  does  is  to 
force  the  justices  to  consider  estab¬ 
lishment  of  a  new  standard  to  deter¬ 
mine  what  constitutes  outrageous¬ 
ness  in  an  amount  sufficient  enough  to 
inflict  emotional  distress  upon  a  vic¬ 
tim  intentionally.  It  is  not  libel  but,  if 
Falwell  were  to  win  his  suit,  the  deci¬ 
sion  would  have  the  same  effect  as  a 
libel  verdict  since  expression  would 
almost  certainly  be  chilled. 

While  enunciating  such  a  standard 
for  outrage  seems  to  border  on  the 
absurd,  the  Supreme  Court  has  on 
occasion  come  up  with  vague, 
ambiguous  standards  that  are  almost 
impossible  for  lower  courts  to  follow. 
To  draw  up  a  standard  of  outrageous¬ 


ness  may  be  a  quagmire  the  present 
court  prefers  to  avoid. 

What  is  more,  justices  are  people 
themselves.  They  may  even  have 
been  stung  by  commentary  or  car¬ 
toons.  Thus,  they  should  know  that 
life  in  the  public  arena  means  public 
scrutiny  and  criticism.  They  also 
should  not  make  a  damage  award  to 
Falwell  on  emotional  distress  grounds 
since  such  a  decision  would  erode,  if 
not  eviscerate.  First  Amendment  pro¬ 
tection  for  purveyors  of  opinion. 

In  one  fell  swoop,  an  unfavorable 
Idecision  for  the  news  media  would 
cast  aside  decades  of  jurisprudence 
that  have  encouraged  criticism  of 
public  figures  and  public  issues. 

A  newspaper  without  healthy, 
unfettered  opinion  writing  and  car¬ 
tooning  is  like  a  salad  without  dress¬ 
ing.  Cartoons,  commentary  and  par¬ 
ody  deal  almost  exclusively  with  con¬ 


troversial  issues  on  sensitive  topics 
and  ordinarily  involve  public  figures 
as  subjects. 

We  must  keep  them  even  as  we 
must  work  to  put  into  office  public 
figures  and  public  officials  who  real¬ 
ize  that,  along  with  power,  recogni¬ 
tion,  loyalty,  adulation,  comes  unre¬ 
lenting  scrutiny,  possibly  harsh, 
unkind  criticism. 

The  solution  for  the  hypersensitive 
in  the  political  arena  was  best  articu¬ 
lated  by  President  Harry  S.  Truman 
who  admonished,  “If  you  can’t  stand 
the  heat,  don’t  go  in  the  kitchen.” 

Unfortunately,  with  Falwell  and 
Flynt,  two  colossal  egos  have  col¬ 
lided.  Even  if  he  were  to  lose,  Falwell 
might  consider  himself  a  winner  in 
fighting  to  restore  his  mother’s  good 
name  and  waging  a  contest  with  a 
publication  that  represents  the  anti¬ 
thesis  of  Moral  Majority  philosophy. 

The  Court  should  discard  Falwell’s 
shallow  claim.  It  should  give  parody, 
satire,  commentary  and  cartooning  an 
almost  absolute  constitutional  protec¬ 
tion  as  expressions  of  opinion  with 
only  an  obscenity  standard  to  follow. 


What  the  Falwell  case  does  is  to  force  the  justices 
to  consider  establishment  of  a  new  standard  to 
determine  what  constitutes  outrageousness  in  an 
amount  sufficient  enough  to  inflict  emotional  distress 
upon  a  victim  intentionally. 


52 


EDITOR  &  PUBLISHER  for  January  16,  1988 


PLANNING  FOR  ’88? . 


apubushg 


SS;l:£9^talinformatlonevenea^ 

Vou'U«ndthe,.est™^^^ 

i  r:^  o, — 

You’ll  find  exclusive  ^988  ma  ^^clusive  E&P  E&P’s  1988 

"make  market  comparisons^ 

t  ‘to  P'“"'"£‘“:g‘ clients,  buying 

PuXher  M^kl^SliXs  your  single,  most  eff  tc.ent  ac 

tool.  _ II  9-675"4380« 


aims  ...  the  Ed.tor  s  ruu..,.-  -,6.4380. 

and  forecasts  took  212-675-4380 

$70  per  copy- 


THE  MENTOR 

SOB  used  to  be  an  editor’s  badge  of  honor —  room  for  mediocrity.  He ’s  respected  for  scrupulous 
an  acknowledgement  that  fear  could  move  the  honesty  and  devotion  to  bedrock  values.  He  recog- 

newsroom.  Pittsburgh  Press  editor  Angus  nizes  individual  differences.  He  trusts  his  people  to 

McEachran  can  be  an  SOB,  but  he  prefers  to  do  their  best.  He  enables  them  to  stretch  them- 

motivate  in  other  ways.  selves,  and  empowers  them  to  outperform  their 

McEachran  is  a  coach  and  a  mentor.  ‘  ‘  Cre-  own  expectations, 

ative  tension  is  bull,’  ’  he  says.  With  his  shirt-  The  payoff?  Two  Pulitzers  in  a  row  for  The 

sleeves  style  and  lively  gooid  humor,  he  nurtures  Pittsburgh  Press.  And  a  superior  newspaper  for  the 

through  teamwork.  He  harnesses  egos  and  chan-  people  of  Pittsburgh. 

nels  ambition.  He  disdains  arrogance.  Angus  McEachran.  Coach,  motivator,  men- 

But  McEachran  also  sets  high  standards  and  tor.  One  of  the  more  than  8 ,000  people  at  Scripps 

accepts  nothing  less.  There’s  no  room  in  his  news-  Howard  Newspapers. 

PEOPLE  COMMITTED  TO  EXCELLENCE 

SCRIPPS  HOWARD 
ill  NEWSPAPERS 


1 


^  .  ■  I  "l 


I 


I.  .A  - 


9 


1 


■J 


- 


f 


i 


.  1 


